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Tangible

A statement summarizing the

important points of a text.

I T afg] Ll Ee«
Considered apart from

concrete existence

= rEETE=

~-Absfraction-
By analysis of the confemporary

American Culture, specifically media

driven consumerism, archifecture can be informed and designed to react fo and embrace current trends. In
order for architecture to be as ubiguitous as prime time felevision, architecture must fall in line with the
consumer structure that operates in America Archifecture must be consumable By using therough analysis

of evolufionary confext, media afttributes, and pregram | will abstract a building

= B .,
Circulation,
Farade
Infermation Projection,
Spabtial 1tuafions,
Openings,
Secfions
& More

Consider the past as equally important as present: Eveloufionary Confexf

Te Reference all times fe fit info an evelufionary sifuation

Characteristics of the media’s output and consumer’s intake: Media AffFribufes

To Analyze, specifically, magazine advertisements [still images) and MTv (moving images)

Spafial inferactions from an informative process: Frogram
To Provide crossover between public & private space

Te Blur the line befween patron and passer-by

Jennifer Brandel



Irapped and Branded:

Statement of Intent

Contemporary American Culture &
Architecture in Relation fo the Use,
Intake and Characteristics of
Advertisement, and Media, within the

system of Consumerism.

Architecture is a product of our
culture, and every great fime and
every mediccre time, really, has given

the bullt environment ifs character

Center for the Study of American
Contemporary Culture: a Research
Institution and Public Informarion

LCenter.

New York, New York:
E Houston between Crosby & Broadway

“But you’ve got an unquenchable thirst

for New Yaork™ Mew York- U2

To Consume is fo be Patrictic...

1T has been mentioned

Problem: Faking it 1s NO fun.. wfor anyOne involved.
By amalysis of the contemporary American Culture specifically media driven consumerism, archifecture can be
informed and designed fo react fo and embrace current frends. Inorder for architecture to be as ubiguitous
as prime time television, architecture must fall in line with the consumer structure that ocperates in America
Architecture must be consumable There are two sides to the spread of adverfisement and the media One
side 15 problematic on fundamental levels that have to do with conformity (branding!, confusion (mixed
messages) and entrapment of the consumer Side fwe, on the other hand, involves a sophisticated means of
communicating and information gathering lintake) through the media that is favorable. These means can be
vast, visual, excifing and up fo the second The amount of informafion and learning that is pessible through
layered messages, for example, is powerful and can be used advanfageously fo inferm archifecture and
people. To discuss many of the differences there must be acknowledgment of several problems as well as,

what are defining characferistics of our time that are advancementfs and are part of the sfructure we

operafe In as a consumer culfure.

= o T T e h Informative-ness
T 1 PSS Permanence ladapfabilify]
s o e o A A P U T S R Vealue
e = P Non-Flash

To advance the ideas there are several fundamental values that will be applied to what are the essentfial
characferistics of consumerism. Absfraction of these ideas will take shape spatially fo inferm the design of
a building. Taking info account how problems have arisen will be equally important to how fthe characterisfics
of the nature in which people consume goods as well as; fhe characteristics of mediz culfure foday can inform
design. If we live in a consumer sociefy, design foday should react to that The differences befween the
problematic side of a sociefy driven by consumerism and the side that can inform us will be the line in which fo
design fo. It will lie with-in fashionable integrify and awareness in the difference befween what is real and
what is false and whal can have areaction te teday’s situation, yet be durable and adapfable Ideas are
femporal, they recycle Therefcore, architecture needs to have changing information and it must be an
iIncubater fer ideas. What can make architfecture mere valuable 1s a permanent value within a system cf

disposability. Jennifer Brandel



Program
| realized what many people have
realized before, there is something
wrong, Or at least that iz what |
assumed. | am in fhe process of

proving myself wrong, or at least

parfly wrong

| thought everything was wrong.

(this is what fear gets you)

As a student studying architecture |
had & nafural desire for and inferest
in the build environment: and that is
really where [realized the extent of
the problem  Then | blamed it on a lof
of things, felevision, the mall, the
younger generafion, the older
generafion. The hearf of the problem
I= hard fo pin down, but scmefime in
fhe middle of the fwenfieth century it
emerged Consumerism reared its pin
curled head, and eventually ifs
combat booted feef fellowed If sure
looked good, however, it’s giving us a

battle...... but for what?

