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Fargo’s rapidly improving downtown community life has one large, seven-month-long problem: winter. During the frigid 

winter, the public life of Fargo’s downtown comes to a halt. Thus, this research began with the goal of designing an ideal 

indoor public space for Fargo’s winters. To understand the best design for the proposed public space, a broader question 

is posed: How can a space’s design promote positive third-place activities within an urban, indoor, Midwestern context? 

The third-place concept was first proposed by Ray Oldenburg’s text The Great Good Place (1989) and is the foundation 

of this research. Oldenburg defines the term “Third Place” as an informal space which support relationships among 

community members. The research begins with compiling case studies of spaces which host third-place activities and 

identifying re-occurring patterns of user behavior and architectural design. The research cumulates in the final design of an 

elevated interior garden, located directly above stores in Downtown Fargo, to demonstrate how a space’s architecture can 

encourage third place activities.

THESIS ABSTRACT:
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 In Fargo, North Dakota, North Broadway Drive serves as the community hub for residents of the Fargo-Moorhead-

West Fargo communities. Both planned activities, like the Farmer’s Market, and unplanned activities, like run-ins with 

an acquittance, take place on Broadway’s sidewalks. However, Fargo has one seven-month long problem: winter. Once 

the temperature dips, the street life ends. The community no longer has a strong public place. Therefore, this research 

will cumulate in a proposed design which shows how an indoor space can continue Broadway’s street life in the winter 

months. But before proposing a solution, a broader research question is investigated: How can a space’s architecture 

encourage third place activities?

 This research is based on the idea of Ray Oldenburg’s “third place” from his text The Great Good Place (1989). The 

third place is, as described by Oldenburg, is “a generic designation for a great variety of public places that host the regular, 

voluntary, informal, and happily anticipated gatherings of individuals beyond the realms of home and work” (1989, p. 16). 

Oldenburg (1989) identified key third place activities, such as socializing, joking, and leveling, which is the act of not feeling 

superior to others. The activities which require social interaction are the most critical to a third place because they form 

community relationships. 

 The motivation for this research project comes from the desire to create spaces which improve communities, and 

positively impact a great number of people. Design is often reserved for those who have money and power, due to the 

expense of architects, builders, and land. However, a third place is, by definition, accessible to all - including those who 

cannot afford well-designed spaces of their own. 

 This research will propose the ideal design of third place components, and how to integrate these components 

THE NARRATIVE OF THE THEORETICAL ASPECT OF THE THESIS: THE NARRATIVE OF THE THEORETICAL ASPECT OF THE THESIS:

 within a larger space. With this knowledge, design professionals can create spaces that foster communities, whether it be 

in a hospital, a school, or a coffee shop. But this research goes beyond third place design: it demonstrates how architects 

can use research-based design to make their buildings more intentional, more responsive, and more successful.

 The goal of this research is to identify what spatial elements encourage third place activities. First, positive third-

place activities were identified using Oldenburg’s (1989) original third-place theory, as well as observations from case 

studies of modern-day third places. The activities and their respective spaces were first recorded in a large chart of 

activities and architectural design elements, and then analyzed to identify patterns. These patterns helped recognize what 

space encourages what activities. Therefore, both case study research and quasi-experimental research strategies were 

used (Groat and Wang, 2013). Place psychology, a type of social-cultural-behavioral research, was used to corroborate the 

user-space-behavior patterns identified in the case studies. All the research was framed in the inter-subjective framework 

to allow for the consideration of users’ perspectives and goals, which often relate to their socio-cultural background (Groat 

and Wang, 2013). Once identified, these patterns form the design components, and overall spatial organization. 

 The claim that architecture can promote third-place activities is based on the belief that current third places are 

insufficiently designed to encourage social activities. Necessary to this belief is the idea that architecture can influence 

user’s behavior within a space. Users’ behavior is consistent enough that common trends can be identified among 

different cases studies. These patterns can then be replicated in proposed spaces. Therefore, by identifying and replicating 

the identified patterns, proposed spaces will further connect people, which will improve their community’s overall 

connectedness and happiness. 
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THE NARRATIVE OF THE THEORETICAL ASPECT OF THE THESIS:

  The anticipated findings from this research are that a well-designed third place will have different sections for 

different activities, based on the ideal level of stimulation for users’ preferred activities. A comfortable and casual aesthetic 

will be important to put users at ease. A winding path with different views of the space will keep both the wanderers and 

the loungers engaged. 

 This research will ultimately show how case studies can be compared and analyzed to identify patterns that can 

be applied to future designs. Most importantly, it demonstrates how research-based design can lead to better, smarter 

spaces. 

 As architects continue to explore research-based design solutions, possible questions for further exploration 

include: How can architects track the on-going success of third-spaces, especially as users’ needs change? How can 

architects design third-spaces which are readily adaptable to these changes?

THE NARRATIVE OF THE THEORETICAL ASPECT OF THE THESIS:

Figure 2 | Broadway looking North 
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The proposed design will be an elevated public interior garden. 

Elevated: Built on-top of existing downtown buildings to increase urban density and build upon Fargo’s current urban 

revitalization

Public: Accessible and welcoming to all, which is a critical element of Oldenburg’s third-place theory (1989)

Interior: Users are protected from the winter environment

Garden: A green space that allows Fargo residents to enjoy a comfortable outdoor environment, even in the dead of winter

The proposed design has elements of many building typologies, such as greenhouses, parks, libraries, and coffee shops. 

PROJECT TYPOLOGY:

park coffee shop&&
Figure 3 | Central Park Figure 4 | Starbucks Interior

PROJECT TYPOLOGY:

green houselibrary& &
Figure 5 | Library Interior Figure 6 | Greenhouse
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The Red River Farmer’s Market is a weekly summer market in Fargo, North Dakota. It is a popular event for Fargo-Moorhead-

West Fargo community members. It takes place in an empty lot in Downtown Fargo, adjacent to the location of the 

proposed elevated garden. The Farmer’s Market uses approximately 50,000 square feet, or 1 acre. 

Existing Program:

Portable tents for vendors

Existing empty garage, used for indoor vendors and seating

Stage/performance area

Children’s play area

Outdoor seating area, adjacent to stage/play area

Outdoor seating area, behind garage/next to Broadway

Indoor seating area, within garage

Public restroom 

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

Figure 7 | Red River Market Pickup
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CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

MEANDERING | MEETING | SOCIALIZING

Open to all - dogs 
included!

Figures, Left to Right: Figure 8 | Beer Vendors;  Figure 9 | Dogs Visit Market;  Figure 10 | Vendors 1; 
Figure 11 | Vendors 2;  Figure 12 | Vendors 3;  Figure 13 | Vendors 4

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

VENDORS

VENDORS VENDORS

VENDORS

VENDORS

TENT

CHILD PLAY SPACE

INDOOR SPACE

INDOOR SEATING

OUTDOOR 
SEATING

MAIN ENTRANCE

4TH AVE. N.

N
. BROADW

AY DR.

STAGE
PUBLIC RESTRM

PRIVATE BUSINESS

PRIVATE BUSINESS

CIRCULATION MAP OF FARMER’S MARKET
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CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

TENT

VENDORS

VENDORS

VENDORS

CHILD PLAY SPACE

INDOOR SPACE

MAIN ENTRANCE

4TH AVE. N.

N
. BROADW

AY DR.

STAGE
PUBLIC RESTRM

View AFigure 14 | Looking at Play

Figure 15 | Mingling View B

A

B

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

The density of people is concentrated around the children’s play area/
stage. After buying food, guests often stand or sit and watch the activity.

MAP OF DENSITY OF FARMER’S MARKET

Activities:
Eating

Socializing
Meeting
Greeting

Joining
Laughing
Watching

Observing
Participating 

Engaging
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CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

View CFigure 16 | Tables 

View DFigure 17 | Hiding from Rain

4TH AVE. N.

N
. BROADW

AY DR.

VENDORS

TENT

CHILD PLAY SPACE

INDOOR SPACE

MAIN ENTRANCE

4TH AVE. N.

N. BROADW
AY DR.

STAGE
PUBLIC RESTRM

PRIVATE BUSINESS

DETAIL MAP OF ACTIVITY HUB

AREA SHOWN IN 
DETAIL MAP

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

Meandering, observing stage Sitting, socializing Being observed while performing or playing
ACTIVITIES:

C D
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CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

SIGNAGE: Used to promote local businesses that support the Market, and to ask for donations for the Market.

Figure 18 | Change Bucket

Figure 20 | Flowers

Figure 19 | Market Sign

Figure 21 | Market Sign 2

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

PUBLIC ART: Used to add visual interest to an otherwise run-down building.

Figure 22 | Garage Paint 1 Figure 23 | Garage Paint 2

Figure 24 | Garage Paint 3 Figure 25 | Garage Paint 4



26 27

Research Findings:

The Farmer’s Market is similar to the French cafe because they are both informal spaces which host social activities. Their 

aesthetic is understated, which helps avoid pretentiousness in users. Unlike the French cafe and the Cooled Conservato-

ries at Gardens by the Bay, this space is mostly outdoor and exposed to elements. It is also a temporary space, which is 

set up on Saturday mornings during late summer and early fall. Therefore, most of the analysis was of the circulation and 

views, because there was little structure or form to analyze. This case study is a great example of how a community can 

create a third place with a small budget and limited resources. 

Environmentally, this case study responds to its given site by having a small covered area inside the garage. This garage 

becomes crowded in times of rain or cold, and gives users shelter. Socially, the Red River Market responds to Fargo resi-

dents’ desire to strengthen their community ties. It provides a public space for all, and spending money is not necessary 

(although easily done). Culturally, the Market responds to Fargo because North Dakota is a heavily agriculture-based econ-

omy. There are many farmers from nearby areas that come every Saturday to sell their produce. Txhe simple design and 

under-stated space make all feel welcome. 

Conceptually, the Red River Farmer’s Market demonstrates Fargo residents’ desire for connection within their community. 

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

CASE STUDY:
RED RIVER FARMER’S MARKET, FARGO, N.D.

Conclusion:

The Farmer’s Market case study demonstrates how the decision of where to place certain elements, such as the stage and 

children’s play area, will impact user’s behavior. The placement of the children’s play area and performance stage next to 

the garage is successful because it allows for visitors to mingle while watching children play, or watching bands perform 

on the stage. This suggests that third places may benefit from a focal point in the center of the space, which draws guests 

together and provides entertainment. 

Figure 26 | Kids at Play Figure 26 | Center Stage
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CASE STUDY:
FRENCH CAFÉS
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CASE STUDY:
FRENCH CAFÉS

This case study of French cafés is based off of Ray Oldenburg’s written description in The Great Good Place (1989). He 
described the design and the activities of Parisian cafés from the early 1900’s. Much of his description was attributed to 
Village in the Vaucluse, a non-fiction novel by Laurence Wylie (1957). 

These cafés were located across France, and were part of the daily routine of the French. Famous examples,  which 
are seen in the upcoming case-study images, include the Café De Flore, La Closerie des Lilas, Les Deux Magots, and La 
Rotonde, which was an inexpensive bohemian cafe where artists would frequent in the early 1900’s (Wylie, 1957, p. 12). 

French cafés were small spaces of approximately 1,700 square feet (Oldenburg, 1989, p. 147). They were informal spaces 
where refreshments were inexpensive, thus open to most in the community, that would occasionally hold community 
events (Wylie, 1957, p. 245). 

Program Elements:
Terrasse seating, which is the least private and most popular seating (Oldenburg, 1989, p. 147)
Semi-public booth seating, which is more private than the terrasse seating and has views outside. Guests use this area to 
play cards or chess.  (Oldenburg, 1989, p. 147)
Private back seating, which is most private and often used by lovers and those having private conversations (Oldenburg, 
1989, p. 147)
Bar counter and desk, where customers order food and drink (Oldenburg, 1989, p. 147)
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CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

18” diameter tables with 
wicker chairs (Oldenburg, 
1989, p. 147)

view of street life

awning above outdoor 
seating

many popular French cafés 
were located on the corner

CASE STUDY:
FRENCH CAFÉS

30 31

CASE STUDY:
FRENCH CAFÉS

Figures from left to right: Figure 28 | Terrasse; Figure 29 | Dog and Friend; Figure 30 | 
Terrasse 2; Figure 31 | Terrasse 3
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CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

CASE STUDY:
FRENCH CAFÉS

PUBLIC AREA

SEMI-PUBLIC AREA

PRIVATE AREA

FLOOR PLAN OF TRADITIONAL FRENCH CAFÉ, 
AS DESCRIBED BY OLDENBURG (1989) & WYLIE (1957)

half-wall that separates 
semi-public and private 
space (Oldenburg, 1989, 
p. 147)

private back area for 
lovers and personal 
discussions (Oldenburg, 
1989, p. 147)

semi-public booth seating 
with views outside, larger 
tables than outside, often 
used to play cards and 
chess (Oldenburg, 1989, 
p. 147)

bar to serve coffee and 
alcohol

32 33

CASE STUDY:
FRENCH CAFÉS

Figures from left to right: Figure 32 | Writer; Figure 33 | Men Reading; Figure 34 | Cafe 
Interior 
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CASE STUDY:
FRENCH CAFÉS

Research Findings:

This case is similar to both the Farmer’s Market and Pearl Street because it has an outdoor component which attracts 

many people. Users at all three spaces are able to people watch. It is also fairly accessible-to-all, because it cost little mon-

ey to buy a drink (Wylie, 244, 1957). This low-bar of entry serves all these third places well, because it allows more people to 

come. 

This case study is uncommon from the other three case studies because it is a historical case study, based off of how 

French cafés were in the early-to-mid 1900’s. Therefore, it is important to consider how activities and cultures have 

changed since then. For example, the tendency to now work on a laptop at a coffee shop must be recognized. 

