
This project also addresses how public space 
can be utilized while providing safety and 
access during a world-wide pandemic. The 
design provides access to varying programs 
and elements to draw in more user groups 
at different hours-therefore promoting social 
distancing with an emphasis on outdoor 
spaces. Not only will this allow a better 
solution to the modern day shopping mall, 
but it utilizes existing sites and infrastructure, 
while giving people the ability to come 
together and enjoy life while a pandemic 
is occurring or could possibly occur again. 

Shopping malls were originally designed to give 
people the opportunity to socialize and shop 
within the same environment. The shopping 
mall concept is extremely important within 
the urban spatial system, as it connects both 
leisure activities and commercial businesses 
into one environment for pedestrians to 
enjoy. The concept of the retail experience 
was imagined to bring people together 
and provide many opportunities for social 
and commercial exchange in one setting. 

With the spike of online shopping and new 
forms of technology, the shopping mall has 
been severely hurt financially. This has caused 
many locally owned boutiques and stores to 
close, and large department stores sit vacant. 
These declines present an opportunity for the 
reinvention of the mall as a destination for 
broader programming and more diverse user 
groups to address shifting needs of communities.

SHOPPING MALLS FOR THE CONTEMPORARY WORLD: 
THE REINVENTION OF THE RETAIL EXPERIENCE FOR USE 
BEFORE, DURING AND AFTER A WORLD-WIDE PANDEMIC.

“I FIND IT ASTONISHING THAT 
IN 2020, A SMILE OR A HUG 
HAS BECOME AN ACT OF 

REVOLUTION.”
-KARA SPAIN

“ARCHITECTS AND DESIGNERS HAVE TO TACKLE EVERY 
ASPECT OF WHAT HAPPENS IN SOCIETY, SO WE HAVE TO 

FIND WHAT OUR ANSWER IS TO THIS PANDEMIC PROBLEM.”
-TRYGGVI THORSTEINSSON

“WE’VE BEEN CONSIDERING HOW TO INCREASE ACCEPTANCE 
OF REMOTE WORKING, WHICH IS THE SINGLE BIGGEST 

FACTOR THAT WILL CREATE A LONG-LASTING IMPACT ON 
HOW WE DESIGN SPACE.” 

-CHRISTINA BROWN
“NEW TYPES OF INTERACTIONS AND COLLABORATIONS ARE ALREADY 

UNFOLDING. IT’S A REMINDER OF WHAT’S ENDURING- AND THAT 
BEAUTY, INSPIRATION, AND UPLIFTING EACH OTHER ARE UNIVERSAL 

HUMAN NEEDS.” 
CINDY ALLEN

“DESIGN THINKING IS CRITICAL TO SO MANY OF THE 
CHALLENGES AHEAD, AND WE WILL NEED TO BE OPEN TO 

THE EVOLVING NEEDS OF OUR COMMUNITIES.”
-CHERYL DURST

“MY INSTINCT IS THAT, MOVING FORWARD, WE’LL PROBABLY WANT TO 
DO WITH LESS RATHER THAN MORE FOCUSING ON QUALITY, PURPOSE 

AND LONGEVITY AND LETTING THOSE BE THE GUIDING PRINCIPLES FOR 
THE BEAUTY WE CHOOSE TO SURROUND OURSELVES WITH. “

-ANONYMOUS

“THIS IS GOING TO IMPACT TREMENDOUSLY 
THE WAY PLACES ARE SHARED AND 

DESIGNED TO BE SHARED. “
JULIO BRAGA

POST PANDEMIC SHOPPING & 
THE REINVENTION OF THE RETAIL EXPERIENCE

LEGEND
EXISTING STRUCTURE
-RETAIL SPACE

NEWLY PROPOSED 
MIXED USE SPACE/
PICK UP LOCATIONS
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INDOOR GREEN SPACE

RESTAURANT

MOBILE ORDER PICKUP LOCATION

OUTDOOR AMPHITHEATER

PERMEABILITY

ACCESSIBILITY

DIVERSITY

VITALITY

CHARACTERISTICS

SAFETY

Permeability is extremely important 
to implement into the design as it will 
create easy walk-through routes for 
pedestrians to enjoy while integrating 
with the adjoining urban fabric. 
Pedestrianizing main walkways and 
allowing access at all times of day will 
create a permeable building design.  

Providing certain amounts of night 
time activity will make the space 
safer for both workers and users. Bright 
lighting in main circulation spaces & 
public areas has been considered. The 
health and wellness of users is a top 
priority, with the design allowing for 
social distancing during a pandemic. 