System: Media

We, as humans live in a system larger than we may sver be able fo fathom We are a finy parf of an

extensive equation | think it is important fo think of ourselves as parf of fthis collectiveness,

et as an

individual

It is such a pretty |

x

L R

In this ongg

Generally, there is a lof of collective experiences we, as Americans, experience. The overr\dmg exmple,
because it changed our way of Life, 1s 9/11. We do nof share the same pain levels, we do nof share the same
opinicns, but we zll shared a moment of shock. How did | feel it? Through the radic, ofhers through the
felevision, ofhers through their own eyes. The fact of the mafter has nofhing fo do with this as an example;
it is just cne of the most powerful, real-life examples in America. And what that fact is, is that we share
experience throeugh a cerfain level of media attenticn, no area i1s toc remotfe, not across the world and
cerfainly not in America. We demand that we all have egual hock up pofential and service. Yet, as we
experience these things, whether it be a comedy sitcom, news or adverfisement; we actually experience these
displays mosfly as individuals. But one can falk about them as a collective. People are hooked in, but does
anyone know fo what? The universal conscious that the Jungian Theory proposes and some Absfract

Expressionists tried to create a dialegue within may exist after all

Because the media is such a prevalent part of everyday cccurrences it is an imporfant part of our culture,
and by that I mean American culture. The roles that various media insfitufions play are varied and diverse,

and that's why we like it, we can get it our way Buf what is “it"™”

ls it enftertainment?
Is it news & information?

ls there a difference anymore?



Since the media is such a prevalent
part of daily life, as we entertain
ourselves and inform ourselves with
It the consideraftion of the
adverftisemenfs that come with it is
importanf. It is part of an everyday
environment, so why shouldn’t it be

spafial?

The media participates in, | would say,
all aspecfs of our lives | hesitated fo
say “all aspects”, but | realize that
nothing is really of f limits fo
advertisement or exposure From
appealing fo children’s desires {which
generally children under 8 can’t
comprehend complex ideas very well,
and it seems morally wrong), to
selling drugs to enhance male sexual
performance, advertisements, well,
perform, and 24/7 might | add, but

affer four hours you should consulf

your physician.

System: Media
01 The media and advertisements are nof going away
02 Adverfisements are generally confusing, and disforfed
03 The amounf of information we fake in each day, especially visually, is phenomenal

(& The media is part of our culture, part of our environment, and parf of ouf built envircnment

We alone see and hear thousands of television ads per year, include other forms such as: bill beards, pesters
in bathroom stalls, on coffee insulaters, through radio and newspaper and the number rises  Advertisements
do have valuable functions It is an informative part of the media that helps people fo

How these ads communicate is also inferesfing, however, If can be disjeoinfed and misleading.
Image has become increasingly important

The branding and symbolism involved in being part of a consumer Is

difficult to avoid Actually, branding has become more and more 1mporfanf
wWhether it be a logo, name brand, sferectype or style; branding occurs on small levels like name-brand
cereal, and on large scale with building image/architect association. Consumer brands are much easier fo
align one’s self with than say, pelitical parties or religion, because they are more neutral and less
confroversial and really less meaningful [t has been menticned that consumerism is the American eguivalent

fo religion and the mall our place of wership

As people become heavier and heavier consumers there tends to be a homogeneify and monofeny that occurs
Even though we become more similar through consumption, it 12 not uncommeon to become more individualistic,
especially fhrough cwnership and personal possession. As our soclefy becomes exceedingly individualistic,
from ownership of goods foisolation in public places, we alsc become more and more homogeneous threugh
product censumption, manufactured goeds, and fashionable style that is available everywhere, all the fime

Conformity also occurs as our needs adapt fo what is available on the shelf because we rely on that shelf.

This cenformify cccurs on many scales, frem food consumption fo building design






LHOICE:

T 1s all The power you
will ever need in 3

Consumer saclery
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Use up completely
Ingest for desired result
nutriticnal value, gratification,

elevation

Willful manipulation

o consume,. consumerisi

: Practical Ideology of Capitolism

Set of social, cultural and

economic practices

Based upon the notion of

commodity exchange

Sysftem: Consumerism

It 1= imperfant fo recognize that this is nef a campaign of uncritical acceptance of consumerism, but an
attempt to rationalize problems, provide solutions, raise awareness and dispel fear (partly my own for

everyone)

Consumerism is a dominant force, semetimes it feels like the “force” telling us where to ge, what to do, how
to overcome our desires or our fears |t does help to shape the environment we live in. From the visual to

fhe physical, from the Thought to the action, it is all around and within

In brief the advent of consumerizm is fied fo modernity However, people have always tried to covet
possessions. As a sotlety we bulld exfravagant mulfi-recom structures fo display our personal possessions
We wear garments over our bodies, often in layers, to establish our taste, opinicn and class  The production
of fwo impulses Is tied fo medernity. Commodificaticn is one and Social Obligation and Furpose is the other,
and these are at odds with each other In general the differences lie in the awareness of one’s =self and an
awareness of cfhers. If does not seem thaf fhese idezs should be af odds, yef on very basic levels they are
The first iz about infernzalizing, the lafer abouf exfernalizing This can be applied to any number of fhings,

£

from focd preference, to law making The saying, “what is good fer one is geod for the greater,” could be

applied, buf does anyone believe 117 Ahh, no. Generally, what 1s good for me, is goed for me, is the mantra

Modernity also brought delight and desire in progress. Separation from the past, what was up next, the next
version or fhe next model was and 1z the excitement. Privileging of progress is imporfant fo realize in this
system. Howsver, progress needs a driving force, in the fwenfieth century fhat was consumpfion. Frankly,
people are given enough choices, a plethora really, and that 1= peace of mind. Safety, predictability,
guaranfeed pleasure and bought gratificaticn egual relaxation instead of anxiety in the Disnification,
McDonaldisation, and Heritagisation of the environment [Betsky p17] The outcome is nof social emancipafion

rather scripted behavior and individual suppression. Ironic, no? Now is it hard fo imagine anofther sysfem?