Environmentally, this case study responds to its given site with its terrasse on both sides which opens to the street. This 

terrasse allows users to people watch as they let the day pass. Socially, it responds to the users various social needs: 

whether it be sitting in the public area (terrasse), the semi-public area (booths), or the private area (back tables). The 

design lets users choose. Culturally, the French Café had a low bar-of-entry, due to the cheap price of drink, which allowed 

for most, if not all, community members to use its space. The café gave a space for people to meet and discuss politics, as 

most third places do (Oldenburg, 1989, p. 67). 

Overall, the French Café represents the best of a third place: A space where community members can come and go, and 
always find a friend or two to talk to. 

CASE STUDY:
FRENCH CAFÉS

Conclusion:

The French Café case study supports the theoretical premise that architecture can encourage third-place activities 

because it demonstrates how a simple café was once the hub of French communities. The success of the terrasse 

suggests that having a view of the street may be beneficial to users of the proposed elevated garden. The French Café also 

had multiple spaces, ranging from public to private. Users seemed to enjoy this, and clearly understood what each space 

was for. This may also be applied to the proposed elevated garden. 
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Pearl Street is a pedestrian street located in Boulder, Colorado. It is four blocks long, and lined with small stores and restau-
rants. The street is quite wide, with three “lanes” for pedestrians, visually divided by planters and benches. It is a popular 
destination to live, work, and shop. 

CASE STUDY:
PEARL STREET, BOULDER, CO

Figure 35 | Pearl Street Trees Figure 36 | Unicycle

Program Elements:

Walking path made of red pavers
Seating: benches, chairs, and edges of planters
Shops lining the street consisting of many art galleries, restaurants, and small clothing boutiques 
Signage of upcoming events
Human-scale facades of buildings, with awnings on many exteriors 
Play areas for children 

CASE STUDY:
PEARL STREET, BOULDER, CO

Figure 38 | Playful ChairsFigure 37 | Pearl Street Walk 
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CASE STUDY:
PEARL STREET, BOULDER, CO

MAP OF PEARL STREET
Kid’s Play Area

Public Restroom

Shade Structure

KEY:

Information Kiosk

Garden

Bench Walking Path

CASE STUDY:
PEARL STREET, BOULDER, CO

Pearl Street has many play areas for children, 
including the Pop Jet Fountain. 

Figures top to bottom: Figure 39 | Pop Jet Fountain; 
Figure 40 | Play Sculptures
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Pearl Street often has buskers camped out on its street. Performers bring life to the streets, and may entertain - or annoy - 
passer-by. They provide free entertainment, or paid entertainment - based on the observer’s decision to donate.  

CASE STUDY:
PEARL STREET, BOULDER, CO

Figure 41 | Unicycle and Crowd Figure 42 | Musicians and Biker

Pearl Street’s many planters, benches, and statues allow guests to sit, lean, or lounge as they please. 

Boys lean on a fire hydrant as they watch a street performer.

CASE STUDY:
PEARL STREET, BOULDER, CO

Figure 43 | Fire Breather Figure 44 | Little Violinists Figure 45 | Juggler Figure 46 | Observers
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Pearl Street is similar to the other case studies because it is outdoor, like the Farmer’s Market, and has greenery, like the 

Cooled Conservatories at Gardens by the Bay. It is a completely open public space, and, similar to the Farmer’s Market, 

encourages spending money - due to the proximity of shops - but does not require it. In fact, Pearl Street has attractions 

which are free, including play areas for children. Overall, this case study and the Farmer’s Market are very similar in the type 

of activities and users they attract. However, the Farmer’s Market is temporary, while Pearl Street is open year-round. 

Environmentally, Pearl Street responds to its site by keeping a clear view to the mountains. Boulder is tucked in a valley of 

mountains, so the visual connection to the mountains is important to the sense of place. Socially, Pearl Street invites the 

community in with many areas to sit, play, and talk. Boulder is an outdoor community, and this is expressed through the 

main shopping center being an outdoor pedestrian street. 

Overall, Pearl Street is successful in fostering community through its open-to-all accessibility. 

CASE STUDY:
PEARL STREET, BOULDER, CO

Conclusion: 

Many of the elements of Pearl Street can be applied to the design of Fargo’s elevated garden. The children’s spaces 

encourage playful activity while also providing a focal point for passerby. The information kiosks help foster community 

relationships by sharing events with residents. Finally, the view to the mountains can be mirrored in Fargo’s elevated 

garden with a view to the snow. By keeping a clear view of the setting, whether it be in Pearl Street or in the elevated 

garden, residents can feel a sense of place, and a sense of belonging.  

CASE STUDY:
PEARL STREET, BOULDER, CO
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The Cooled Conservatory at Gardens by the Bay is an indoor garden in Singapore designed by Wilkinson Eyre Architects 
and landscape architecture by Grant Associates. The two connected structures are the largest “climate-controlled con-
servatories in the world” (Cooled Conservatories, 2013). It includes an indoor waterfall, different levels of walkways, and a 
“perpetually flowering meadow” (Cooled Conservatories, 2013). 

Program Elements:

Large indoor gardens of the Mediterranean and Cloud Forest region 
Six level of walkways through the gardens
Indoor waterfall
Outside of the building, “supertrees” are 50 meter high forms that vent the heat from the Cooled Conservatory (Cooled 
Conservatories, 2013)

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 47 | Elevation Drawing

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 48 | Park from Up High
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The Cooled Conservatory uses an exposed steel structure 
which suspends the glass building facade below it. This 
allows for an open space below, free of columns or spatial 
obstructions. 

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 49 | Structure 

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 50 | Rendering
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CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 51 | Waterfall 

The Cooled Conservatory has six levels for users to explore (Cooled Conservatories, 2013). This maximizes the usage of the 
space, by allowing users to also circulate vertically. Users are also able to get a unique, memorable experience by exploring 
an artificial jungle at different points of view. 

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 52 | Interior Elevation
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The Cooling Conservatory includes a  “computer-
controlled shading system and carbon neutral cooling 
technologies” (Cooled Conservatories, 2013). The 
shades are built into the structure, as shown in the 
detail image to the right, so that they are concealed 
when not in use.

As stated by Paul Baker, a Director at Wilkinson Eyre, 
“Sustainability was our starting point for Bay South 
Garden” ((Cooled Conservatories, 2013).

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 53 | Glazing Detail
Figure 54 | Sun Shading
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CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY

Figure 55 | Blue Exterior 

The Cooled Conservatory is similar to the other case studies because it has plantings. However, besides that, little else is 
similar. The Farmer’s Market, French Cafe, and Pearl Street are all quite humble spaces in comparison to the Cooled Conser-
vatory. This space is awe-inspiring due to its large scale, unique exterior, and uprising interior.  

The Cooled Conservatory responds to its environment by creating a landscape on “reclaimed land” that had no landscape 
(Cooled Conservatories, 2013). It’s passive design looks to protect the environment, and is site-specific. Socially, this con-
servatory promotes residents engaging with nature. It is also intended to attract international tourists to Singapore. Politi-
cally, the conservatory hopes to portray “Singapore’s future” as a strong, innovative city. 

Overall, this project demonstrates how powerful architecture can be, and how it can be a symbol of its people. 

Conclusion:
This case study demonstrates potential ways to make Fargo’s elevated garden sustainable. It suggests opportunities for 
creative and artistic sun-shading. It also shows how exciting the combination of architecture and landscape architecture 
can be, especially if brought to new heights. The Cooling Conservatory gives promise to the idea of Fargo’s elevated garden. 

CASE STUDY:
COOLED CONSERVATORY AT GARDENS BY THE BAY



54 55

MAJOR PROJECT ELEMENTS:

ESTIMATED SPATIAL USAGE PROGRAMMATIC SPACES

Interior Gardens: Formal event space

Public restrooms

Parking?

Horizontal Circulation Space

Gardener’s space

Possible Vendor Space

Interior Gardens: Informal event space

Mechanical Space 

Interior Gardens: Informal nook-seating space

Storage

Vertical Circulation

LARGE

MEDIUM

SMALL

MAJOR PROJECT ELEMENTS:

Weddings, Receptions, Galas, Celebrations

...

...

Sky Bridge: Opportunity for additional user experience

Storage for gardening supplies

Rotating local food vendor

Community movie nights, Farmer’s Market, Yoga classes

HVAC, Plant Support

Greeting, Leveling, Joking, Bonding

Storing furniture for events

Entering space

ACTIVITIES/EVENTS

} Activities that build 
community relationships
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USER/CLIENT DESCRIPTION:

1:00 0:00 2:00 3:00 4:00 5:00 6:00 7:00 8:00 9:00 10:00 11:00 

CLOSED

RETIREES 

YOUNG ADULTS, ADULTS

drinking early morning coffee with 
consistent group

early morning workouts before work

40 ppl

USER/CLIENT DESCRIPTION:

12:00 13:00 14:00 15:00 16:00 17:00 18:00 19:00 20:00 21:00 22:00 23:00 

CLOSED

GUARDIANS & YOUNG CHILDREN

YOUNG ADULTS, ADULTS YOUNG ADULTS, ADULTS

COLLEGE STUDENTS 

TEENS

studying between classes

eating during lunch break

P E A K  T I M E
60 ppl

50 ppl

40 ppl

playing in recreational areas

socializing after work

hanging out/studying after school

HOMELESS INDIVIDUALS

seeking refuge from the cold
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USER/CLIENT DESCRIPTION & SPATIAL REQUIREMENTS:

RETIREES 

YOUNG ADULTS, ADULTS

GUARDIANS & YOUNG CHILDREN

COLLEGE STUDENTS 

TEENS

early morning coffee with consistent group
-seating conducive to talking
-enjoyable, warm atmosphere

studying between classes
-tables with sufficient study space
-wifi, outlets, task lighting

early morning workouts
-open space for exercise classes
-shower and changing area

Possible physical restriction for guests:
make sure vertical movement through space (level changes) are easily accessible. 

socializing during lunch/after work
-comfortable seating
-group seating conducive to conversation

children playing in recreational areas
-safe, fun play areas
-comfortable space for guardians to watch children

hanging out/studying after school
-comfortable seating with tables for studying
-group seating conducive to conversation

HOMELESS INDIVIDUALS
refuge from cold
-space to relax (without claiming more than a fair share of space)
-public restrooms with showers

“Each of the coffee shops had a group of patrons who came to the coffee shop every morning to 
either drink coffee and read the paper, or drink coffee and chat with others. Some were very social 
while others preferred to watch the action” (Waxman, 2006, p. 47).

“[Ekeberg Sculpture Park] is an excellent destination all year round. Visitors will find a high 
rope children’s playground and a kid’s clubhouse” (Vos, 2017, p. 73).

“The coffee shops were also popular with teens doing homework or talking with friends. Casual 
conversations with the teens revealed they enjoy drinking coffee because it made them feel grown 
up, and gave them the opportunity to go somewhere other than a home to get together” (Waxman, 
2006, p. 48).

“Many students expressed a strong preference for the coffee shop over the library, stating 
the ability to drink coffee, people-watch, take a break and have a conversation, listen 
to music, and just avoid what they perceived as a sterile library atmosphere” (Waxman, 
2006, p. 47). 

“Many patrons came to the coffee shop in groups, to meet friends, or to spend lengthy time 
interacting with the staff” (Waxman, 2006, p. 48).

“In almost every [McDonald’s], there are tables with people [...] escaping from the streets 
for a short bit. They prefer McDonald’s to shelters and non-profits, because McDonald’s 
are safer, provide more freedom, and most importantly, the chance to be social, restoring a 
small amount of normalcy” (Arnade, 2016). 
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STAFF DESCRIPTION & SPATIAL REQUIREMENTS:

ROTATING LOCAL BUSINESSES

SECURITY 

JANITORIAL STAFF

-space for tools
-easy access to plants for trimming, feeding, watering

-small kitchen space for light food preparation
-serving counter for coffee, food, and/or bakery products

-flexible event space
-location to display upcoming events
-storage for event furniture

-storage space for cleaning supplies
-easily cleanable furniture

-clear view of space to see threats or problem
-easily accessible entrys and exits for safety

GARDENERS

EVENT COORDINATOR

 

 Cost and Ownership:

Because this is a public, accessible-to-all space, it will have to be city owned-and-operated. The City of Fargo will have 

to pay to build and maintain it. However, the City of Fargo will see its investment in the space returned in increased tax 

revenue, due to an increase in spending downtown and an increase in downtown property values.

 Parking Requirements:

These users will bring additional demand to the already-full downtown on-street parking. The demand will be especially 

high on weekends and weeknights. Therefore, the design may have to include additional parking. 
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THE SITE:
REGION & CITY

REGION CITY

North Dakota

Minnesota

Canada

South Dakota

Montana

Fargo

Moorhead

Red River

NORTH 

THE SITE:
REGION & CITY

Why is this specific site appropriate for the proposed project?

REGION: Midwestern United States. 
North Dakota, located in the Mid-West, is the appropriate for the proposed project because of the cold climate. Due to the 

low winter temperatures, outdoor social activity ends once the temperature dips. This means that Main Streets, which 

Ray Oldenburg (1989) referee to as “our most successful homegrown example” of a third-place (p. xvii), have substantially 

less street life in the winters. Therefore, in community’s where the Main Street serves as the third-place, the third-place 

essentially ceases to exist in the winter.

CITY: Fargo, North Dakota
Fargo, North Dakota, is the center of the Fargo-Moorhead-West Fargo community, and the regional hub for the many small 

towns in northern Minnesota and North Dakota. Over the past ten years, Downtown Fargo has experienced a revival with 

an influx of new businesses and multi-family residences. As a result, Broadway Drive, which is the main street of Downtown 

Fargo, has become the third-place for the community. However, due to Broadway’s inherent exposure to the elements, 

third-place activities stops when winter arrives. 
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THE SITE:
SITE LOCATION

Broadway

Roberts St N

1s
t A

ve
 N

2n
d 

Av
e 

N

4t
h 

Av
e 

N

6t
h 

Av
e 

N

NORTH 

Fargo 
Theater

Black 
Building

Block 9 

Fargo will have a new icon.

