SiTe LocATION
WHAT I1s URBAN TOURISM? —————

...URBAN TOURISM SIMPLY PUT IS THE TRAVEL TO URBAN AREAS. AS AN INDUSTRY
IT HAS REALLY TAKEN OFF RECENTLY AND IS VIEWED AS A MAJOR CONTRIBUTOR
TO A CITIES OVERALL SUCCESS. |T IS STILL RELATIVELY NEW AS A STUDY AND USED
MAINLY BY PLANNERS AND ARCHITECTS, THIS THESIS LOOKS TO SHOW HOW
LANDSCAPE ARCHITECTURE CAN HELP PLAY A ROLE AS WELL...

PROBLEM STATEMENT Sounizad

...HOW DO YOU DESIGN AN URBAN TOURIST PRECINCT, IN TERMS OF
ACCOMMODATIONS, ACTIVITIES, AND TRANSPORTATION/WAYFINDING, WITHOUT
NEGLECTING RESIDENTS OF MiAMI...

..« AND ...

..« AND ...

VISITORS A YEAR THAT CAN BE TAPPED INTO. |T OFFERS ACTIVITIES FOR ANYONE
WHETHER YOU'RE TRAVELING AS A FAMILY OR ON SPRING BREAK.

DEsIGN VISION

...PORTSIDE WILL BE A REGIONAL DESTINATION THAT CATERS TO TOURISTS FIRST BY
PROVIDING SAFE AND ATTRACTIVE MIXED-USE DEVELOPMENT, ENJOYABLE
OUTDOOR SPACES, AND NUMEROUS TRANSPORTATION OPTIONS WITH
APPROPRIATE WAYFINDING...
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WHAT I1s AN URBAN TouURIST PRECINCT?

...A DISTINCTIVE GEOGRAPHIC AREA WITHIN A LARGER URBAN AREA,
CHARACTERIZED BY A CONCENTRATION OF TOURIST-RELATED LAND USES, ACTIVITIES,
AND VISITATION; WITH FAIRLY DEFINABLE BOUNDARIES...

ProMOTING GROWTH THROUGH URBAN TOURISM Ay IR Bk

........

...........
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RESEARCH & ANALYSIS

MASTER PLAN

CLl MATE EXTREME CONDITIONS: - ATTR ACTIONS PARKS
Very minor swings in C / Within a one mile radius lie seven Bayfront Park, Museum Park, and
m?, Watson Park combine to start a

temperature throughout the THUBERSTORW . ; CANEs  FoRNADOS attractions that play a key role in shaping 557

year allows for more freedom ~ .

in the design. Also a main Miami’s cultural scene and cater to -
90°F tourists and residents alike. The graphs

strong park system. Site sits right

inside the imaginary chain but PROGRAM ELEMENTS

factor in why Miami is such a —0 o=
major tourist destination A\?EYIEQISLE()-I-_EMP. Avesace His (o uonT) o / \o\o 80° and numbers show that there is a huge . its current state breaks the Area 1: RCl Park
sl X oo audience to tap in to with this site, and system, but a newly designed 1. Jungle Walk
N e . . also means that the design doesn’t need green space would be ideal for 2. Cruise Tribute
to be filled with a lot of development this area because it would
S and can focus more on landscape / complete this park system and R Area 2: Port Park
2.0l architecture instead of architecture. give Miami a signature series of 3. Baywalk
30° Designing a large, open space that can WE parks much like Boston’s 4. Sightlines to Downtown Miami
- accommodate large crowds of people for | Emerald necklace. While all three ,'fs; 5. Focal Point/Site Identification
SRR e various reasons will be the ideal solution FEss? N parks cater to both residents and R B o R 6. Beach Area
e, T e o oS . e e , I to this site. N\ > tourists they clearly are used [Proros> e N ALY 7. Kids Play Area
il csi T e . 4,000,000 + 15,000,000 + 1,100,000 + 500,000 + 220,000 + 350,000 + 750,000 = 21,920,000+ PEOPLE A YEAR WITHIN A MILE OF MY SITE primarily by residents with \\ SITE» ik 8. Open Lawn/Event Space
JAN FeB Mar APR MAay Jun JuL Auc Sep OcT Nov Dec on — o Occumcy tourists having 3 Secondary role
Area 3: Port Plaza

in the park, but with the site so

::: —— ———6—8—2o % close to the cruise industry it
AVE. OCCUPANCY should be opposite that and
& \ \,k e J/ / cater to tourists first and
2 \ // Lo Occupmcy residents second.

9. MetroRail Stop

10. Mixed-Use Development
(Hotels, Condos, Retail, Business)

11. Open Market Space

12. Promenade

T R M Am . Ma Jn | Awe  se oa Nev be 7 A TN 13. Concert Stage
! 14. Fountains
DESIGN PROCESS
| o o | Transportation

DEesiGN GOAL PEDESTRIAN CIRCULATION SIGHTLINES CoNCEPTUAL DEsSIGN THREE AREAS OF Focus 16. MetroRail Line
The pedestrian paths and sightlines were the first aspects of the With its location the site is in perfect position to take advantage With the paths and sightlines in place | started to fit the rest of Moving forward | divided the site into three areas to 1; &kf/P.T.de.S;nar? Path
project to be designed because | wanted the project to feel like of views into downtown Miami and the skyline. Therefore the program elements into a conceptual plan. focus on the rest of the way. aterlaxi Service
the visitor came first in the space not the architecture. preserving those sightlines was important to the project.

PortMiami is dominated by concrete with very little green
space due to the cruise and cargo industries; therefore the
goal was to design the majority of the site as green space
to reclaim part of the port.

Also due to the climate being nice year round there can be
more outdoor green spaces instead of buildings.
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WAYFINDING/ SIGNAGE DETAILS

Since the majority of visitors to my site will be tourists wayfinding becomes an essential aspect of this project. It's important that visitors feel comfortable arriving, moving

through, and leaving the site or they won't want to come back. | chose to address that with technology because it becomes an easy, fun, and unique way for visitors to interact \‘!'
with the site. Instead of people having to carry around big maps they can access all the information they need on their phone whenever they need it.
——————
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Detail drawing showing the
different lighting fixtures that will
e be placed throughout the site.

5 . __ Each area is coordinated with a

= i i —_

_ = : specific color so that visitors can

Perspect.ive of the entrance into the site (RCI Park) showing the signage and the technology used throughout easily identify where they are as
the design. By scanning the code as shown visitors can pull up maps and information that will help them easily they move through the site.
move throughout the site and surrounding Miami.
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