FroresSoawmseresssust Fogregs?
The consumer experience involves, at
fimes, several steps fo the desired
outcome of ownership. However, |t
can also happen instantaneously.
The main cufcome of consumer
culture i1s personal ownership. This
can occur Through a very expensive

process advertising).

Through advertising mages are
produced and distribufted fo fhe
adoring public. The publicin turn,
fakes in fhe message, image or idea
presenfed. Then, through free will of
course, a consumer Is driven fo
evaluafe the message and eventually
make a purchase of goeds or service
What occurs in between, being the

evaluation, is where sociefy really

lacks a thorough dialogue

This iz the infersecticn of the media
and consumerism. Where the line
between them blurs fhere should be
evaluafion nof Just passive Infake
It 1s also where in the process the
most manipulation of information

occours

Sysftem: Consumerism

Exchange  giving up one thing for another, interchange of valuables

Acgquisifion: ganedby or as aresult of effort or experience, caused by environmental forces.

Possessing: tohave as property, to control firmly

Euphoric Mcocmenft

aparf of fime marked by feeling of well being or elation

Possessing and ownership are key parfs of consumerizm. Desire as well as the moment that desire is filled is
also part of the process of consumerism. All of These components of consumerism are filled through
acquisiftion.

Owrership requires somefhing that can be held through time passage. It can be held physically or mentally

s what is taken away from an experience to be used again in another experience Buf, whafl 15

“1t"7 Thereis arelationship to ownership and it is personal. Personal experience, mental revelation and
ideas are all possessions of the mind and can be physical if expressed through such manifestations

Tangibility cf idea has occurred through out history my means of art, archifecture, music, literature and so
on. Advertising 1s mostly a visual experience and ccmmunication However, the nature of two-dimensional

mediz is that an illusion of three-dmensicnalify exists,

Television is the most exfreme example because It is a represenfation of space and itself is on a curved
surface making it berder on three dimensionality.  Adverfising and most media presentafions are abouf the
image and message. The proliferation of idea is an important part of consumerism expressed in this way
This image guality and possible dimensionality can be absfracted info archifecture as a way fo communicate
and delineate space, function, circulation or progression. All architecture is consumable Through use,
manipulation, and desfruction What can make architecture consumable on a level that is equal to The

breoader phenomenon of consumption and ownership is the goal of this project



WHY 7

WHY 7

WHY

WHY 7

WHY 7

Sysftem: Consumerism

Firmness, Commodity, Delight

The three zspects of archifecture, according fo Vifruvius, an ancient Roman, are Firmness, Commodity and
Delight. Incther words sfructural elemenfts, usefulness and beaufy wrapped info 2 building form.  Beftween
fhe three aspects listed, Commodity is of special inferest fo this project. In a society driven by

commodification and ownership, usefulness should be ranked ameng the most imperfant of the three facets
What in architecture is a commodify? Time, experience, function, aesthefics? The understanding of
usefulness beyond function iz what the three ancient aspects of archifecture allude to. As people, we are

the builders of the environment

ls 1 f hard to believe that we have creafed fthe environment
Fhat 1s 1n exisftence?

| believe so.
Complaints about congestion, travel time, the scale of the big box stores, the disfance befween them, the
loss of personal aftention in the shopping experience and the fact that our main interface with movement
across the land is by personal vehicle seem fo prove that change would be in high demand. Buf insfead,
proliferation of these negatives exisfs.
Is the neglect of hindsight to blame?
l= thoughflessness to blame?

l= rapidity to blame?

ls desire to blame?
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Movement:

Communication, evaluation and
decision are the basic sfeps fo
ownership with media infake. Much
like moving through the environment,
these steps are crucial, and there is
an infended desfinaticn or end point
One end point Being ownership, the

other arrival.

There 1s as many routes as there are
people to decide upen their route
Movement and specific path,
especially in such a elaborate system
as Manhatfan, becomes an imporfant
part of experience and comfort within
a large system. Paths and routes
can be owned because It requires
decision and evaluatiocn from one’s
self. However, fhey are offen sfafic
and repefifive over fime. Movemenf
Is conmected fo circulation. From fthe
scale of maneuvering through the city
to descending a flight of stairs in a
bullding, infake, evaluation and

decision occurs at each level

NY*%s[ epario

A person enters froem Brooklyn on the subway, fravels under the Easf River goes under counfless sfreets,
and comes above ground only fo see a complefely different scene. Bypassing all un-necessary sfops on the
way, 2 specific destination is in mind. Yolumes of space become destinations fo which people fravel 2 specific
roufe, bypassing all un-necessary spaces, volumes and voids. Mevements occur Through spaces, around
archifectural elements, constantly taking cues from color, texfure, light, object, sign, symbol, space and

place

The tile pattern on the wall of Fenn Stafion, the sign with a million finy plus signs, first over hiead, then at
eve level as one walks up ouf of tunnels below the city, reaching sfreef level fo see the old worn mascnry
facades with new glowing displays of Fifth Avenue, and a canopy that reaches cuf over the sidewalk in the
Village are such cues that start te disfinguish a place and time. One begins to understand the route due to
the distractions of such cues These materials, objects and conditions become a specific route to fravel fo a

specific desfination. In New York everyone seems fo have a desfination in mind with 2 route planned ouf