Arizona Mills will provide multiple choices 
of transportation to and from the site 
while integrating vehicle movement 
but calming disturbance to pedestrians. 
Arizona Mills provides sufficient car 
parking, with clever locations that 
are inserted into non visible spaces.

Arizona Mills brings vitality to the site by 
creating continuous active frontages that 
enliven the streets. The mall mixes retail 
and catering activities while encouraging 
outdoor seating and flexible kiosks.

Diversity is encouraged on the site by 
the design response providing a mix 
of uses. (Retail, catering, residential, 
commercial, cultural, civic) The 
richness of the physical elements such 
as architecture and street-scapes are 
strengthened with the new design.

Characteristic goals are fulfilled by adopting 
appropriate architectural design that 
lasts long term. Arizona Mills has been 
designed with a quality public realm that 
also corresponds to the local town-scape.
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S I T E

R E G I O N

C I T Y
| Region-Arizona| Tempe, AZ

| City-Tempe, Arizona| Tempe, AZ

| Site-Arizona Mills Mall | Tempe, AZ

SOCIAL CONTEXT

CULTURAL CONTEXT

 Many malls have been suffering severe financial 
loss after the spike of online shopping. Malls used to be a 
place of social gathering, however, they are now closed-
off, massive buildings that contain vacant stores. Victor 
Gruen’s idea of a mall mimicked a European town square 
that was full of variety, attracted diverse groups of people, 
and encouraged socialization. Unfortunately, his idea 
was instead replicated incorrectly all over the country. 

 During current times, people like to focus 
their attention to experiences rather than goods. If 
shopping malls continue to design for flexible spaces, 
and diverse stores, they will be able to accommodate 
this. The type of way people interact with each other 
has also changed severely. Social interaction is now 
a much more intimate behavior as people have 
become more private. Massive shopping centers 
are often loud and intimidating, which is why small 
green gathering spaces may be more affective. 

 The modern day shopping experience is 
culturally much different than the past. Many people 
prefer spending their money at local businesses, or to 
conveniently shop online. The pandemic has greatly 
influenced small bluishness’s and many people 
feel a need to give back to those that support the 
community through their business. Small businesses 
offer unique goods that larger chains may not, as well 
as convenience. Online shopping has also greatly 
affected the success of modern day malls. One is 
able to have goods delivered to their door or picked 
up in store with just a few clicks and a card payment. 
The pandemic has also made online shopping much 
more attractive, as social interaction is not necessary. 

 To rebuild community life safely, programs 
must be provided and developed to allow people 
to slowly  and safely come back together during a 
pandemic and enjoy spaces to socialize, gather, and 
find unique goods and services. The mall must obtain 
its own unique identity while providing flexible hours 
to guest to accommodate all people. Mixed-use is 
starting to become very popular, as it seems to be 
able to successfully adapt to changing community life. 

S T R E N G T H S

S I T E  S E L E C T I O N

C I T Y  O F  T E M P E  V A L U E S :

• Close to Two Major 
Interstates

• Large Site
• Opportunity for 

Redevelopment
• College City

The Arizona Mills Mall is an example of a mall that thrived 
when it initially opened but after the first few years slowly 
decayed. The mall is next to two of the busiest interstates 
in the state of Arizona. It has many great stores and shops 
around the mall, however, the orientation and design 
of the building is extremely unfriendly to pedestrians. As 
of now, the mall sits in a wide expanse of parking lots 
surrounding the building. The entrances are all pushed 
back into the building, making it unclear of where to 
enter. There are very little outdoor common areas, making 
natural outdoor pedestrian exchange almost impossible. 

In order to make this space appeal to many different 
user groups, it must have many different typologies 
and uses. In order to design a successful site, it must 
be attractive and draw in all potential clientele.

• People
• Integrity
• Respect
• Openness
• Creativity
• Quality
• Diversity

THE SITE

 The Phoenix Metro area is one of the fastest growing 
metropolitan areas in the United States. The site that I chose 
to work with is located in Tempe, Arizona. Specifically, 
I have chosen the site of the Arizona Mills Mall which is 
located right off of two of the major interstates in Arizona. 
I visited this mall this past summer during the midst of the 
pandemic which gave me inspiration to further research 
and propose the idea of using this site for my thesis.