THE SITE:
SITE LOCATION

Why is this specific site appropriate for the proposed project?

SITE: The block of Broadway between 4th Ave N and 6th Ave N. 
 This block of Broadway has benefited from the revival of Fargo’s downtown, but still has remaining unsafe elements: 

a consistent population of intoxicated individuals, old and poorly constructed buildings, and a bar with an undesirable 

reputation. Therefore, this block of downtown could benefit immensely from a community space which brings increased 

foot traffic, increased community attention, and increased spending. 

 Due to its location in the heart of downtown, it is also a readily-accessible location for community residents. It has 

many amenities within walking distance. Coffee shops, clothing boutiques, and diverse restaurants line the street. Users of 

the space can buy coffee at one of the many surrounding shops, and then enjoy their morning coffee in the warmth of the 

third-place.

SITE: Above existing buildings.  
 It is important that this space be elevated above existing buildings. First, this allows for existing businesses to 

prosper, because it does not claim any of their existing space. Also, by elevating the third-place, it will add to urban density 

and mixed-use. Finally, it is important to elevate the space because this will create intrigue and excitement. Residents will 

be able to see their city from a new perspective. 
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Theoretical Premise: Architecture can promote third-place activities.

First, before beginning design, the activities to promote within the space must be identified. To do so, the following areas of 
interest are considered:

What activities did Ray Oldenburg identify in his text The Great Good Place (1989)?
 Are these activities still present today?
 Are these activities still relevant today?

  In order to understand a third place, it is critical to identify what activities originally occurred within them, and then 
decide if these activities are worth encouraging in the proposed design.  
 
What activities occur in modern-day third places that were not present when Oldenburg (1989) proposed his theory?
 Should these new activities be encouraged?
 Do these activities fit within Oldenburg’s (1989) original third-place theory?

 Many modern-day case studies identified users working on laptops, or studying alone within coffee shops 
(Waxman, 2006, p. 47). Although Oldenburg listed coffee shops as an example of a third place (1989, p. 15), he didn’t 
encourage solo work within these social spaces. So do these modern, solo, technology-aided activities fit within 
Oldenburg’s (1989) original definition?

THE PROJECT EMPHASIS:

Of the identified activities, what ones should be encouraged? What ones should be discouraged?
 How restrictive should the space be? Or should users be given every opportunity to adapt the space for their   
 needs?
 Why?

 Once the list of possible activities is complete, the list will be narrowed down to a select number to have within the 
space. Selection criteria must be established for deciding which activities to encourage. The selection will likely be based 
on which activities best foster relationships among community members. 

THE PROJECT EMPHASIS:
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PHYSICAL GOALS: 

1. Design the elevated indoor public garden in a way which does not negatively impact the buildings below.

2. Create an indoor garden in a sustainable manner, using creative solutions to insulate the garden throughout the winter.

THEORETICAL GOALS: 

1. Create knowledge which other designers and architects can refer to when designing community spaces, whether these 
spaces be within a hospital, school, or coffee shop.

2. Demonstrate importance of research-based design.

3. Update Oldenburg’s original third-place theory for modern day, considering how technology (the ability to do solo work 
on laptops) has impacted third-place activities. 

GOALS OF THE THESIS PROJECT:

SOCIAL GOALS:

1. Identify how architecture can foster relationships between individuals. 

2. Identify how an indoor public space can foster relationships among community members in the Fargo-Moorhead-West 
Fargo area.

PERSONAL GOALS:

1. Go to bed approximately 8 hours before waking up. Get at least 6 hours of sleep a night, minimum.

2. Do yoga! 

3. Eat healthy. 

GOALS OF THE THESIS PROJECT:
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THE THEORETICAL PREMISE/UNIFYING IDEA
To research the theoretical premise (architecture can encourage third-place activities), Oldenburg’s original third-place 
theory must first be understood. The text was read, analyzed, and recorded so it could be the foundation of the research. 
Especially important was identifying activities that Oldenburg recognized as critical to the third place. 

PROJECT TYPOLOGY
To research the project typology, case studies were done. Because the proposed design does not fit into a single typology, 
the case studies included multiple typologies. These typologies include a green house, a coffee shop, a Main Street, and a 
library. The case studies showed examples user behavior and architectural design. These behaviors were then recorded, 
and patterns emerged.

HISTORICAL CONTEXT
To research the historical context, the case studies that Oldenburg did in his text The Great Good Place (1989) were given 
special attention. These case studies demonstrate the historical context that Oldenburg wrote his text in. Activities such 
as working on a laptop were not present in his time. Therefore, the research must consider how these new, modern-day 
activities fit into Oldenburg’s original theory. 

SITE ANALYSIS 
To conduct the site analysis, North Broadway Drive was recorded throughout daytime and nighttime hours in all seasons. 
Special attention was given to activities which were present in the summer months, but disappeared in the winter months. 
The space that these activities took place in was also noted, so that the design of these spaces could be referenced when 
proposing the new design. Other considerations, such as placement of the proposed project, and the overall form of the 
project, were also based on the site analysis. 

A PLAN FOR PRECEDING:
DEFINITION OF RESEARCH DIRECTION

PROGRAMMATIC REQUIREMENTS 
The programmatic requirements are based on the encouraged activities within a third place. These activities were identified 
in Oldenburg’s The Great Good Place (1989), and in various modern-day case studies. Then, once identified, the activities 
were narrowed down to the list of activities which would best promote Fargo residents’ community life. The program was 
then based on spaces that support these activities.

DESIGN METHODOLOGY
The case study strategy was the most used research strategy for this research. Case studies were collected and analyzed. 
Special attention was paid to the relationship between architectural elements and users’ behavior. The real-life context of 
the case study (such as historical and social context) were also noted. 

Through the comparison of different case studies, the quasi-experimental research strategy was used. Many case studies 
were similar enough that they could be compared with one another to determine how a single changing factor influences 
behavior. 

These patterns were then corroborated with additional research about people’s behavior in space from social-cultural-
behavioral research , such as Place Advantage: Applied Psychology for Interior Architecture by Sally Augustin, PhD (2009). 

Venn Diagrams were used to analyze the activities identified in Oldenburg’s original text, and the activities identified in 
recent case-studies. This showed how third-place activities have evolved since Oldenburg published his book in 1989. 
Therefore, the qualitative research strategy was also used.

These different sources of information built upon one another, allowing for generalization to theory. The patterns this 
research identified are used in the final proposed design. 

 A PLAN FOR PROCEEDING:
 DEFINITION OF RESEARCH DIRECTION / DESIGN METHODOLOGY
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DOCUMENTATION OF ACTIVITIES: 
WHAT? Through the readings and case studies, the activities of a third-place were identified. Then, these activities were 
grouped under four categories: solo, focused activities; solo, observing activities; unplanned group activities; and planned 
group activities. After a complete list of activities was recorded, the decision of what activities would best support the 
residents’ community life was made. This final list includes about 20 activities. 
WHEN? These activities were recorded as they were identified in the readings and case studies. 
HOW? The activities were recorded in a spread sheet, which will also be used to pair spatial elements with each activity. 

DOCUMENTATION OF SPATIAL DESIGN ELEMENTS: 
WHAT? After the activities were recorded, the research moved to identifying re-occurring patterns of the spatial design 
that these behaviors occurred in. Social-cultural-behavioral research was also used to corroborate the patterns of user-
space-behavior identified in the case studies. 
WHEN? The spatial design elements were recorded after the list of activities was identified. 
HOW? The spatial design elements were recorded on the same spread sheet as the third-place activities. The spread 
sheet divided architectural elements up into sub-categories, so that a significant amount of evidence could be recorded 
for each activity’s ideal environment. Elements such as ground plane, aesthetic, and views were some of the sub-
categories. Each subcategory was then filled with an evidence-based explanation of the ideal architectural decision. These 
explanations were based on case study analysis, and on social-cultural-behavioral research. 

A PLAN FOR PROCEEDING:
DOCUMENTING THE DESIGN PROCESS

DOCUMENTATION OF THIRD-PLACE COMPONENTS: 
WHAT? Once the chart of activities and spatial design elements is complete, the third-place components can be designed. 
Each component will be an ideal space for a single activity. By organizing the user-space-behavior findings in an in-depth, 
text-based chart, the design the ideal spaces will be based on evidence, not archetypes. 
WHEN? The components will be designed once the chart of activities and spatial design elements is complete. 
HOW? The components will be designed based on the evidence presented in the chart. Each component will be 
communicated as a design vignette. These design vignettes will also include the supporting evidence for all the design 
decisions that were made. This will all be documented in a final report. 

DOCUMENTATION OF DESIGN OF ELEVATED PUBLIC INTERIOR GARDEN: 
WHAT? The project will cumulate in a final proposed design of an elevated public interior garden for Fargo, North Dakota. 
This design will show the third-place components used in a complete building that will host many activities. 
WHEN? After the third-place components have been designed and recorded. 
HOW? The final design will be communicated through perspective renderings, elevations, floor plans, and sections. A 
model will also visually communicate the space. The design decisions made will be shown through visuals and limited text 
in the final drawings, as well as a final book. 

 A PLAN FOR PROCEEDING:
DOCUMENTING THE DESIGN PROCESS



74 75

RESEARCH RESULTS:
RESEARCH METHODS

How can a space’s design promote positive third-place activities within an urban, 
indoor, Midwestern context?

This research is intended for architects and interior designers who are, or will be, designing spaces that involve aspects of 
the third place. Examples of these spaces are libraries, schools, parks, and, of course, coffee shops. This research article 
proposes the ideal spatial design for various third-place activities, thereby assisting designers in creating successful 
community spaces. Ultimately, this research can help third places achieve their purpose of fostering community 
relationships. 

The theory of the third place, as proposed by Ray Oldenburg (1989) in his text The Great Good Place, underlies this research. 
Oldenburg describes the third-place term as a “generic designation for a great variety of public places that host the regular, 
voluntary, informal, and happily anticipated gatherings of individuals beyond the realms of home and work” (Oldenburg, 
1989, p. 16). He identifies the home as the “first place” and work as the “second place” (p. 2). Neither of these spaces allow 
for informal, unplanned socialization with those outside home or work. Oldenburg (1989) describes that the goal of third 
places is to “restore” individuals (p. 16) through the informal social interaction. 

Oldenburg’s text, although well-known in the architecture field, is a sociology book. This report attempts to bridge the gap 
between the sociology research and architectural application by investigating what spatial design features can encourage 
the activities described in Oldenburg’s text. 

Many texts were read to form a thorough understanding of how people act in urban environments. The Death and Life of 
Great American Cities by Jane Jacobs (1961) formed a foundation of understanding to the way people move, interact, and 
congregate in an urban context on both the macro- and micro-scale. William H. Whyte’s text (1980), The Social Life of Small 
Urban Spaces, also focused on case-study, observational research in New York City. Whyte’s findings on user behavior in 
small, urban spaces was helpful to identify key architectural elements for third-place activities. Similar to Whyte’s text was 
Urban Code: 100 Lessons for Understanding the City by Anne Mikoleit and Moritz Purckhauer (2011). This text includes 100 
observations from the streets of New York City, and turns these observations into lessons. 

RESEARCH RESULTS:
RESEARCH METHODS

Another critical text for this report was 3rd 4 All by Aat Vos (2017), a designer in the Netherlands who has worked on 
numerous unique and forward-thinking libraries across Northern Europe. 3rd 4 All compiles interviews from people 
connected to third places across Europe and beyond. It contains key information and perspective on third places. The 
libraries’ used in case studies (see appendix) were originally identified through Vos’s text. This report hopes to build on 
Vos’s text by identifying the key architectural elements which support third-place activities. 

Place Advantage: Applied Psychology for Interior Architecture by Sally Augustin, PhD (2014), was relied on for its insight into 
place psychology. Augustin’s (2014) statements often supported observations from case studies. 

In addition, case studies were done to identify patterns in both historic and current-day spaces which share elements of 
the third place. The case studies included:
• French Cafes, as described by Ray Oldenburg (1989) in The Great Good Place 
• The Red River Farmer’s Market in Fargo, North Dakota
• Pearl Street in Boulder, Colorado
• Biblo Toyen, Oslo, Norway
• Chocolade Fabriek, Gouda, Netherlands
• Theek 5, Oosterhaout, Netherlands 

On the upcoming pages are design vignettes for each of the six identified third-
place activities. Each vignette has evidence-based-design criteria, which was 
identified through the previously discussed research. 

The full results and findings from the research report are not in this document. Please reference the complete research 
report to view all findings. 
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Pre-requisite Third-Place Activities:

There are two activities which did not fit cleanly into one of the pre-established groups (focused solo 
activities, solo observing activities, unplanned group activities, and planned group activities). These 
activities did not fit into a pre-established category because they are pre-requisite activities that 
could be done in a group or alone. 

Entering a third place: To the right are the design recommendations for the exterior design of 
a third place. Although this report is focused on indoor third places, it is important that the exterior 
clearly demonstrate that it is a public place. It should also invite passerby to use the outdoor space.

RESEARCH RESULTS:
DESIGN VIGNETTES

Outdoor 
Seating

Storefront 
Awning

Location on 
Street Corner

RESEARCH RESULTS:
DESIGN VIGNETTES

Steps
Auditorium-

Shaped Seating

Large Windows

Indoor and 
Outdoor 
Lighting
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RESEARCH RESULTS:
DESIGN VIGNETTES

Leveling:

The most important aspect of leveling is that everyone leaves their ego outside. Inside a 
third place, the CEO can relax and let down his powerful persona. An unemployed individual 
can enjoy the space without feeling less-than. Oldenburg states that, “Necessarily, a 
transformation must occur as one passes through the portals of a third place. Worldly status 
claims must at the door in order that within may be equals.” (p. 25).