Path and route can be owned as a personal experience; soin a sense, a cerfain level of variefy and discovery
must happen in the architecture fo faclitate this idea. This should happen verfically as well as horizontally
within, threughout and extending. Although mostly sftatic, architecture can offer dynamic experience through
personal process of movement and choice. Archifecture enables multiple positions [over, within, beside, efc ]
but on the other hand also lends itself to prescription. Prescription is the route from the street level to the
fop of the Rockefeller Center Observatory. This level of prescription of movement will be carefully avoided
fo maximze dynamic pregress. Approach at any angle will be provided, afftack from every angle occurs in
advertising. What is equal in these two sifuafions, what iz divergent? Choice is equal. A basic necessify for
a consumer system fo operafe is choice and variety. The commitment fo buy, tc have the experience, to ocwn

either mentally or physically is an end point and defines the desire or the desfinaticn

. Innocence Lost 7



“The Image of the irresponsible
consumer whose wanton desires
entail a proliferation of useless
consumer durables, and who sefs the
standard for obsolescence is
outdated. However, there s offen
little attention paid fo the ways in
which The consumer can be helped fo
fulfill their new, more informed
pricrifies, ironically in a world driven
Consumers offen

by consumer choice

lack the opporfunity to chocse more

responsibily ™ [Consuming Architecture p7]

From “Architecture Must Burn™

System: Modernization

an excerpf from Junkspace: by Rem Koolhaas of OMA, 2000

“If space-junk is the human debris that litters the universe, junk-space is the residue mankind leave on the

planet The builf produclh of modernizafion Is nolf modern

archifecfture, buf junkspace Junkspace is what remains after modernization has run ifs course or,
more precisely, what cosgulates while modernizaticn is taking place, i17s fall out Modernization had a rational
program to share the blessings of science, universally. Junkspace is Ifs apotheosis or meltdown...although
ifs individual parfs are the oufcome of brilliant inventicns, hyper technical, lucidly planned by human
intelligence imagination and infinite computation, their sum spells the end of Enlightenment, its resurrection
as farce, a low grade purgatory...Junkspace 1s the sum tefal of our current architecture, we have built as
much as all previous history fogether, but we hardly regisfer on the same scales. Junkspace is the product
of fhe encounter between escalator and air-cenditioning, conceived in an incubator of sheetrock Junkspace is
fhe body-double of space, 2 terrifory of impaired ambifion, Limited expectation, reduced earnesfress.
Junkspase is a Bermuda Triangle of concepts, a Petridish abandoned: it lowers immunity, cancels distinctions,
undermines resolve, prefers infenficn to realization. It substifutes accumulation for hierarchy, addition for
composition. More and more, more is more.”

What does that have to do with anything? It Is a result, a condifion, If Is The present
Since junkspace 1s a result it has causes. One such cause 1s value. The value of objects, from socks fo
buildings has decreased. Decreased value leads fo the use of sub standard materizls and defalling of
systems. It 1s much like a vinyl siding sysfem. If works well as 2 system, with all ifs melded parts filling,
everlapping and fucking inside each other, buf it has fo work with other systems and the environment, and
then it falls short, fades, warps and cracks. Even fthough the vinyl will not degrade in terms of refurning fo
fhe earth, if becomes a falled system affer sc long and must be replaced Where 1s the jusfice! Junk space
Is also the tighfening up of skins, material unity and modularity. It 1s the creafion of the box: an enclosed,

inward looking, container of people and heat Sounds lovely! Doesn’f it?



Modernism I1s the moment. If
IS In the presenf, it 1s also In

Fhe past afr rhe same Time, |

Fhink it can be in the future

The mement: an all consuming idea
and way of life. Immediacy, fashion
and constant change are tenants of
fhe times. What makes me think
modernism can be all time

encompassing’

Because in world of constant, even
rapid change, what is still and has
the essence of lengevity is not only
significant, it is reliable in a2 world of
unknowns. Adapfability is as
important as Permanence Sparce Is
as important as Void Open is as
important as Closed In a culfure of
dispcsability, permanence Is
imporfant. Modernism and fhe
inferprefation of architectural ideals
Is the same as making archifecture
info informafion. It is abouf space
and what that space does tc you

Effect through Architecture

System Modernism
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attan is Modern Again

The new Museum of Modern Art opens November 20
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Sprawl: the great in-beftween

| ven less
‘fégds of f
1 of

S'i'jr*iua’rion

|
|

excerpt city? | think individualization

and ownership has everything to do

W|’rh the constant rafe o growfﬁ i
-

m bMen how do we become

stationary, con5|der|ng cities are fime

enduring fhrouat_-t change and flux?