 Arizona Mills Mall is an indoor outlet shopping mall. 
It was first opened in November of 1997. Throughout 
the years, the mall has expanded to over 185 stores 
with over 6,000 parking spots located around the 
mall. The mall is one large loop of stores with narrow 
circulation spaces, making the circulation through 
the space extremely difficult while social distancing 
during a pandemic. Throughout the years, Arizona Mills 
has been successful, however, with the surge in online 
shopping, the mall has lost some of its main attractions. 
The pandemic has also affected the mall greatly. In 
March of 2020, Arizona Mills was forced to shut down for 
over a month and a half. This affected many businesses. 

CORONAVIRUS & PERSONAL STORIES

CORONAVIRUS & PERSONAL STORIES

EXISTING HARKINS THEATRE
EXTERIOR & ENTRY ACCESS TO BE RENOVATED

NEW OUTDOOR AMPHITHEATER TO BE USED FOR 
SOCIALLY DISTANCED EVENTS
-NON PANDEMIC-FLEXIBLE SPACE FOR CONCERTS 
& EVENTS

AMPLE LIGHTING FOR SAFETY ON SITE AT NIGHT

VEGETATION TO PROVIDE SHADE & COMFORT FOR 
THE ARID CLIMATE

MISTERS TO ALLOW FOR SITE COOLING

DOG JUMP 

OUTDOOR FOOD TRUCK AREA 

NEWLY PROPOSED FETCH PARK 

OUTDOOR SEATING
OUTDOOR SEATING

DOG WATCH 

One of the main issues during a pandemic is the issue 
of store capacity. Many stores have implemented 
new guidelines to only allow a certain number of 
customers in the store at a time to promote social 
distancing. While completing site visits, I noticed that 
many stores have extremely long lines just to get into 
the store. For many people, this can be frustrating as 
they have to spend much more time than expected at 
one store, and the time that it takes to just enter the 
store is often unknown as there are no limits to how 
long shoppers can be inside. Another issue with waiting 
in lines, is the unawareness of the customers and their 
relation to others in line. Most retailers and restaurants 
have floor stickers that show the appropriate distance 
to keep between customers, but many times these 
stickers are unnoticed or completely disregarded at 
all. While designing the mall and transitioning stores to 
an outdoor focus, it will allow the stores to have more 
people in them at one time, as there will be constant 
air-flow lessening the risk of contracting the disease. It 
will also prevent people from waiting in long lines and 
unintentionally ignoring social distancing protocols.

While designing the mall, it is important to design 
spaces with an outdoor green focus. This will allow more 
customers to enjoy the stores during the nice weather, 
feel safer during a pandemic, promote walk-ability on 
the site, and allow more customers to gather in one 
setting at a time since there is natural air circulation. To 
successfully design stores with an outdoor green focus, 
the amount of existing green spaces as well as the 
existing parking lots, streets and paths will be calculated. 
I will then be able to compare the square footages 
to show the difference from before to after. Having 
stores outdoors will allow customers to feel safe and will 
enhance the overall performance criteria. Walk-ability 
is also very important. The performance criteria will be 
calculated by determining the distances between the 
existing connections and contrasting them to the new 
walk-ability with the additional paths and green spaces. 
How people enter the site, and travel from point to point 

FLEXIBLE SPACES

AN OUTDOOR GREEN FOCUS

NEWLY DESIGNED MOBILE ORDER PICK-UP LOCATIONS

INTERIOR OPEN-AIR SHOPPING EXPERIENCE

COVERED WALKWAYS TO PROVIDE SHADE & COMFORT

SCULPTURAL LIGHTING TECHNIQUE

VEGETATED TRELLIS TO PROVIDE SHADE

NEWLY RENOVATED SMALL-SCALE MIXED USE STORES

NEWLY RENOVATED SMALL-SCALE MIXED USE STORES

OPEN AIR PUBLIC SEATING

WATER FEATURE

WIDE WALKWAYS TO PROVIDE AMPLE ROOM FOR SOCIAL 
DISTANCING DURING A PANDEMIC

PLAZA-LIKE AREA FOR FLEXIBLE VENDOR USE

NEWLY DESIGNED SITE ENTRY

PUBLIC TRANSPORTATION PICK UP LOCATION

MISTERS 

SHADING DEVICE 

EXISTING RESTAURANTS TO MOVE LOCATION TO 
PROVIDE OUTDOOR SEATING

OUTDOOR PATIO

GREEN SPACE

WATER FEATURE

EXISTING 
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SITE CIRCULATION
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