Third places should be informal. Oldenburg (1989) explains, “Where there is the slightest bit 
of fanfare, people become self-conscious. Some will be inhibited by shyness; others will 
succumb to pretension” (p. 37). He continues, “A non-pretentious decor corresponds with and 
encourages leveling and abandonment of social pressures” (p. 37). Therefore, it is important 
that the materials and furnishings of the third place not be too polished or elegant.

Aat Vos, author of 3rd 4 All and architect in the Netherlands, has a similar sentiment for 
designing third spaces. Vos wrote “An imperfect space feels safer and offers [...] the possibility 
to make [one’s] own contribution, to make the space [their] own” (p. 76). This idea of an 
imperfect space is shown many times in Vos’s own designs, such as the Theek 5 library in 
Oosterhaut, Netherlands. His interior design creates a fun, relaxed atmosphere where the 
individual can easily make themselves at home. Vos is an architect, and, therefore, does not 
create unattractive places. He can make spaces both attractive and casual, engaging and 
imperfect.

Thus, third places should not be extravagant. A space should be informal and imperfect if a 
guest is to feel at ease.
 Imperfect, 

Worn Material

Shoe Racks

Fireplace

RESEARCH RESULTS:
DESIGN VIGNETTES

Comfortable, 
Mis-matched 

Furniture
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RESEARCH RESULTS:
DESIGN VIGNETTES

Solo, Observing Activities: People-Watching, Eaves-Dropping, and 
Observing

A third space can serve a need for urban flaneurs who may not desire to socialize, but 
still want to be around others. Laurence Wylie observed this in his text Village in the 
Vaucluse (1957), an extensive case study of life in a small French village in the 1950’s. 
He explained that in the town’s French Cafe, there were “the Lonely Ones” who were 
“bachelors, widowers, divorces” and lived alone. When not working or sleeping, they 
spent their time in the cafe, and rarely spoke to anyone except for the owner’s wife (p. 
244-245). 

Even if urban flanuers’ may not be seeking to socialize, the third place should provide 
them a place to be around others. People watching is often unacceptable in the second 
place (work), and often impossible at the first place (home). Whether the individual 
simply enjoy people watching, or are lonely and looking for a conversation, the third 
place should host this activity. 

For others, people-watching or getting coffee may be their “excuse to visit” a third place, 
although “what they are really after is a pretext to start a conversation” (Vos, 2017, p. 
184). Therefore, individuals must feel comfortable coming to a third place on their own, 
and, once there, can decide whether to further interact.

To the right are the design recommendations for a space which encourages people-
watching, eaves-dropping and observing.

View of Activity

Small Side 
Tables

Seats in 
Sheltered 
Space

RESEARCH RESULTS:
DESIGN VIGNETTES

Casual, 
Imperfect 
Aesthetic

Armchairs
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RESEARCH RESULTS:
DESIGN VIGNETTES

Unplanned Group Activities:

Unplanned group activities are the most important element of a third place. 
A third place is the only place where these interactions can happen. The first 
place (the home) and the second place (the workplace) do not host unplanned 
group activities. It may be argued, though, that workplaces are now attempting 
to increase informal communication between employees. However, even if a 
workplace is successful in doing so, there is still an air of formality in a workplace. 
An important aspect to a third place is the leveling, or dropping of pretension and 
ego. As described by Oldenburg, “Worldly status claims must be checked at the 
door in order that all within may be equals” (p. 25). Thus, a work place cannot fully 
support the needs of a third place – nor should it try to. 

Approaching, Joining, and Participating in Group Socialization:

To the right are principles for approaching, joining, and participating in group 
socialization.

Dropped Ceiling

Location by 
Walking Path

Views Support 
Accidental Eye 
Contact

Views of Other 
People

Adjustability of 
Space

Armchairs

Tables

RESEARCH RESULTS:
DESIGN VIGNETTES

Location at 
Front of Space

Small Space

Views of 
Artwork, Views 

out Windows

Casual, 
Imperfect 
Aesthetic

Amplitude of 
Seating

Ledges as 
Seating

Back Against 
Wall

Fireplace
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Unplanned Group Activities:

Unplanned group activities are the most important element of a third place. 
A third place is the only place where these interactions can happen. The 
first place (the home) and the second place (the workplace) do not host 
unplanned group activities. It may be argued, though, that workplaces are 
now attempting to increase informal communication between employees. 
However, even if a workplace is successful in doing so, there is still an air of 
formality in a workplace. An important aspect to a third place is the leveling, 
or dropping of pretension and ego. As described by Oldenburg, “Worldly 
status claims must be checked at the door in order that all within may be 
equals” (p. 25). Thus, a work place cannot fully support the needs of a third 
place – nor should it try to. 

Gaming in Group:

Oldenburg mentions gaming, whether with cards or board games, 
frequently in his text. Although little different from the previous 
vignette, it is important that the tables be higher. To further 
understand this, please reference the complete research report. 

RESEARCH RESULTS:
DESIGN VIGNETTES

Table Height

RESEARCH RESULTS:
DESIGN VIGNETTES

Table Height
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RESEARCH RESULTS:
DESIGN VIGNETTES

Watching Kids at Play: Unplanned Group Activity

As previously discussed in the Approaching, Joining, and Participating in Group Socialization 
section, people like to sit with their back against a wall while watching some sort of action. 
But if everyone wants to sit against the wall, who will be the action? As demonstrated in the 
case study of the Red River Valley Farmer’s Market, children playing can be the action. At this 
Farmers Market, it was observed that the adults gathered under sheltered spaces, such as an 
open garage, or a large shade, and watched children play in the center play area. The adults 
mingled, snacked on recent purchases, and were entertained by the kids – whether they were 
their own kids or not. 

Oldenburg (1980) also referenced how playgrounds would bring people together. He explained: 
“Adjacent to the neighborhood playground lived a woman who opened her home to all comers. 
From that home, the mothers would keep an eye on their children. The children were allowed to 
play in this home as well, and the mothers soon instituted a coffee klatch” (p. 236). Addition-
ally, In Urban Code, a text by Anne Mikoleit and Moritz Pürckhauer (2011), it was observed that 
“Fathers meet fathers on playgrounds” (p. 62). 

It should be noted that Whyte did not, in fact, explicitly include playgrounds in his explanation 
of triangulation. He does include street characters, physical objects, views, sculptures, and 
street performers. However, as demonstrated by the case studies, Oldenburg’s statement, and 
Mikoleit and Purchauer’s work, playgrounds can provide an “external stimulus” which serves as 
a “linkage between people and prompts strangers to talk to each other as though they were 
not” (Whyte, 1980, p. 94).

Therefore, playgrounds can serve two uses: to allow children to play and socialize, and to allow 
adults to watch and socialize.  

Playground in 
Middle, Seating 
Located on 
Exterior

Visibility of 
Playground

Views Support 
Accidental Eye 
Contact

Ceiling Levels

Amplitude of 
Seating

Adjustability of 
Space
Tables

RESEARCH RESULTS:
DESIGN VIGNETTES

Seating Next to 
Walking Path

Back Against 
Wall

Casual, 
Imperfect 
Aesthetic

Armchairs
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This literature review critiques and summarizes three texts which were integral to the 
research conducted. The question investigated was, “How can a space’s design promote 
positive third-place activities in an indoor, urban, Midwestern context?” The three texts 
were heavily relied upon for information, and, therefore, were analyzed beforehand to 
conclude that they were reliable, accurate texts.

3rd 4 All by Aat Vos (2017):
The first text is 3rd 4 All by Aat Vos (2017), an architect and interior designer in Rotterdam, Netherlands. He has extensive 

experience designing public indoor spaces, especially libraries. His text was published in 2017 and contains a compilation 

of interviews and essays by others who are connected to designing, running, or managing a third place. Although Vos is 

an architect, the majority of the essays and interviews are not with designers – rather, they are with individuals who are 

responsible for managing a third place. Many, if not all, of the third places discussed were publicly owned, such as libraries, 

museum, and public transit spaces. In addition to the interviews, Vos included many of his own projects in the text and 

explained his rational behind their design.

As a whole, the text was helpful as an introduction and analysis of third places. It was the first time I was introduced to the 

concept of a third place. However, a stronger and more thorough introduction chapter would have be preferred. While Vos’s 

introduction mentions Oldenburg’s original theory and definition for third place, Vos’s definition of third place then continues 

to expand far past what Oldenburg originally defined. The largest downfall, and the thing I believe to be most confusing yet 

not clearly stated, is the fact that most of the case studies were third places and. A third place and an imagination center 

(p. 160). A third place and a library (p. 24). A third place and a subway station (p. 148). What the interviews tend to be about 

LITERATURE REVIEW:

is the and aspect of the identified space. For example, often, the interviewees discussed the features provided that improve 

the library’s ability to provide information, or the museum’s ability to improve their exhibit. The presented ideas were often 

too specific to that space’s unique purpose. While this did help explain how to make a library or a museum better, it did not 

necessarily apply to a third place in general. 

The best interviews and essays in the text were Aat Vos’s. They were clear and informative, with beautiful images of his 

work. It was easy to understand why his design worked. I feel the text would have been more successful with a more 

narrowed-down list of interviews and essays, and more of Vos’s own writing. He is clearly very successful with his third-

place designs, and I believe he could have analyzed his designs the reasoning behind them more extensively. 

Another key issue was the lack of focused ideas in the book. As stated previously, the interviewee’s, besides Vos, were 

often discussing how they made their library, or their museum, better by incorporating useage specific ideas that would 

not apply to many other third places. The essays were not related to one another, and a continuous thread between 

each essay needed to be stronger. In turn, this created a jumbled organization to the text. Because so many different 

perspectives were included, the reader is left overwhelmed. Vos attempted to organize the essays by grouping them in 

chapters based on his principles of “People,” “place,” “experience,” “produce,” and “future.” However, in the end, I needed 

much more guidance from Vos when it came to connecting each essay to the over-all concept. Again, if Vos had written 

more, the reader would come away with a better, clearer understanding of the principles. Instead, the reader leaves 

puzzled at how to connect a series of jumbled essays with the chapter title of “people,” “place,” “experience,” “product,” or 

“future.”

The subtitle of his text, “How to Create a Relevant Public Space” should have been better followed. The subtitle presents 

LITERATURE REVIEW:
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the idea of a guide of principles which one should use. However, the how-to of creating a public space are scattered 

throughout the essay. Vos should have included more of his own analysis . After all, he is an architect and one of the best in 

third-place design. He is the guide and should include more of his own guidance. 

The Great Good Place by Ray Oldenburg (1989):
The Great Good Place by Ray Oldenburg (1989) served as the foundation for this research report. Oldenburg’s text (1989) 
proposes the term “third place,” which he defines as “generic designation for a great variety of public places that host 
the regular, voluntary, informal, and happily anticipated gatherings of individuals beyond the realms of home and work” (p. 
16). He then explains why the third place matters, its history, and discusses case studies of third places from the last two 
hundred years. The text ends with a discussion of how sexes have had separate third places throughout history, and the 
significance of this. 

This text is hard to critique because Oldenburg (1989) was the first individual to propose the term “third place” (p. 2). 
Therefore, it is hard to state that his term is false. The largest issue which I found in the text was the inconsistency between 
Oldenburg’s own definition of a third place, and then his case studies. Activities which do not fit into Oldenburg’s strict 
definition are later present in his own case studies. For example, in his case study of the French Café, Oldenburg (1989) 
describes how people would write or paint on the terrace (p. 145). However, these solo, focused activities do not fit into 
his definition of a third place because they are not social. Regardless, Oldenburg’s text is engaging. His case studies give 
a glimpse into the past. Comparing the case studies to my own experience with my community, I see how our lives has 
become so busy that the third place is no longer a part of most American’s lives. It is apparent that we, as a society, have 
lost a valuable part of our communities and lives.

Oldenburg’s text stays relevant to our society because the third place is becoming less and less a part of American’s 
lives. This only increases the importance of the text. It serves as a reminder for an important, enjoyable, and simple part of 

our lives which has been lost. Coffee shops, as they now stand, are often for students and individuals working remotely 
(Griffiths and Gilly, 2012, p. 138). Today, Starbucks declares its goal to be “the third place” for neighborhoods (Starbucks, 
2018). Yet, Starbucks is often full of focused individuals typing on their laptop. Therefore, it is time that we critique what 
coffee shops have become. Although there is nothing inherently wrong with solo, focused work in a public place, coffee 
shops should be aware that this activity does not create a third place, at least as defined by Oldenburg. 

“Dibs! Customer Territorial Behaviors” by Merlyn Griffiths & Mary Gilly
The third most-used resource was “Dibs! Customer Territorial Behavior” by Merlyn A. Griffiths and Mary C. Gilly (2012). This 
article analyzed how laptops impact customer behavior in coffee shops. Griffiths and Gilly did extensive observation and 
interviews with coffee shop patrons, both patrons who were working on their laptop, and those who were socializing. They 
concluded and clearly demonstrated that computer usage in cafes leads to territorial, anti-social behavior. 

Originally, I found their conclusion to be exaggerated. However, as I read further, they made a very clear and straightfor-
ward argument that demonstrated how solo, focused workers/students act territorially in order to maintain their space and 
privacy. For example, by spreading out one’s possessions, such as a jacket, backpack, or coffee cup, an individual may 
be acting territorially to preserve the space they desire. Griffith and Gilly (2012) explained that these individuals are called 

“I would insist that any third place is pretty much 
as I’ve described it, or it is not a third place.”

-The Great Good Place, p. 84

LITERATURE REVIEW:
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“campers” (p. 148) because they spread out their belongings and stay for an extensive amount of time.

What I appreciated about this article is that it took a phenomenon which I was familiar with in my own daily life and gave it 
a name and an explanation. In fact, it made me consider my own “camping” behavior. Instead of simply stating what they, 
Griffith and Gilly, observed, they continued to analyze it and demonstrated how students and patron-workers often act 
territorially. 