From “&rchitecture Must Burn”

System: Sub-Urban

lndividualization = Homogenizatf

In acraze to own a couple acres and a couple garage stalls individualization became systematic, and
monotonous. The grid may have been predictable and maneuverable, but these mulfi-cul-de-sac
developments of fered prime location to everyone. Ircnically, if everyene has a cul-de-sac, the cul-de-sac is
as special as a portion of a sguare ciby Block  But it7s about the ‘idea of special” that has been sold all

across the fringes of American cities. When everyfhing is special, nothing is special.

Imagineering [Disney Style)
One could think of suburban situations as Disney thinks of it in a make believe manner  Only f won’t go
away. Imagineering is a sorf of department of planning for Disney World. The ulfimate environment makers,
fhey make castles fif-inin Florida, What resulfs is a creafed environment. Now this sounds inferesting,
however it is contex? free. The relaficns fo fhe confext and sife situation are generally second fto effect,
People like this phenomencn [t's comforting, relizble and predictable, unless it is one of those darn new

developmenfs where the addresses follow their own logic.

Destinarions, Afrractors & Masses

Affractors is 2 word used by Aaron Betsky, author of Archifecfure Must Burn [2000] to describe suburban
sprawl through chaos theory and order. “Aftractors are what stabilize emergent, entropic systems [p13]”
Since the advent of chaos theory there has been aninterest, “...in how smooth, undifferentiated space
begins fo differentiate itself inte a self-forming landscape around one or more cenfers of affraction
Sysftems gyrate in wild loops among these affractors until they fall infe repefitive rhythms and finally
freeze into place. It isin the tenuous state between chaos and order that the greafest energy exisfs in a
system [p11]” Think of this in relation to sprawl Seemingly chaotfic systems of roadways and development
form arcund the cify center, orbing south, then east en mass. Aftempting fo seffle down around the new
hearth: the mall in the sea, the school in the field Organization just takes fime, but the potentfials of
suburban development are now, while still in flux. This should be harnessed in pesifive ways fo create
genuine experience and place not “... ware-houses devoid of meaning...” nor “...mute enigmas that abserb

energy and money and give nothing back™ [p15]



System: Sub-Urban

he Khaki Revoluf ion  marchonward homogeneous soldiers!
lt’s 3 color, 1f’s 3 piece of clothing, 1t’s, 1t’s revolufionary!

“Khakis announce leisure and the aftermath of activity the sense that something strenuous just happened
but has now been cleaned up™ “Khakiis the icenographic garment for the well-behaved, well-paid America
‘person,” who defaults to that celor choice because it seems easy and simple, inoffensive while still slightly

EE R

stylish, and imminently durable, o.khak makes the most invisible outfit for the future, a covert skin for

battling atop the dead, colorless planet ™ [Marcus, 2004, p 9]

Have | gone foo far fto insulf the greatest dress-casual inventicn of modern fimes? The argument involves

the repercussions of singular color selection Take note, while in public. Khakiis the ulfimate friendly, non-

prejudice, non-obfrusive, match-damn-near-anything solution to building finishes {inside and out) While

designers ponder the greatest and unfortunaftely most exciting choice of the day, they feel pain and agony.

“Which tfone of khaki should l'use for the wall vinyl, what about the floor tile, and the kick plate” One can’t
tis hard to imagine be foo red. What if the other is too yellow? They will clash. What will [ de? I need them fo all be neufral
shades and tints of this gloricus color™ Which, by the way is practically neufral anyways |t is the

anofher sysfem in place in our

Lk imiss comparison of nofthing to nothing

“Wwecan hardly expecft fo
defend ourselves from propaganda if

we are not aware that it is being

used.” [Media Spesk p18] We will soon be bumping into people we did not know were there,

and khaki will become another name we use for nothing.” [Marcus, 2004, p.3]



i
b + Building Typology

Research Institution & Information

Center
01: In house research facility

02: Exhibition Hall & Gallery
linstzllations, videos,

displays, & exhibifions)

03: Resource Cenfer for the public
[lectures, discussions, &

immediate informaticon)

