
Promoting Growth Through Urban Tourism
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...Urban Tourism simply put is the travel to urban areas. As an industry it has 
recently taken off and is viewed as a major contributor to a cities overall 

success. It is still relatively new as a study and used mainly by planners and 
architects, this thesis looks to show how landscape architecture can help play a 

role as well... 

Rural, Seaside Resorts Large, Urban Cities 
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... a distinctive geographic area within a larger urban area, characterized by a 
concentration of tourist-related land uses, activities and visitation, with fairly 
definable boundaries...

Hayllar, Griffin, Edwards
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U.S. News 2012 Travel List of Best Places to Visit 

Miami
Why Go: If you’re looking for consistently gorgeous weather and parties set against 
beautiful backdrops, look no further than Miami Beach. This Floridian city bursts with 
colors, crazy nightlife, an amazing coastline, and intriguing Art Deco architecture. 
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- Miami already has a strong tourist industry in place with 	   	
   over 12 million visitors a year

- Ranks 20th on the 2012 U.S. News travel list

- Activities for everybody from families to spring breakers

- Great weather, beaches, architecture, nightlife, nature, etc



AmericanAirlines 
Arena

Bayside Marketplace

& Marina

Bayfront Park

Downtown Miami

Biscayne Bay
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Port of Miami

Proposed Site

- Located on the Port of Miami, within 
Biscayne Bay, and adjacent to downtown 
Miami

- Sits next to the cruise ports and 
4,000,000+ people a year

- Has potential for a lot of pedestrian 
traffic, great views towards downtown 
Miami, and a rare waterfront location 

Southeast

Florida

Miami

Port Blvd
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... Portside will be a regional destination that caters to tourists first by providing 
safe and attractive mixed-use development, enjoyable outdoor spaces, and 

numerous transportation options with appropriate wayfinding...



Research & Analysis
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- Within a one mile radius lie seven attractions 
that play a key role in shaping Miami’s cultural 
scene and cater to tourists and residents alike

- Graphs and numbers show that there is a huge 
audience to tap in to with this site

- Due to the large amounts of people designing 
a large, open space that can accommodate large 
crowds of people for various reasons will be the 
ideal solution to this site 
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Watson

Island

Downtown

4,000,000 + 15,000,000 + 1,100,000 + 500,000 + 220,000 + 350,000 + 750,000 = 21,920,000+ people a year within a mile of my site

- With all the attractions around the site it
doesn’t need to be filled in with a lot of 
development and can focus more on landscape 
architecture instead of architecture

Influence on Design:
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3AmericanAirlines Arena:

1PortMiami:

2Bayside Marketplace:

4Adrienne Arsht Center:

5Perez Art Museum Miami:

6Patricia and Phillip Frost Museum of Science:

7Genting’s Resort World Miami:

- Potential of 4,000,000+ people a year

- Potential of 15,000,000+ people a year
- Projected potential of 220,000+ people a year

- Projected potential of 350,000+ people a year- Potential of 816,500 to 1,100,000+ people a year

- Potential of 500,000+ people a year - Projected potential of 750,000+ people a year
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- Bayfront Park, Museum Park, and Watson 
Park combine to start a strong park system

- Site sits right inside the imaginary chain but 
its current state breaks the system

- A newly designed green space would be ideal 
for this area because it would complete this 
park system and give Miami a signature series 
of parks much like cities such as Boston’s 
emerald necklace

Biscayne Bay

Proposed

	S ite

Port of Miami

Watson

Island

Downtown

- All three parks have a Baywalk and from a 
design standpoint the site should include one 
as well to create a sense of uniformity

- While all three parks cater to both 
residents and tourists they clearly are used 
primarily by residents with tourists having a 
secondary role in the park

- Site (with proximity) to cruise industry 
should be opposite that and cater to tourists 
first and residents second 

Influence on Design:
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- Only three viable options for access to site: 
vehicle, taxi, or bus 
- Port Blvd is the only way across the bay at the 
moment (smaller bridge and rail line closed)
- Proposed reopen the rail line and small bridge (as a 
pedestrian/bath), create water taxi service in the bay, 
and leave existing bridge for vehicle, taxi, and bus

- Addition of Port of Miami Tunnel also connects 
Watson Island with the Port

Proposed

	S ite

Port Blvd

Biscayne Bay

Port of Miami

Watson

Island

B
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e B
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- Therefore the site would go from only three viable 
yet undesirable transportation options to seven

Vehicle + Taxi + Bus + Bicycle + Metro Rail 
+ Walking Path + Water Taxi

- Plan view for new Port of Miami Tunnel 

Influence on Design:

Rail Line (shut down) Metro Rail MetroMover (elevated)
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Aerial view of site with existing context and proximity to downtown 

View from AA Arena looking up at bridge Current pedestrian lane across bridge old rail and bridge currently closed 



Design Process



Green vs Grey:

60%

40%
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l - An objective of this thesis was to show how Landscape Architecture 

can play a role in Urban Tourism so I wanted to use as few structures as 
possible

- PortMiami is dominated by concrete with very little green space due to 
the cruise and cargo industries; therefore the design pushed for the 
majority of the site to be green space to reclaim part of the port

- Also due to the climate being nice year round there can be more 
outdoor green spaces instead of buildings



main path

secondary path

promenades

- Longest stretch, covers the entire perimeter of the site and 
loops back into the overhead ped/bike path

- Shorter, quicker path through the middle of the site connects 
back into the main path

- two main sightlines point towards Downtown Miami and the 
AmericanAirlines Arena, the two best views from the site

Pe
d

es
tr

ia
n

 C
ir

cu
la

ti
o

n

- The pedestrian paths and sightlines were the first aspects of the project to be 
designed because I wanted the project to feel like the visitor came first in the space 
not the architecture