This article was critical to my research because Oldenburg (1989) did not discuss laptops, or working remotely, in his novel 
The Great Good Place. Therefore, I needed to understand the impact campers have on a third place, and then consider if 
this fits into Oldenburg’s third-place theory. Without Griffith and Gilly’s insightful observation and analysis, I would not have 
as complete research. 

“In pursuit of undistracted privacy, customers 
engage in territorial behavior that communicates to 
other customers that intrusion is not welcome.”

-Dibs! Customer Territorial Behaviors, p. 131

“But aside from friends, there must also be a Place. 
I suppose that is that this is the Great Good Place 
that every man carries in his heart...”

-Pete Hamill
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My Master’s thesis project is the design of an elevated, indoor garden in Downtown Fargo. This space serves as a third 
place for the community during the cold winter months. As such, it is open-to-all, and designed to promote third-place ac-
tivities such as leveling, socializing, and bonding. 

Typology:
The motivation for designing a third place for the Fargo-Moorhead community comes from the desire to create spaces 
which improve communities, and positively impact a great number of people. Design is often reserved for those who have 
money and power, due to the expense of architects, builders, and land. However, a third place is, by definition, accessible to 
all - including those who cannot afford well-designed spaces of their own. 

Ideally, this design will contribute to the architecture profession by proposing a building which uses space inventively and 
explores the possibilities for public community spaces. 

Local Need: 
Fargo, North Dakota serves as the community hub for the Fargo-Moorhead-West Fargo region, and the small farming com-
munities. North Broadway Drive, known as just “Broadway,” is the center of the hub. In summer, Broadway is full of people 
attending outdoor events, eating ice cream on sidewalk benches, and sunbathing at the local breweries’ outdoor picnic 
tables. However, after a short three or four months, winter arrives. The sidewalk café disappears. The food trucks are gone. 
The sidewalks, while still entertaining a few, are mostly used for residents racing from their heated car to a heated indoor 
boutique. 

Once the temperature dips, the street life ends. The community no longer has a strong public place. Therefore, this research 
will cumulate in a proposed design which shows how an indoor space can continue Broadway’s street life in the winter 
months. 

PROJECT JUSTIFICATION:

Attract Outsiders: 
Although the economy of North Dakota is strong, the state, and Fargo specifically, struggle to attract young professionals 
for the many job openings. Nationally, cities are competing to rebrand and market themselves for young professionals. Not 
surprisingly, one of Fargo’s hardest sell is the winter. An indoor park would bring a positive, unique experience to the harsh 
winter. Therefore, this project can help re-brand Fargo. 

Publicly-Funded Project:
This indoor garden must be publicly funded project because it is an open-for-all space, like a library or community center. 
Therefore, there can be no fee to attend. However, this money would be returned to the local economy because it would 
generate higher foot traffic for neighboring stores, thus increasing spending. In addition, it would be used as a marketing 
tool to brand Fargo and attract young professionals to the Fargo-Moorhead community. 

Sustainability:
A goal of this project is to be close to net-zero as possible. However, it is doubtful that complete net-zero will be achieved 
because the design will be made of glass, and only used in the winter. Creative solutions to get and retain heat will be used. 
The impact of plants will also be considered – how can the plants, such as trees, shrubs, and flowers, be used to insulate 
the space? 

Important to Me:
The design of this indoor public garden in Fargo is important to me because I have lived in Downtown Fargo for the last three 
years and have grown to enjoy and understand the community. The liveliest and most enjoyable time to live downtown is in 
the summer when community events, such as the Street Fair and Farmers Market, take place. Unfortunately, after the sum-
mer passes, the downtown activity dies down substantially. Once the cold hits, the sidewalks are only used to run back 
and forth from cars to buildings. No one, except the homeless, linger in the streets. As a result, the exciting community spirit 

PROJECT JUSTIFICATION:
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of the summer disappears. This sense of community can still be found inside the small business that lines the downtown 
streets, but those tiny coffee shops and cute boutiques require that money be spent to linger. Therefore, the city of Fargo 
needs a public indoor space that can host all the events – planned and unplanned – that happen in Fargo’s summer. 

Demonstrates my knowledge and skills:
Finally, this project serves as a final project to demonstrate my skills. It combines areas that I am interested in: third-place 
design, urban design, and sustainable design. In addition, I have extensively researched third places, and can apply my 
knowledge to this final design. Finally, after living in Fargo for many years, I have observed how the community functions, 
both in the winter and summer. It is clear that the community yearns for community events in the winter, and I believe the 
elevated indoor garden can fulfill this need. 

PROJECT JUSTIFICATION: PROJECT JUSTIFICATION:

Figure 56 | Fargo Crowd Figure 57 | Fargo Crowd 2
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HISTORICAL, SOCIAL & CULTURAL CONTEXT:

SEPT. 1997

Three empty lots Two empty lots

Image U.S. Geological Survey

Image U.S. Geological Survey

Image U.S. Geological Survey

HISTORICAL, SOCIAL & CULTURAL CONTEXT:

OCT. 2010AUG. 2005

Image © 2018 DigitalGlobe

Image © 2018 DigitalGlobe

Image © 2018 DigitalGlobe

Downtown Fargo has grown substant ia l ly  in  the past  20 years,  as 
demonstrated by the changes seen in  Fargo’s  bui l t  environment .  

Figure 58 | Fargo 1997 Figure 59 | Fargo 2005 Figure 60 | Fargo 2010
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HISTORICAL, SOCIAL & CULTURAL CONTEXT:

APR. 2014

HISTORICAL, SOCIAL & CULTURAL CONTEXT:

FUTURE?DEC. 2018

One empty lot
No empty lots! Block 9 

will fill US Bank Plaza

Figure 61 | Fargo 2014 Figure 62 | Fargo 2018 Figure 63 | Fargo Future
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However, the United States has recently seen the disappearance of many third-place associations. For example, these 
spaces may have been taken over by those who wish to study or work remotely in a coffee shop (Griffith and Gilly, p. 132). 
The largest problem is the fact that most of these third places in the United States are places, such as coffee shops, where 
one must pay to enjoy the space. This creates barriers for people to enjoy the space. 

As demonstrated in the previous case study of the French Café, the third place has had a long history. Oldenburg (1989) 
analyzes case studies from the past two hundred years, including the German-American Lager Beer Gardens, Main Street, 
the English Pub, the French Café, the American Tavern, and Classic Coffeehouses (p. 89-183). The third place has played an 
important role in politics, as it has provided a space for men to gather and organize. In fact, when leaders have wanted to 
tighten their control over their people, they have limited the usage of third places (Oldenburg, 1989, p. 66). Yet, their usage is 
not only political, of course, but rather for the “generic designation for a great variety of public places that host the regular, 
voluntary, informal, and happily anticipated gatherings of individuals beyond the realms of home and work” (p. 16). 

HISTORICAL, SOCIAL & CULTURAL CONTEXT:HISTORICAL, SOCIAL & CULTURAL CONTEXT:

Figure 64 | Main Street Figure 65 | Public Bar Figure 66 | Public Bar 2
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Broadway Drive North, specifically the block I have selected as my site, is a pleasant place to be. It is just out of the usual 

bounds residents meander down. In the winter, when not overcast, the sun reflects intensely off the snow and glares into 

eyes. Cars and pedestrians push through the slush. Occasionally, troublesome characters hang outside the stores. Store 

owners have remarked of the frequency they call the police to manage these characters. While frustrating, these trouble-

makers have yet to cause a real problem. If they do, it seems to be amongst themselves, and quickly tended to by the 

police. 

Rectangles abound on this block. Rectangular bricks make holes for rectangular windows within a rectangular façade of 

a thin, long, rectangular building. Yet, the human scale of the design creates a comforting, safe feeling. Awnings stick out 

from many of the facades, adding to the pleasant sense of place. 

The historic buildings, many of which have their year of completion proudly displayed, look over the streets. They stand 

one-to-five stories tall, most with a decorative crown on top. However, they are not fancy. If they were fancy, they wouldn’t 

belong in Fargo. The practicality, mixed with the historic personality, gives downtown Fargo character. North Dakotans take 

care of what they have, and that is shown in this block. The old car repair shop is now covered in murals. Although the 

building was built poorly and cheaply, residents have embraced it. It now holds community events – at least in the summer.

The stores which lines the street are all locally-owned boutiques or restaurants – except for Insomnia Cookies. This is in 

keeping with most of downtown Fargo’s stores. Each of these boutiques has a unique window display. Zanbroz, a local 

boutique in the middle of this block, is known for their elaborate and magical window displays. Each display has many 

hand-crafted elements which are suspended from the ceiling. This brings character to the street and is enjoyed by those 

who pass. Above these restaurants or boutiques are apartments, often affordable and slightly run-down spaces. Although 

SITE ANALYSIS:
QUALITATIVE ASPECTS

they are not glamorous apartments, they fulfill the needs for college students and young professionals and artists who 

make downtown Fargo their home. 

The street is fairly quiet, especially after a fresh snowfall blankets the city. The train will occasionally pass, which does 

cause a loud noise. The greater trouble of the train, though, is the long backup of cars that sit, waiting. Waiting. Waiting. But 

never honking, never causing conflict – North Dakotans are too nice for that.  The real commotion is after bar close. At 2 

am, the streets fill with screams and yells of rowdy college students as they file into their Ubers. Occasionally, arguments 

are heard in back alleys. The trouble-makers and the drunk bar-goers cause just enough ruckus to keep the average 

pedestrian away, but not enough ruckus to do much real harm. 

The worst part about this street is also the worst part about Fargo as a whole: the winter wind. The winters are long and 

harsh, but the wind makes them far worse. Due to Fargo’s flat land and lack of trees, there is nothing to stop the wind. 

However, on this block are five trees. They are small, but they add great life to the street. Their size also helps them bring 

the human-scale to the street by creating a comfortable canopy-height. Yet, they do little to stop the wind. Little does. 

The selected site sits next to the railroad tracks, on the edge of downtown. Although it 

has cute boutiques and unique restaurants, it is overlooked by the typical pedestrian. 

Additionally, many of its buildings are only one story. Therefore, it serves as an ideal location 

for the elevated urban garden to be placed.

SITE ANALYSIS:
QUALITATIVE ASPECTS
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SITE ANALYSIS, VIEWS OR VISTAS:
EXISTING GRIDS

There are no setbacks for downtown Fargo lots. 

0.5 m
iles to Red River

N >

SITE ANALYSIS, VIEWS OR VISTAS
EXISTING GRIDS

The grid appears to follow a roughly 100’ x 150’ pattern. The proposed 
design will have to find a way to incorporate this rhythm. 

150’

100’

N >
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SITE ANALYSIS, VIEWS OR VISTAS:
SECTION

SITE ANALYSIS, VIEWS OR VISTAS:
SECTION

60’ tall, 5 stories

40’ tall, 3 stories

33’ tall, 
2 stories

12’ tall,   1 story

26’ tall,2 stories 25’ tall,2 stories

c r y s t a l  w a l k ?

Figure 67 | Broadway Aerial
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The textures of the existing buildings contain a mix of human-scaled materials. Brick and stone are most common. The 
material changes with every new building. Although not all the exterior materials are updated or high-end, the mix match of 
materials bring character and rhythm to the street.

Sidewalk pattern and design at 
intersection of Broadway and 4th Ave. Exterior color changes often

SITE ANALYSIS, VIEWS OR VISTAS:
EXISTING TEXTURES

Although some materials may seem outdated or 
unattractive, they add character to the streetscape. Decorative fence and post by liquor store

The street-level windows are all large and allow for a clear view inside and outside. 

SITE ANALYSIS, VIEWS OR VISTAS:
EXISTING TEXTURES

Figure 68 | Texture 1 Figure 69 | Texture 2 Figure 70 | Texture 3 Figure 71 | Texture 4 Figure 72 | Texture 5 Figure 73 | Texture 6 Figure 74 | Texture 7

Figure 75 | Texture 8 Figure 76 | Texture 9 Figure 77 | Texture 10 Figure 78 | Texture 11 Figure 79 | Texture 12 Figure 80 | Texture 13 Figure 81 | Texture 14
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9:00 A.M.

MARCH 21ST: SPRING EQUINOX

12:00 P.M.

SITE ANALYSIS:
SUN, SHADE & LIGHT QUALITY

JUNE 21ST: SUMMER SOLSTICE

9:00 A.M. 12:00 P.M.

3:00 P.M. 6:00 P.M.

SITE ANALYSIS:
SUN, SHADE & LIGHT QUALITY

3:00 P.M. 6:00 P.M.

N >
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SEPTEMBER 21ST: FALL EQUINOX

SITE ANALYSIS:
SUN, SHADE & LIGHT QUALITY

9:00 A.M. 12:00 P.M.

DECEMBER 21ST: WINTER SOLSTICE

9:00 A.M. 12:00 P.M.

Analysis: During the winter solstice, half of the site is covered in shade. This 
is a design challenge because it limits the sun will can enter the building. 

SITE ANALYSIS:
SUN, SHADE & LIGHT QUALITY

3:00 P.M. 6:00 P.M.

3:00 P.M. 6:00 P.M.

N >
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SITE ANALYSIS:
HUMAN CHARACTERISTICS, DISTRESS & SITE CHARACTER

WORK

LIVE

PARK/
DRIVE

WALK

C o m m o n  D o w n t o w n  A c t i v i t i e s :  Downtown Fargo is a mixed-use 
community. However, in the winter, most of the activities move indoor. 

SELL/
SHOP

DRINK/
DANCE

SITE ANALYSIS:
HUMAN CHARACTERISTICS, DISTRESS & SITE CHARACTER

RECTANGULAR 
FACADES

RECTANGULAR 
WINDOWS

BRICK FACADES

OLD 
MURALSRED/BROWN 

FACADES

HUMAN-SCALED 
FACADES

LARGE WINDOWS

S i t e  C h a r a c t e r :  Downtown Fargo got its character from its older buildings, 
many of which were built in the early 1900’s. The buildings are rectangular in elevation, with 
rectangular windows, a rectangular floor plan, and constructed with bricks (also rectangles).  