.+ Loncepfual Basis

Archifecture as one of the arts is technical aesthetic, cultural, personal, and communal. Many movements
wifhin art and architfecture are inseparable, felling steories, raising awareness, honoring gods, showing the
human condition and expressing ideals, cultural activities and ways of life. Inrefrospect, movements are
forged and leff In FThe way side fimeandtimeagain However, they do help us fo
understand our own hisfory as well 2s ofhers. With fhe postmodern movement many characfteristics from
historical confexts were used in new ways and In new combinations. When that movement ended or if It has
ended i1s the matter of currenf frend naming and sub-categerization. But... mere imporfanfly 1s: the guestion
of what 1= fo come that has net yvef been named. The fufure s always lcoming because, change 1s the

constant and change 1s dif frculf

Importanft advancements have been made throughout the history of architecture, by means of materials,
building components, and style These things are always f1ed fo culfoure and fime. What
happens today we, as a scciety, will learn from tomerrow . Although many great built projects have occurred
iIn many arenas, there is also a degradation of many factions in architecture. Similar to post WWIl housing, a
new suburban sprawl and homogeneity has arrived and is thriving. Along side vinyl housing has come fthe
steel pole shed turned from a machinery storage facility fo modern day church, restaurant, office building,
beauty salen, fabrication facility, and so on and sc forth One guestion comes fo mind, how can so many
technical advancements lead to substandard selutions? Well maybe “/t7s the economy stupid” Could money

be more important than longevity, infegrity, or dare | say, beauty? In a commodifized werld? Fossibly

We go abouf our daily business in cne beige box and move onfo the next non-obfrusive, standard, panfully
simple box  Oris it & way to make architecture easy to change, easy to retrofit, easy to adapt [ don’t think
these are underlying solutions or aims. Within a fime when thereare over fly obscene situations,
it is strange fo have such mono fony Maybeitis abalancing act? Maybe that is what makes one
obscene and the other boring. My aim is to consider zll these things in crder fo use characterisfics of the

media to inform architecture and in furn, architecture be informaftive, informative to the point of consumprtion.
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The S”_U— ai_|0ﬂ: a fast paced consumer driven communication style that forges falsities about acfual

objects including but, certainly not Limited fo: hygiene products, cars, lifestyles, and the human body

The COMMUN=-ICATION: attributes of the media which, is something we rely on for fact as well as

fiction

The DIVEF— g@ﬂ[ €. values of the built environment that can exude newness within, or as a parf of,

values fhat provide longevity.

The JUXfa— DOS|T|OD3 a new building In a histerical confexf, a permanent strucfure in an ephemeral

situation.

The MOH’]EF— L Oad: considering architecture in terms of communication, in ferms of current media

frends and in ferms of possibility

The Sym* biotic: considering architecture in the same terms as the media, layered, image &

information laden, complex, graphic, sexy, branded, fascinating, confusing, symbolic, beneficial, censumable

T 0 thange

# O adapt

T O stand still



The typology 1s something that has no exact precedence; there is no current center for the study of
confemporary culfure where the basic function is also the basic outward quality or service There s also no
instituticn that relies so heavily on the system of consumerism to inform consumers. The institufion would
functicn as a research faclity within the very fabric it exists: current frend, fime, communication, and style
It would also function as a source for this information. It needs to be provocative and infrospective, as well

as, objective, as new revoluficns abouf the self usually are.

The service would be fo educate: fo teach durability, the impeortance of value, how fo learn from the past,

how to move forwardby US I Ng today ., nof Just yesterday,

as an object of infellectual conversation and realization, even reason for action. The underlying performance

of fhe building is to creafte quandary, inifiate provocative ideas and fo present a facilify that has fo be

manewvered | N T 0O U g N . like a worth while choice, like life

How this service would be projected fo the public would be a process of informaticn sharing, Through

research by a rofating and a semi-permanent residence of people, their findings would be shared with not

only inferesfted persons, but with passers by, people with f u l { atfenfion and people with

fractional attention The imporfance of informing many people, not just the “cheir”, drives

how cufward fhis building needs to project itself. However, it also has fo be durable and able fo with stand

attacks, fear, and misunderstanding. ¢ 4 D L |:] { \ C f ar ]L ress?

It is imporfant fo set this kind of example because, in the age of “information”, information is our strongest
fool, device or even weapon against ourselves. Once we understand how we inform curselves we can educate
ourselves beffer. And that s the real fool realization. Falsities fall fo the way side and values become
obvious Ina fime of mass communicational opporfunities, massive education or expansicn of undersfanding
current sifuations i1s possible. The intake of information can egual the intake of goods. We are changed by

fhe intake of informaticn, we use if, we consume it, and a building needs fo facilitate fthis.
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Icon endence
awarene n values
minimalis non-flash
Inteqgrify: stability
blending of fime, fimeless
In your face complex space

fashionable That s all it ever

Sways has to be

E - Emphesis

Media Characteristics: using messages cammunicative characteristics and cafegorizing fhem infto

/|. Spaftial Informants

2. Visual Characteristics

3. Communication Atfributes

L. Surface Treatment

Considering Architecture in the same terms as media and advertisement: Archifecture Jrhajr Is consumable

Architecture fﬁafmforms

Architecture fﬁ@f{@mmum[afes

Archifecture fbafdgmands attention

Archifecture f/?&f necessifates fhought

Archifecture fhaffa[mmfes decision making



Houston Streef & Broadway: Photo of Sife

The specific location is on fhe north end (the long end) of a block bounded fo the East by Crosby, West by

Broadway and to the North by Houston. The surrounding area is very dense, yet directly fo the East is a
gas sfafion, 2 rarify in such dense areas of the Cify. Surrcunding buildings with exposed sidewalls are
painfed with advertisements such as the fwo buildings directly seuth of the site the building, the building

zdjacenf to the gas sfafion, and fhe bulding acress Houston. Houston Sfreef is a fairly wide sfreef for

Manhattan It contains six lanes of fraffic and a median. This particular area is extremely bl_ISy due to fhe
gas sfafion, which is used by cabbies, and not just a couple cabbies, but multiples of Them, af fhe same Time.