- With its location the site is in perfect position to take 
advantage of views into downtown Miami and the skyline. 
Therefore preserving those sightlines was important to 
the project
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- With the paths and sightlines in place I 
started to fit the rest of the program 
elements into a conceptual plan
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- Moving forward the precinct was divided into three different 
areas to be developed 
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1111 Lincoln Rd Project

Miami

Pavillion Beach Club Project

West Indies

Golden Rock Inn Project

West Indies

Casa Morada Project

Florida Keys

Art Deco Design

material choice: stucco, metal & stone (smooth)
vivid colors

forms simplified and streamlined

towers and vertical projections

vertical emphasis

Art Modern Design

material choice: stucco, metal & glass (smooth)
vivid colors

forms simplified and often curved

horizontal emphasis

Art Deco Art Modern



Design Solution
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Program Elements

Area 1: RCI Park

	 1. Jungle Walk

	 2. Cruise Tribute

Area 2: Port Park

	 3. Baywalk

	 4. Sightlines to Downtown Miami

	 5. Focal Point/Site Identification

	 6. Beach Area

	 7. Kids Play Area

	 8. Open Lawn/Event Space

Area 3: Port Plaza

	 9. MetroRail Stop

	 10. Mixed-Use Development

		  (Hotels, Condos, Retail, Business)
	 11. Open Market Space

	 12. Promenade

	 13. Concert Stage

	 14. Fountains

	 15. Marina

Transportation

	 16. MetroRail Line

	 17. Bike/Pedestrian Path

	 18. Water Taxi Service

1
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18

Biscayne Bay

To Downtown Miami

To Port of Miami

Port Blvd



Royal Caribbean International Park

Area #1

Port Park

Area #2

Port Plaza

Area #3
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Area 1: RCI Park

	 1. Jungle Walk

	 2. Cruise Tribute

Program Elements

1

2

Biscayne Bay

Port Blvd



perspective looking at the cruise tribute with the jungle walk to the right and the Miami skyline in the background



perspective looking at a rest stop  within the jungle walk



Stamped Concrete Retaining Wall Brick Smooth Metal (black) Wood Rough Metal (blue) Concrete
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Program Elements

Area 2: Port Park

	 3. Baywalk

	 4. Sightlines to Downtown Miami

	 5. Focal Point/Site Identification

	 6. Beach Area

	 7. Kids Play Area

	 8. Open Lawn/Event Space
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Biscayne Bay

Port Blvd



perspective looking at the kids play area, beach feature, and port tower with the Miami skyline in the background
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Smooth Metal (black)

Concrete

Stamped Concrete

Crushed Rock

Grass Stucco (tan)

Wood
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62’ 10”

28’

10’

Heavy-Duty Mesh

Smooth Metal (white)

Smooth Metal (black)

Concrete

Stamped Concrete
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Program Elements

Area 3: Port Plaza

	 9. MetroRail Stop

	 10. Mixed-Use Development

		  (Hotels, Condos, Retail, Business)
	 11. Open Market Space

	 12. Promenade

	 13. Concert Stage

	 14. Fountains

	 15. Marina
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perspective looking down the main promenade in port plaza with Miami skyline in the background
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Retail/Food/Lobby Office Hotel Condo

- Buildings raised above the rest of site to ensure views outward are not blocked

- Also allows for parking underneath the buildings for residents and visitors checking into the hotel



temporary option: vendors can set these up anywhere within the site

		   - can be interchanged whenever

		   - food (shown), jewelry, glasses, etc

semi-permanent option: vendors get permanent overhead structure and can change the 
floor level layout however they please

		   - set up leases; less interchange throughout the year

		   - food (shown), drinks, clothing (shown), souvenirs, etc

permanent option: permanent buildings layout inside can be changed to accommodate 
need of vendor

		   - long term leases; very little interchange

		   - food (shown), clothing (shown), drinks (shown), etc
Temporary

Semi-Permanent

Permanent
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Biscayne Bay

Port Blvd

To Downtown

To Portside Marina

- Aerial view of all seven modes of transportation and how they can work together to create a more dynamic connection from 
my site and downtown Miami



- Since majority of visitors to site will be tourists wayfinding becomes an essential aspect of this project 
- Visitors need to feel comfortable arriving, moving through, and leaving the site

- Augmented Reality technology can become an easy, fun, and unique way for visitors to interact with the site 
- Replaces big maps with their smartphones, tablets, etc so they can access all the information they need whenever they need it

- Perspective of entrance into RCI Park 
showing the signage and the technology 
used throughout the design

- By scanning the code as shown visitors 
can pull up maps and information that will 
help them easily move throughout the site 
and surrounding Miami
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- Detail drawing showing the different lighting 
fixtures that will be placed throughout the site 
- Each area is coordinated with a specific color so 
that visitors can easily identify where they are as they 
move through the site
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... Portside will be a regional destination that caters to 
tourists first by providing safe and attractive mixed-use 
development, enjoyable outdoor spaces, and numerous 
transportation options with appropriate wayfinding...

- Reclaimed part of the port and turned it into green space

- Completed the chain in the four park system

- Captures “Miami feel” with use of art deco and modern 
   landscape styles

- Protects sightlines and offers activities that tourists will enjoy

- Provided mixed-use development that fits within the design

- Numerous outdoor spaces and attractions

- Four new modes of transportation to and around site

- Provided new, unique, and fun wayfinding and signage 
   throughout the site to help tourists navigate their way around

Biscayne Bay

Watson 
Island

Port of Miami

South Beach

Museum Park
Downtown Miami

Bayfront 
Park
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