Figure 82 | Broadway Aerial 2 Figure 83 | Broadway Aerial
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SITE ANALYSIS:
HUMAN CHARACTERISTICS, DISTRESS & SITE CHARACTER

RISING
RENTS

INCREASING # OF 
LOCAL SHOPS

NEW 
CONSTRUCTION

S i g n s  o f  C h a n g e : As downtown Fargo becomes more popular to live, work, and shop, 
construction is booming. Rents are increasing. Vacancy rates are decreasing. Jobs are increasing. 

SITE ANALYSIS:
HUMAN CHARACTERISTICS, DISTRESS & SITE CHARACTER

HELLO!!!

Figure 84 | Broadway Aerial 3 Figure 85 | Hello!!!
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SITE ANALYSIS:
TRAFFIC PATTERNS

N >

TRAFFIC PATTERNS BY HOUR (WEEK-DAY):

Traffic stays fairly consistent regardless of season or weather. Due to Fargo’s urban sprawl, the majority 
of the F-M community must drive to Downtown Fargo. 

KEY:

Busy, Constant Traffic

Peak Time: Commuters Peak Time: Commuters

Peak Time: Lunch Rush

Moderate Traffic

Little Traffic

Busy Intersections

Moderatley Busy Intersections

SITE ANALYSIS:
TRAFFIC PATTERNS

0:00 7:00 8:00 9:00 10:00 11:00 12:00 13:00 14:00 15:00 16:00 17:00 18:00 19:00 20:00 21:00 23:00 
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SITE ANALYSIS:
PEDESTRIAN PATTERNS

N >

SITE ANALYSIS:
PEDESTRIAN PATTERNS

PEDESTRIAN PATTERNS BY HOUR (WINTER WEEK-DAY):

KEY:

Busy, Constant Pedestrian Traffic

Peak Time: Commuters Peak Time: Commuters

After-Dark: Less 
Pedestrians

Lunch Rush: Downtown 
Workers

The farther North on Broadway, the less pedestrians. This was part of the motivation for the site selection. A new public 
space on this block of Broadway will spur more foot traffic, which will improve safety and sales. 

Moderate Pedestrian Traffic

Little Pedestrian Traffic

Busy Intersections

Moderatley Busy Intersections

0:00 7:00 8:00 9:00 10:00 11:00 12:00 13:00 14:00 15:00 16:00 17:00 18:00 19:00 20:00 21:00 23:00 
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SITE ANALYSIS, MAPS:
CONTOURS

904

905

902

904

905
900

905

904

903

N >

Fargo is known for its flat 
terrain. Residents com-
monly say that the wind 
is worse because of the 
flat terrain and lack of 
trees.

SITE ANALYSIS:
SOILS

Soil Classifications for Fargo, North Dakota:

Plastic-Silt
Non-Plastic Clay
Plastic or Organic Clay
These soils are weak, and bedrock is far down. Hence, few tall building are found in Fargo. The weak soil 
will impact the design. The structure will have to be carefully analyzed to determine if Fargo’s weak silty 
clay soil will support it. 
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SITE ANALYSIS:
SITE RECONNAISSANCE

1 2 3

654
BROADWAY DRIVE NORTH

SITE ANALYSIS:
SITE RECONNAISSANCE

Figure 86 | Broadway from Above
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SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #1: FOUR CARDINAL DIRECTIONS

SOUTH
New Construction

WEST
Storefront Overhang Empty Unbuilt Space

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WEST
Figure 87 | ViewA1 Figure 88 | ViewA2 Figure 89 | ViewA3 Figure 90| ViewA4
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SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #2: FOUR CARDINAL DIRECTIONS

SOUTH WEST
Large Front Windows

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WEST
Street Light

Figure 91 | ViewB1 Figure 92 | ViewB2 Figure 93 | ViewB3 Figure 94| ViewB4
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SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #3: FOUR CARDINAL DIRECTIONS

SOUTH WEST
New Construction Open, Unbuilt Space

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WEST
Parking Lot

Figure 95 | ViewC1 Figure 96 | ViewC2 Figure 97 | ViewC3 Figure 98| ViewC4
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SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #4: FOUR CARDINAL DIRECTIONS

SOUTH WEST

Christmas Lights

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WEST
Empty Parking Lot, Location of 
Farmer’s Market in summer

Old Painted Ads

Figure 99 | ViewD1 Figure 100 | ViewD2 Figure 101 | ViewD3 Figure 102| ViewD4
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SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #5: FOUR CARDINAL DIRECTIONS

SOUTH WEST

Parked Cars

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WEST
Art Store

Figure 103 | ViewE1 Figure 104 | ViewE2 Figure 105 | ViewE3 Figure 106| ViewE4



138 139

SITE ANALYSIS:
SITE RECONNAISSANCE

LOCATION #6: FOUR CARDINAL DIRECTIONS

SOUTH WEST
Liquor Store and Bar - unsafe 
to walk past after dark

Mural

SITE ANALYSIS:
SITE RECONNAISSANCE

NORTH WESTRailroad
Figure 107 | ViewF1 Figure 108 | ViewF2 Figure 109 | ViewF3 Figure 110| ViewF4
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SITE ANALYSIS, CLIMATE DATA:
TEMPERATURE

KEY: = Average Low Temperature
= Average High Temperature
= Observed Downtown Activity

= Proposed Open Months of Elevated 
Garden based on Temperature Analysis

SITE ANALYSIS, CLIMATE DATA:
TEMPERATURE
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SITE ANALYSIS, CLIMATE DATA:
SNOW & RAIN

11.2”

0.7”

7.0”

9.1”

3.0”

0.6”
1.3”

1.4”

2.8”

3.9”

= Average Snow in Inches
= Average Rain in Inches
= Observed Downtown Activity

= Proposed Open Months of Elevated 
Garden based on Snow/Rain Analysis

KEY: 

SITE ANALYSIS, CLIMATE DATA:
SNOW & RAIN

0.7”
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2.8” 2.6” 2.6” 2.2”

1.0” 0.8”
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SITE ANALYSIS, CLIMATE DATA:
SUNSHINE
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= Average Hours of Daylight
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= Observed Downtown Activity

KEY: 

SITE ANALYSIS, CLIMATE DATA:
SUNSHINE

Jul. Aug. Sept. Oct. Nov. Dec.

Due to lack of sunshine in winter 
months, selected plants for indoor 
garden must not need heavy sun. 
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SITE ANALYSIS, CLIMATE DATA:
WIND ROSE

FEBRUARY WIND ROSE

Due to the strong (and cold) north winds in the winter, it is important that 
the design have strong insulation on the north facade.
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SITE ANALYSIS, CLIMATE DATA:
WIND ROSE
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ACTIVITY PERFORMANCE: The final design should support certain identified activities, listed below in order of importance:

 1. Activities which I investigated must be supported in the final design. These activities were identified in Ray 
Oldenburg’s The Great Good Place (1989), and then studied extensively to determine the ideal space which supports the 
activities. The activities are:
Entering Third Place
Leveling
People Watching, Eaves Dropping, and Observing
Approaching, Joining, and Participating in Established Group
Group Gaming
Observing at Playground

 2. Additionally, the final design should support activities identified in the summer on Broadway. These activities 
cease when winter hits. Activities include:
Shopping at Farmers’ Market
Meandering solo or in groups
Eating – especially from food trucks
Street performances, such as dancers or singers (buskers)
Potentially a space for food trucks/food carts. These are popular during Fargo’s summers, but disappear in the winter.

 3. The last, and least critical activities include those observed at Island Park. Island Park is a large, 2-block in 
Downtown Fargo which sees little activity in the winter. The following activities are popular in Fargo’s summers, but not 
possible (or, if possible, un-enjoyable) in Fargo’s winters:

PERFORMANCE CRITERIA:
BEHAVIORAL PERFORMANCE

 -Hammocking
 -Picnicking 
 -Sunbathing
 -Running

To judge whether the final design accomplished these goals, floor plans and sections will be created which demonstrate 
if, and how, these activities could occur in the final design. These floor plans and/or sections will likely be done by hand-
drawing on top of final floor plans completed in Revit. Regarding the first set of activities (those identified in Oldenburg’s 
The Great Good Place (1989)), will judge whether these activities are included in my design by referring to the previously 
established criteria, which is documented in my research article. In the article, I set criteria for the ideal design elements for 
each activity.

PERFORMANCE CRITERIA:
BEHAVIORAL PERFORMANCE
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THERMAL PERFORMANCE: My goal is to keep the thermal temperatures between 65 and 75 degrees. In general, plants 
need the temperature to be 65 or above to grow. Revit Energy Performance software will be used to measure the ability to 
create and retain heat with the design. This goal will be considered met if the design allows for the building to only use non-
renewable heating sources 25% of the time. Renewable heating sources include solar heat gain or electric heat with solar 
panels. 

NATURAL LIGHT: Natural light will also be measured because the plants require sunlight to grow. If there is not enough 
sunlight for the plants, artificial lighting will be used. Revit Energy Performance will be used to determine how and when 
natural daylight penetrates the building. This goal will be considered met if no artificial plant lighting is required. However, 
due to the hours of the indoor garden, artificial lighting will be required so that patrons can see after dark. This lighting is 
much more sustainable than the artificial lighting used in greenhouses for plants. 

PERFORMANCE CRITERIA:
ENVIRONMENTAL PERFORMANCE & IMPACT

CASUAL, IMPERFECT, & NOVEL AESTHETIC: Based on my research, the over-arching goal is to have an informal, 
casual aesthetic that’s not too perfect or finished with novel touches. The research I have conducted supports the idea 
that the best third places are not too polished. In the words of Aat Vos (2017), the ideal third place is “imperfect” (p. 184). 
They are casual, imperfect spaces which users can adapt to their own needs. Users need not be afraid to interact with the 
space out of fear of breaking a lamp, or acting improperly. This can also create a sense of novelty (Vos, 2017, p. 184).

This is a more challenging goal, as it is subjective. I will obtain the performance measure by looking at the final renderings 
and drawings of my finished design. Revit, Lumion, and Photoshop will be used to create these final drawings. If at least 
30% of materials and furnishing should show wear and use, the goal of an informal, casual aesthetic will be achieved. The 
space must also be novel by having an unique aesthetic that is unusual for the Fargo-Moorhead community. This will be 
achieved by heavily incorporating plants, and by elevating the space to give a unique view of downtown Fargo. If plants are 
used in a novel way, and the space captures an elevated view of Fargo, the novel aspect of the design will be achieved. 

PERFORMANCE CRITERIA:
PSYCHOLOGICAL IMPACT

Figure 111 | Interior Garden Figure 112 | Interior Garden 2 Figure 113 | Vos’s Library Figure 114 | Vos’s Pink Panther
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Outdoor Public Space

Public Parking

Main Entrance

Coat Room

Public Restrooms

Classroom Space

PUBLIC

PERFORMANCE CRITERIA:
INTERACTION NET

PERFORMANCE CRITERIA:
INTERACTION NET

Gardener Office 
Space

Mechanical Space

Storage Space
(for event furniture)

Back Entrance
(deliveries)

Maintenance 
Storage Space

PRIVATE

I N D O O R    P U B L I C 

G A R D E N    S P A C E
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PERFORMANCE CRITERIA:
INTERACTION MATRIX

Gardener Office Space

Mechanical Space

Outdoor Public Space

Public Parking

Main Entrance

Coat Room

Public Restrooms

Classroom Space

Adjacent

Nearby

Not Adjacent

Storage Space (for event furniture)

Back Entrance (deliveries)

Maintenance Storage Space

PERFORMANCE CRITERIA:
SPACE ALLOCATION TABLE

PERCENT ALLOCATION:

55%

7.5%

7.5%

5%

5%

5%

5%

3%

3%

2%

1%

1%

SPACES:

Interior Public Garden Space

Mechanical Space 

Outdoor Public Space

Classroom Space

Main Entrance

Public Parking

Public Restroom

Coat Room

Storage Space (for event furniture)

Mechanical Storage Space

Back Entrance

Gardener’s Office Space

   HOURS OF OPERATION: 

   October 15th - March 15th
     
   6 a.m. - 10 p.m. 

   Monday-Sunday

   Open All Holidays
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PERFORMANCE CRITERIA: PERFORMANCE CRITERIA:
SUMMARY

IN SUMMARY, it is important that the space be sustainable, casual, and support the identified activities. 

The most important of these goals is that it supports the six activities identified in Ray Oldenburg’s The 

Great Good Place (1989). These activities were selected and researched extensively for the purpose of 

being included in the final design. If these activities are not correctly supported in the final design, the 

final design will not achieve its intended purpose of being a third place for the Fargo community. Built into 

the design requirements for the identified activities is the casual and novel aesthetic of the space. In or-

der for these activities to be supported, the design must be casual and novel. 

Finally, sustainability is a critical and necessary goal, not only for this design but for all buildings. For an 

architect to be moral, they must be designing sustainable buildings. To not design sustainable buildings is 

to ignore the mounting evidence that our the future of our civilization depends on limiting, or eliminating, 

our dependence on fossil fuels.  