There is also high end shoepping, restaurants and residential inhabitants

Pedesfrians are on all sftreefs here. Crosby i1s by far fhe least busy streef: it 1s a kind of alley because if Is

only six blocks leng while running the long direction (N/S). The Guggenheim SeHo, and the Museum for African
Art zre directly arcund the cormer Unfertunately, the New Museum of Contemporary Arf, has just relocated
to Chelsea (go figure). There is the Angelika Film Theatre and Old St. Patrick’s Cathedral near by and a

Metrostop on the silte.

The architecture in this area is primarily hISTOrIC cast iron that has been refrofiffed for new uses

Many buildings still have original tin ceilings decorative facades, and ornate cast iren columns that are
exposed or in the process of being exposed. ngenerel, There s a2 frend to rehabilitate, reinvent, refurbish,
resfore and refain the historic built environment. This is no new idea in New York, it is more like the naftural
progressicn, but... there is new consfruction all the fime. In fact the sife acress Housfon Sfreef is under
consfruction 2nd will be one of the enly really new buildings in the area. Besides the cast iron buildings,
there is a lof of heavy masonry strucfures. These bulldings may be a Litfle older than the cast iron builldings,
but have fared well Cclers and materials range from light stone to dark brick appearances in the mascnry
structures. Mosfly fthe builldings are low to mid rise in height, right arocund the b sforey wafer availability

Limit



The area that is known as SoHo was not settled until 17707s by the Dutch In the middle to late 1800°s is
when mast of the historic Cast lron Architecture was built By the 1880°s million dollar textile industries had

made the SobHo area home  The heavy masonry huildings that were farctories and warehouses were at first all

stone or brick. With the advent of Last Iron which SoHo has the highest concentration of this type of
conshruchion, more decorehbive ornalte facedes came fo be. Casl fron allowed for larger openings and more
open floor plans. These fall curved windows allowed for natural light o pour info these previously gas lit
bulldings. Marious indusfries used this area for manufacturing end these buldings housed fabric, ching and
glass dealers which used the lower floors for display and the upper floors for manufacturing and producfion
Such businesses as Lord & Taylor and Tiffany’s were sifuafed in this area. The furn of the century saw fhe
fashionable businesses more upfown and SoHo developed info 2 seedy sweafshop filled slum. Labor Law
reform forced people to leave agamn and not unhil Fhe erbist’s migration in the 60°s and gentrification in the

7075 and 80°= did this area see real progress

The current sifuation has yielded one of the most fashionable areas to shop in 2at af and of course... have
an address in. The buildings in 5oHp were so adapteble Fo almost any function That commercial and
residenfial loffs are still springing up. Due to the fashionable nature of the arez many high end fashion,
beauly and boutigues have established themselves in SoHo. Such fop fashion names include Armani Casa,
Prada, YSL, Yohji, Helmut Lang, D & G, Diesel and Kzate Spade, buf that is only the fip of the iceberg. Well
established and also confroversial art imshitufions and galleries own space here as well. Such cultural icons
and The Guggenheim Foundzabion has Guggenheim SoHo on Broadway. More experimental art iz shown af the
Alternative Museum on Broadway and Houston and The Artist’s Space in a fhird floor loff. IF’s hard to find,
but the art is very confemporary and nof like anyfhing in a museum, so if’s worth looking for Adjacenf to

fhe site, on Broadway, is a Pottery Barn store.

The area direcltly around the site s all retail af ground level. &bove ground level Fhe funchions start fo vary
and include offices, galleries, residenfial loffs buf nof much shopping Af Fhe sfreef is where the window
displays are shill used To entice pedesfrians, bring Fhem mside, and hope they spend money. The sfreel

condition is vital to fhese streefs for business and people



SoHo is d Tl E\ghbo rhood it is an acronym for South of Houston {House-tun: we are not in Texas
ymore). Sodo is pert of Mannattan, which is one of five boroughs making up New York Ciry Manhattan
hzppens o be fhe fault [ne where all the action =, whers a3 vast majority of whar New York is know far,

actually accurs. The area

s surrounded by ethnic neighborhoocs such as Little [Taly fo fhe southeast, Nolir
fo the Best and “he Lower Eest Side, which hzs been predominantly Jewish TriBele, fo fhe southwest is
characterized by Civil and Commercial characteristics as well as an industrial area. Direcfly Norfth is NoHo,
which is a spin-aoff of SoHo, as well as the West Village and East Village fo fhe norfhwest and east