Figure 115 | Departing Shot
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A PLAN FOR PROCEEDING:
PROJECT SCHEDULE
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A PLAN FOR PROCEEDING:
PROJECT SCHEDULE
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APPENDIX:
REFERENCE LIST

2ND YEAR 2015-2016
Fall Studio: Darryl Booker | Tea House Project | Meditation Garden, Meditation Space Design

Spring Studio: Joan Vorderbruggen | Montessori School Project | Urban In-fill School Design
     | Dwelling Project | Tiny Home Design

3RD YEAR 2016-2017
Fall Studio: Mike Christenson | Floating Home Project | Boat House Design
      | Mining Museum Project | Adaptive Re-Use Museum Design

Spring Studio: Bark Aly Ahmed | Elevated Urban Garden Project | Steel Design
        | Special-Education School Project | School Design

4TH YEAR 2017-2018
Fall Studio: Don Faulkner | Capstone Project | High Rise Building Design

Spring Studio: Paul Gleye | Mixed-Use Project | Urban In-fill Design

APPENDIX:
PREVIOUS DESIGN STUDIO EXPERIENCE

Inspiration for Master’s thesis research & design
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DESIGN SOLUTION
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A Winter’s Third Place: 
An Indoor Garden for Fargo’s Winter
Epelendesto vendio blabo. Ollaut repella ndest, nonetur alit ium eius am enecessim a cus ut expelit qui 
non ea veruptatem aliqui duntum quam, que pore ea dolupta tatios sam, volorrupta dolorio. Aliquae. 
Nos aute sollupt aturemo lorepero blam il eatur? Ellautetur, quas experia nos es re exerchillam, omnia 
doluptur, nusant evelis molenis vellati aspelendest exerum quam veris alique repernam quid ut omnis-
quibus unde resequiata dolupid moluptatis necatem quatinc iandenimo et volum quas et aut odipsant, 

Solo, Observing Space

Garden
Group Social. Space

Triangulation

Group Social. Space

Solo, Observing Space
Garden

Planned 
Event Space

DESIGN SOLUTION:
PROCESS WORK

DESIGN SOLUTION:
PROCESS WORK

My process work is limited because I had ample amount of 
time to research and prepare in first semester. Therefore, in 
second semester, I was able to begin design immediately by 
implementing the design vignettes I had already created.

Midterm mock-up board
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DESIGN SOLUTION:
PROJECT SOLUTION DOCUMENTATION

final boards
*Peter McKenzie Award Finalist

DESIGN SOLUTION:
PROJECT SOLUTION DOCUMENTATION
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SITE PLAN

N
>

site

Broadway

4th Ave N

DESIGN SOLUTION:
RESPONSE TO SITE

DESIGN SOLUTION:
RESPONSE TO SITE

Increase density of downtown & decrease urban sprawl
Celebrate & build on the existing strengths (to make it more likely to work)



DESIGN SOLUTION:
RESPONSE TO SITE

Window & mul l ion pattern fol lows rhythm set  by exist ing bui ld ings

170

form:  rhythm

DESIGN SOLUTION:
RESPONSE TO SITE

form:  roof

Sun angle at winter solst ice:  20°

Roof heated,  dra ins  east/west 

171
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

“A wel l -designed space is  where 
the r ight  th ings happen.” 

What “r ight  th ings” should happen in  a  th ird  p lace? 
And how can design promote these act iv i t ies?

Fargo’s  rapidly  improving downtown community 
l i fe  has one large,  seven-month- long problem: 
winter.  Dur ing the fr ig id  winter,  the publ ic  l i fe  of  Fargo’s  downtown comes to  a 
halt .  Thus,  th is  thesis  began with the goal  of  des igning an ideal  indoor  publ ic  space 
for  Fargo’s  winters .   Dur ing fa l l  semester ’s  research studio ,  a  broader  quest ion was 
posed:  How can a space’s  design promote posit ive th i rd-p lace act iv i t ies  with in 
an urban,  indoor,  Midwestern context? The th i rd  p lace was f i rst  proposed by Ray 
O ldenburg in  h is  text  The Great  Good P lace ( 1989) .  He def ined the th i rd  p lace as an 
informal ,  accessib le  space which fosters re lat ionships among community  members . 

-Sally Augustin, PhD, Place Advantage: Applied Psychology for Interior Architecture, p. 11

h u m a n - s c a l e  f a c a d e ;  o u t d o o r  s e a t i n g ;  l a r g e  w i n d o w s  f o r 

v i e w  o f  i n d o o r  a c t i v i t y ;  s t o r e f r o n t  a w n i n g ;  i n d o o r  &  o u t d o o r 

l i g h t i n g ,  e s p e c i a l l y  a t  n i g h t ;  D e s i g n  C r i t e r i a :  C a s u a l ,  i m p e r f e c t 

a e s t h e t i c ;  C o m f o r t a b l e ,  m i s - m a t c h e d  f u r n i t u r e ;  N o v e l  d e s i g n 

e l e m e n t s ;  F i r e p l a c e ;  S h o e  r a c k s ;  D e s i g n  C r i t e r i a :  C e i l i n g 

L e v e l s ,  V i s i b i l i t y  o f  P l a y g r o u n d ,  S e a t i n g  L o c a t e d  o n  E x t e r i o r , 

A d j u s t a b i l i t y  o f  S p a c e ,  T a b l e s ,  A m p l i t u d e  o f  S e a t i n g ,  V i e w s 

S u p p o r t  A c c i d e n t a l  E y e  C o n t a c t ,  C a s u a l ,  I m p e r f e c t  A e s t h e t i c , 

A r m c h a i r s ,  B a c k  A g a i n s t  W a l l ,  S e a t i n g  N e x t  t o  W a l k i n g  P a t h ; 

D e s i g n  C r i t e r i a :  L o c a t i o n  b y  W a l k i n g  P a t h ,  B a c k  A g a i n s t  W a l l , 

C a s u a l ,  I m p e r f e c t  A e s t h e t i c ,  V i e w s  o u t  W i n d o w s ,  A m p l i t u d e  o f 

S e a t i n g ,  S m a l l  S p a c e ,  L o c a t i o n  a t  F r o n t  o f  S p a c e ,  D r o p p e d  C e i l i n g , 

A d j u s t a b i l i t y  o f  S p a c e ,  T a b l e s ,  V i e w s  o f  O t h e r  P e o p l e ,  V i e w s 

S u p p o r t  A c c i d e n t a l  E y e  C o n t a c t ,  A r m c h a i r s ;  D e s i g n  C r i t e r i a : 

V i e w  o f  A c t i v i t y ;  S e a t s  i n  S h e l t e r e d  S p a c e ;  C a s u a l ,  I m p e r f e c t 

A e s t h e t i c ;   A r m c h a i r s ;  S m a l l  s i d e  t a b l e s ;  N o v e l  d e s i g n  e l e m e n t s 

h u m a n - s c a l e  f a c a d e ;  o u t d o o r  s e a t i n g ;  l a r g e  w i n d o w s  f o r 

v i e w  o f  i n d o o r  a c t i v i t y ;  s t o r e f r o n t  a w n i n g ;  i n d o o r  &  o u t d o o r 
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

1st:  smal l  spaces are better  for  th ird p lace des ign

break up the large space into smal ler  spaces

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

2nd:  create spaces for  the ident if ied act iv it ies ,  which fol low 
the guidel ines I  created

SIX ACTIVITIES: 1 .  enter ing space 2. level ing 3.socia l izat ion through tr iangulat ion 4. 
part ic ipat ing in  group socia l izat ion 5.  socia l izat ion through planned act iv ity  6.  eaves-
dropping/observ ing/people-watching
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

activity one:  entering space

-William H. Whyte, The Social Life of Small Urban Spaces, p. 73

Interestingly, the highest densities can be found at the major crosstown streets, where there is the 
most noise and pollution - as well as the most action to look at.“ “

Design Cr iter ia :  human-scale facade;  outdoor seat ing;  large windows for v iew of indoor 
act iv ity;  storefront awning;  indoor & outdoor l ight ing,  especial ly at night

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

activity two:  level ing 

-Ray Oldenburg, The Great Good Place, p. 25

Necessarily, a transformation must occur as one passes through the portals of a third place. Worldly 
status claims must be checked at the door in order that all within may be equals.“ “

Entrance

Lounge

Coat racks 
& shoe 
storage

Mech.
Food 
Trucks

Entrance 
for Private 
Events

Geothermal 
Mech. System
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

Design Cr iter ia :  Casual ,  imperfect aesthet ic;  Comfortable,  mis-matched furniture;  Novel  design elements;  F ireplace; 
Shoe racks
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PlaygroundStage

Indoor/Outdoor Balcony

Mech.

Restrooms
Security 
Office

Mech.

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

activity three:  social ization through tr iangulation

-Anne Mikoleit and Moritz Pürckhauer, Urban Code,  p. 62 

Fathers meet fathers on playgrounds.“ “
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

Design Cr iter ia :  Cei l ing Levels,  Vis ib i l i ty of  Playground, Seating Located on Exter ior,  Adjustabi l i ty 
of  Space,  Tables,  Ampl itude of Seating,  Views Support Accidental  Eye Contact,  Casual ,  Imperfect 
Aesthet ic,  Armchairs,  Back Against Wal l ,  Seat ing Next to Walking Path
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PlaygroundStage

Indoor/Outdoor Balcony

Mech.

Restrooms
Security 
Office

Mech.

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

activity four:  part icipating in group social ization

-Ray Oldenburg, The Great Good Place, p. 64

Places that host group affiliation allows friends to meet and interact with one another in generous 
numbers, and there is a certain magic to those numbers.“ “
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

Design Cr iter ia :  Location by Walking Path,  Back Against Wal l ,  Casual ,  Imperfect Aesthet ic,  Views out Windows, 
Ampl itude of Seating,  Smal l  Space,  Location at Front of  Space,  Dropped Cei l ing,  Adjustabi l i ty of  Space,  Tables, 
Views of Other People,  Views Support Accidental  Eye Contact,  Armchairs
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS

activity f ive:  social ization through planned activity 

-Aat Vos, 3rd 4 All, p. 184

[Attending an event] may be the excuse to visit a third place when what they are really after is a 
pretext to start a conversation.“ “

Pop-Up 
Event Space

Catwalk Space 
w/ Nooks
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

Design Cr iter ia :  V is ib i l i ty of  Event;  Adjustabi l i ty of  Space;  Casual ,  Imperfect Aesthet ic

If  a park does not attract people on its own, planned events,  (such as a farmer’s market,  etc.)  wi l l  attract people 
to the space.

Farmer’s market,  banquets,  weddings,  art  gal lery,  yoga classes,  graduations,  etc.  -  especial ly in the summer 
months
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Pop-Up 
Event Space

Catwalk Space 
w/ Nooks

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS

activity six:  people watching,  eaves-dropping,  & observing

-Merlyn A. Griffiths and Mary C. Gilly,  “Dibs! Customer Territorial Behaviors,” p. 139

The urban flanuer seeks [...] the cafe environment ‘in a voyeuristic manner, observing rather than 
directly participating in the unfolding drama of the street.’“ “
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS 

Design Cr iter ia :  V iew of Act iv ity;  Seats in Sheltered Space;  Casual ,  Imperfect Aesthet ic;   Armchairs;  Smal l  s ide 
tables;  Novel  design elements 
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS

f loor plans

Ground Floor

Entrance

Lounge

Mech.
Mech.  & 
Storage

Prep 
Kitchen

Classroom

Storage
Geothermal

Mech.  System 

Event 
Entrance

Second Floor

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS

Catwalk  & Nooks
Pop-Up Event 

Space

Socia l izat ion 
Space

Storage/
Mech/
Secur ity

N
>

Third Floor Fourth Floor & Catwalk/Nooks
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DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS

Saw-tooth roof designed to maximize sun captured 
in winter, while limiting the building’s exposure to 
northern winds

Geothermal mechanical system (mechanical space located 
at back of building) to limit active heating and cooling

STRUCTURAL DIAGRAM

Kalwall Roof System: System spans up to 24’ without 
additional structure

Heated roof to melt snow which drains to east (street 
front) and west (alley) of building

Steel columns placed to match rhythm of existing 
buildings

Steel Column Fireproofing: Steel protected by 
itumescent coatings (thin film) for 2 hour fire 
resistance 

Floor joists sit above existing roofs

Floor joists placed at distances varying 10-40 feet to 
match floor plan. Floor beams spaced 8 feet apart

Vierendeel truss with fixed joints

Ceiling equipped with sprinkler system to meet fire 
code for atrium design

DESIGN SOLUTION:
RESPONSE TO THE PRECEDENT RESEARCH AND GOALS/PROJECT EMPHASIS
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
bringing warmth to Fargo’s  fr ig id  winters

Rachel  Marsh |  Prof .  Ganapathy Mahal ingam |  Spr ing 2019 |  Master’s  Thesis

presentat ion:
1st:  Where This  Al l  Began. . .
   -Fal l  Semester’s  Research Studio & Evidence-Based  
   Design

2nd:  Proposed Design of  Fargo’s  Third Place,  the Gather ing 
Garden
   -Apply ing Research to Design

3rd:  Quest ion & (Hopeful ly)  Answers

Rachel  Marsh |  Prof .  Ganapathy Mahal ingam |  Spr ing 2019 |  Master’s  Thesis

DESIGN SOLUTION:
DIGITAL PRESENTATION

3rd 4 Al l  by Aat Vos
Where i t  a l l  began. . .

Third Place:  An place which hosts  informal ,  unplanned,  and 
access ib le  socia l  interact ion (outs ide of  home or  work)
 

3rd 4 Al l  by Aat Vos
Where i t  a l l  began. . .

A third place is all about people.
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DESIGN SOLUTION:
DIGITAL PRESENTATION

Why does a  th ird p lace matter?
Where i t  a l l  began. . .

The third-place is a “gener ic  des ignat ion  for  a  great 
var iety  of  pub l ic  p laces  that  host  the  regu lar, 
vo luntar y,  informal ,  and happ i ly  ant ic ipated 
gather ings  of  ind iv idua ls  beyond the  rea lms of 
home and work”  (Oldenburg, 1989, p. 16). Oldenburg (1989) 
states that the goal of third places is to “restore” individuals through the 
informal social interaction (p. 45). 

I M P R O V E S  A N  I N D I V I D U A L ’ S  H E A L T H

I M P R O V E S  A  C O M M U N I T Y ’ S  H E A L T H
&

Why does a  th ird p lace matter  to a  community?
Where i t  a l l  began. . .

Design is often reserved for those who have money and power, due to the 
expense of architects, builders, and land. However,  a  th i rd  p lace  i s , 
by  def in i t ion ,  access ib le  to  a l l  -  inc lud ing  those  who cannot 
af ford  we l l-des igned spaces  of  the i r  own.  Therefore, if done 
correctly, third places can positively impact a great number of people and a 
larger community. 

DESIGN SOLUTION:
DIGITAL PRESENTATION

Fal l  Research Studio with Prof.  Ganapathy Mahal ingam
Where i t  a l l  began. . .

How can I create an ideal third place? 

EVIDENCE-BASED DESIGN !!!!!!!!!

Fal l  Research Studio with Prof.  Ganapathy Mahal ingam
Where i t  a l l  began. . .

Evidence-Based Design:
“Evidence-Based Design (EBD) is the process of basing decisions about the built 
environment on credible research to achieve the best possible outcomes.”

-The Center for Health Design

Goal (for first semester): Use evidence-based design to answer the question:
How can des ign  promote the  idea l  th i rd-p lace 
act iv i t ies  in  an  indoor,  urban,  Mid-Western 
locat ion?
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DESIGN SOLUTION:
DIGITAL PRESENTATION

Research!
Where i t  a l l  began. . .

18” diameter tables with 
wicker chairs (Oldenburg, 
1989, p. 147)
View of street life

Awning above outdoor 
seating
Many popular French cafés 
were located on the corner

34

CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

34

CASE STUDY:
FRENCH CAFES

 & case study research

Books,  peer-reviewed journal  art ic les,  & newspaper art ic les

step one:  col lect ing & organiz ing credible information
The research process

vignette features:

activities:

spatial features

furniture

seating
tables
other

location within larger space

Entering 
Space

Leveling Observing 
& People 
Watching

Participating 
in Group 
Socialization

Socialization 
through Planned 
Group Activities

Triangulation 
through 
Playgrounds

amenities
aesthetic
lighting
thermal
acoustic
views
territoriality
other

floor
wall
roof

e v i d e n c e
from books, peer-reviewed journal 
articles, newspaper articles, & case 
studies

DESIGN SOLUTION:
DIGITAL PRESENTATION

step two:  ident ify ing patterns to create requirements
The research process

E n t e r i n g  S p a c e  Location on street corner, Outdoor seating, Auditorium-shaped seating, Steps, Indoor 

and outdoor lighting, Storefront awning, Large windows L e v e l i n g  Casual, imperfect aesthetic Comfortable, 

mis-matched furniture, Novel design elements, Shoe racks, Fireplace O b s e r v i n g  &  P e o p l e 
W a t c h i n g   View of Activity, Seats in Sheltered Space, Casual, Imperfect Aesthetic, Armchairs, Small side tables, 

Novel design elements P a r t i c i p a t i n g  i n  G r o u p  S o c i a l i z a t i o n  Dropped 

Ceiling, Adjustability of Space, Tables, Views of Other People, Views Support Accidental Eye Contact, Armchairs, Location 

by Walking Path, Back Against Wall, Fireplace, Casual, Imperfect Aesthetic, Views of Artwork, Views out Windows, Ledges as 

Seating, Amplitude of Seating, Small Space, Location at Front of Space T r i a n g u l a t i o n  t h r o u g h 
P l a y g r o u n d s  Ceiling Levels, Visibility of Playground, Playground in Middle, Seating Located on Exterior, 

Adjustability of Space, Tables, Amplitude of Seating, Views Support Accidental Eye Contact, Casual, Imperfect Aesthetic, 

Armchairs, Back Against Wall, Seating Next to Walking Path

step three:  des igning v ignettes which ut i l i ze  requirements
The research process

View of 
Activity

Small Side 
Tables

Seats in 
Sheltered 
Space

Casual, 
Imperfect 
Aesthetic

Armchairs
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DESIGN SOLUTION:
DIGITAL PRESENTATION

&&& now.. .

D E S I G N  T I M E
spring semester  des ign studio

bringing warmth to Fargo’s  fr ig id  winters
the gather ing garden

G O A L :

D e s i g n  a  t h i r d - p l a c e  f o r  D o w n t o w n  F a r g o

w h i c h  f o c u s e s  o n  c o n t i n u i n g  t h e  v i b r a n t 
s u m m e r  d o w n t o w n  c o m m u n i t y  l i f e  i n t o 
t h e  w i n t e r  m o n t h s

b y  a p p l y i n g  t h e  e v i d e n c e - b a s e d  d e s i g n 
r e s e a r c h

1
2
3

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
site select ion

SITE PLAN

N
>

site

Broadway

4th Ave N

the gather ing garden
site select ion

SITE PLAN

N
>

site

Broadway

4th Ave N
In  the summer,  Broadway is  an ideal  th ird p lace:  free, 
access ib le  to a l l ,  and supports  informal  socia l  interact ions

. . .  but  that  ends in  the winter.
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
site select ion:  e levated

I n c r e a s e  d e n s i t y  o f  d o w n t o w n  &  d e c r e a s e  u r b a n  s p r a w l

C e l e b r a t e  &  b u i l d  o n  t h e  e x i s t i n g  s t r e n g t h s  ( t o  m a k e  i t  m o r e  l i k e l y  t o  w o r k )

how to apply the EBD research to the des ign of  Fargo’s  th ird 
p lace?

the gather ing garden

DESIGN SOLUTION:
DIGITAL PRESENTATION

how to apply des ign research to make successful  spaces?
the gather ing garden

1st:  smal l  spaces are better  for  th ird p lace des ign

break up the large space into smal ler  spaces
William H. Whyte’s (1980) observation that people attract people is one of the overarching ideas in his text The Social Life of Small Urban Spaces (p. 19). 
This principle also appears in many case studies. Mikoleit and Purckhauer (2011), in their text Urban Code, stated that “small public squares are busier 
than large public squares” (p. 62) because of their size. A small square with 15 people is busy, but a large square with 15 people is empty. Because of 
Whyte’s principle that people attract people, a bustling public space is more attractive to users than an empty space. And because small spaces require 
less people to appear full, it is important that designers consider creating small third places. 

Additionally, Oldenburg explains that English pubs, one of his case studies for a third place, are successful because of their “scale and warmth.” He 
states that they are “built to the human scale. They are intimate, even cozy settings, designed for more an immediate neighborhood” (p. 125). This also 
supports the idea that successful third places are also small places. 

how to apply des ign research to make successful  spaces?
the gather ing garden

2nd: create spaces for  the ident if ied act iv it ies ,  which fol low 
the guidel ines I  created

SIX ACTIVITIES: 1 .  enter ing space 2. level ing 3.socia l izat ion through tr iangulat ion 4.  part ic ipat ing in 
group socia l izat ion 5.  socia l izat ion through planned act iv ity  6.  eaves-dropping/observ ing/people-watching
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  one:  enter ing space

Design Criter ia:  human-scale facade;  outdoor seat ing;  large windows for  v iew of  indoor act iv i ty;  store-
front awning;  indoor & outdoor l ight ing,  especia l ly  at  n ight

the gather ing garden
act iv ity  one:  enter ing space

-William H. Whyte, The Social Life of Small Urban Spaces, p. 73

Interestingly, the highest densities can be found at the major crosstown streets, where 
there is the most noise and pollution - as well as the most action to look at.“ “

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  two:  level ing 

-Ray Oldenburg, The Great Good Place, p. 25

Necessarily, a transformation must occur as one passes through the portals of a third 
place. Worldly status claims must be checked at the door in order that all within may 
be equals.“ “

the gather ing garden
act iv ity  two:  level ing 

Entrance

Lounge

Coat racks 
& shoe 
storage

Mech.
Food 
Trucks

Entrance 
for Private 
Events

Geothermal 
Mech. System
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  two:  level ing 

Design Criter ia:  Casual ,  imperfect  aesthet ic;  Comfortable,  mis-matched furniture;  Novel  des ign e le-
ments;  Fireplace;  Shoe racks

the gather ing garden
act iv ity  three:  socia l izat ion through tr iangulat ion

-Anne Mikoleit and Moritz Pürckhauer, Urban Code,  p. 62 

Fathers meet fathers on playgrounds.“ “

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  three:  socia l izat ion through tr iangulat ion

PlaygroundStage

Indoor/Outdoor Balcony

Mech.

Restrooms
Security 
Office

Mech.

the gather ing garden
act iv ity  three:  socia l izat ion through tr iangulat ion

Design Criter ia:  Cei l ing Levels ,  Vis ib i l i ty  of  Playground,  Seat ing Located on Exter ior,  Adjustabi l i ty 
of  Space,  Tables,  Ampl itude of  Seat ing,  Views Support  Accidental  Eye Contact,  Casual ,  Imperfect 
Aesthet ic,  Armchairs ,  Back Against  Wal l ,  Seat ing Next to Walking Path
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  four:  part ic ipat ing in  group socia l izat ion

-Ray Oldenburg, The Great Good Place, p. 64

Places that host group affiliation allows friends to meet and interact with one another 
in generous numbers, and there is a certain magic to those numbers.“ “

the gather ing garden
act iv ity  four:  part ic ipat ing in  group socia l izat ion

PlaygroundStage

Indoor/Outdoor Balcony

Mech.

Restrooms
Security 
Office

Mech.

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  four:  part ic ipat ing in  group socia l izat ion

Design Criter ia:  Locat ion by Walking Path,  Back Against  Wal l ,  Casual ,  Imperfect  Aesthet ic,  Views out 
Windows,  Ampl itude of  Seat ing,  Smal l  Space,  Locat ion at  Front of  Space,  Dropped Cei l ing,  Adjustabi l i ty 
of  Space,  Tables,  Views of  Other People,  Views Support  Accidental  Eye Contact,  Armchairs

the gather ing garden
act iv ity  f ive:  socia l izat ion through planned act iv ity 

-Aat Vos, 3rd 4 All, p. 184

[Attending an event] may be the excuse to visit a third place when what they are really 
after is a pretext to start a conversation.“ “
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  f ive:  socia l izat ion through planned act iv ity 

Pop-Up 
Event Space

Catwalk Space 
w/ Nooks

the gather ing garden
act iv ity  f ive:  socia l izat ion through planned act iv ity 

Design Criter ia:  Vis ib i l i ty  of  Event;  Adjustabi l i ty  of  Space;  Casual ,  Imperfect  Aesthet ic

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  f ive:  socia l izat ion through planned act iv ity 

Design Criter ia:  Vis ib i l i ty  of  Event;  Adjustabi l i ty  of  Space;  Casual ,  Imperfect  Aesthet ic

If  a  park does not attract  people on i ts  own,  p lanned events, 
(such as  a  farmer’s  market,  etc.)  wi l l  attract  people to the 
space.

Farmer’s  market,  banquets,  weddings,  art  ga l lery,  yoga c lass-
es,  graduat ions,  etc.  -  especia l ly  in  the summer months

the gather ing garden
act iv ity  s ix:  people watching,  eaves-dropping,  & observ ing

-Merlyn A. Griffiths and Mary C. Gilly,  “Dibs! Customer Territorial Behaviors,” p. 139

The urban flanuer seeks [...] the cafe environment ‘in a voyeuristic manner, observing 
rather than directly participating in the unfolding drama of the street.’“ “
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
act iv ity  s ix:  people watching,  eaves-dropping,  & observ ing

Pop-Up 
Event Space

Catwalk Space 
w/ Nooks

the gather ing garden
act iv ity  s ix:  people watching,  eaves-dropping,  & observ ing

Design Criter ia:  View of  Act iv ity;  Seats  in  Sheltered Space;  Casual ,  Imperfect  Aesthet ic;   Armchairs; 
Smal l  s ide tables;  Novel  des ign e lements 

DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
structure

Saw-tooth roof designed to maximize sun captured 
in winter, while limiting the building’s exposure to 
northern winds

Geothermal mechanical system (mechanical space located 
at back of building) to limit active heating and cooling

STRUCTURAL DIAGRAM

Kalwall Roof System: System spans up to 24’ without 
additional structure

Heated roof to melt snow which drains to east (street 
front) and west (alley) of building

Steel columns placed to match rhythm of existing 
buildings

Steel Column Fireproofing: Steel protected by 
itumescent coatings (thin film) for 2 hour fire 
resistance 

Floor joists sit above existing roofs

Floor joists placed at distances varying 10-40 feet to 
match floor plan. Floor beams spaced 8 feet apart

Vierendeel truss with fixed joints

Ceiling equipped with sprinkler system to meet fire 
code for atrium design

f loor  p lans
the gather ing garden

Ground Floor

Entrance

Lounge

Mech.
Mech.  & 
Storage

Prep 
Kitchen

Classroom

Catwalk  & Nooks
Pop-Up Event 

Space

Socia l izat ion 
Space

Storage/
Mech/
Secur ity

Storage
Geothermal

Mech.  System 

Event 
Entrance

Second Floor

N
>

Third Floor Fourth Floor & Catwalk/Nooks
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DESIGN SOLUTION:
DIGITAL PRESENTATION

the gather ing garden
form: rhythm

Window & mul l ion pattern fol lows rhythm set  by exist ing bui ld ings

the gather ing garden
form: roof

Sun angle at  winter  solst ice:  20°

Roof heated,  dra ins  east/west 

DESIGN SOLUTION:
DIGITAL PRESENTATION

"A  W E L L-D E S I G N E D  S PA C E  I S  W H E R E 
T H E  R I G H T  T H I N G S  H A P P E N." 

-S a l ly  August in ,  PhD,  P lace  Advantage:  Appl ied  Psychology  for  Inter ior  Arch i tecture



214 215

DESIGN SOLUTION:
PROJECT INSTALLATION

DESIGN SOLUTION:
PROJECT INSTALLATION
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R a c h e l  M a r s h  |  1 3 8 1 4  E v e r g r e e n  C t .  A p p l e  V a l l e y ,  M N  5 5 1 2 4 
952 .594 .5347 |  rache l .e .marsh@gmai l .com |  Hometown:  App le  Va l ley,  MN

Figure 116 | Rachel in Milan

Thank you, Department of Architecture! 