L

respectively. You are never really alone here. [Goldberg p 45]

Sodo s dll dlled Of QEDTFWC aHOD Genfrification s one of The major sysfems fhef cefines

areas in Mannattan, Whether it hes occurred or whefner It will occur is the difference af this fime in history
Solo 1s characterized by ifs commercial duildings, loffs and studios That nave wen™ fram cneap and dirty 7o
high and exTravaagant with contemporary arf galleries and celedrity resicences. The arfists were nzked in

fhe streefs long ago in Solo, unless fhey got To ride fhe wave That is

Soko = UTDAN NISTO ["Y. Urban history = change. SoHo firs into ifs historical confext through ifs

chanaing functions. [ say funcfions Decause, when you walk down the streefs it Is essentially like walking
fhrough the dulld environment of The ninefeenfn century due fo the historical architfecture fhat s infact
Foday. If has been saved from being leveled because of ifs Nistorical cast-iran architecture; which still
survives and nocses ever evaolving functions. I hes gane “rom fashionable fo hell hole and bark =gain wWhat

Is interestingis what stays still versus what never congeals. Maybe 177s the phoenix of Manhattan?

d



SoHo is A FT New York City especially Manhattan has consistenfly been the American cenfer for art,

fashion, influx and change. It is impertant fe know these general characteristics, because they prevaill today
Immigration was and is exfremely high, from foreign counfries as well as from within the US America defined
ifself from Europe, by means of a culture deparfure, in the early half of the fwentieth cenfury. Cenfrary fo

popular belief the departure did nef occur due to throwing tea info the bay, but with Abstract Expressionism

All of a sudden we were a force, not only industrially, but culturally and New York happened fo be the cenfer
of this. The area = synonymous with arf, however, as this city works, everyone is moving fo Chelsea now

anyways

SoHo is MO E y It became increasingly popular affer the sixties. Artfists had moved infto this area from

fhe West Village as it increased in price and declined in hip-ness. Due fo lower cost space, SoHo became
popular, eventually the rich and famous always follow the arfists around and this area was gentrified also.
Artists who had no electricity in some studios hif the road as chic restaurants, high end galleries and brand

names moved in fo light the way

SoHo is JU X T d D 05| T |0 Some of the trendiest, highest end stores have satellites (in Bloomingdale’s

case) or epicenfers (in Prada’s case) which call SoHo home. It was once before a very fashionable
neighborhocd. In the earlier eighteen hundreds, a fifth avenue of its fime, Like when 5" Ave did not really
exist The splendor gave way to the city’s first red light district and then industrialism and in 1962 The ity
Club of New York published “7he Wastelands of New York Cify” which labeled SoHo a commercial slum. In fact

it was know as “The Valley” or more popularly as “He | I’s Hundred Acres” Soundsstunning,
doesn’t it? Now it's the fabulous young couple’s the wealthy single’s, the ex-suburbanite’s and the empty-
nester’s home. These people don’t live in “hell”, not when they can afford heaven. The interesfing
characteristic is thaf SoHo will never really te elegant This downtredden time in SoHo’s history may be ifs
most valuable assef foday. I 1S a3 unigue area, somewhat grifty on fhe inside, and It will never really have
the lights and glifz of the Upper East Side. So even though prices are high and boutigues are a plenty it

remains dense, heavy and solid



LBV SoHo is COMNMENCla l |STT1. The cycle of gentrification is ripe on the island Like fruit frees in the

. St fall; everything 1= falling fo the ground, changing, recycling, settling in for the survival of winfer, but most
Armani importanfly, seeding the ground for the next season. As sure as the slums disappeared, so did a2 lof of the
Urban Dl_”—ﬁﬂ-er most commercial galleries. Commercial endeavers infill these previcusly pristine white-walled environments

They fill the spaces with purses, jeans, and house wears Ironically enough, the displays resemble works of

Pottery Barn
& M

g?\/\/esf and dry, unless there are really pecple to support such areas. This is why abandoned strip malls litfer the
Crate

art hanging on the wall  The *“what’s nex!” s answerad, but the new future is net as obvious. This unknown

Is a part of the equation that commercialism and consumerism provides no answer for. It leaves areas high

arrel suburban landscape, why malls fall cuf of fashion and why density survives. | menticn this because density

of people and built environment is a surviving force on anisland. A force of confinued change is constant. In

Jill|Platner

a place where everything is changing rapidly, the constants are very imperftant fo accommodafion of

{—REl evolution ScHo has plenty of density and people and consistency in it s built environment Since many

rada buildings still have a loff code that applies, residential areas exist along with commercial Heowever, many
rELE commercial endeavors do exist zbove sfreef level. Offices, galleries and sfores all use space in this area
creatively, one can do a lot with a street facing window. Affer all, the writing’s on the wall. [Or in this case,
Kenngth Cole
stretched over the wall and around the windows |
Guess?

asprw
Duane Reade

Brooklyn#ries
Bana ublic
:iiijgoHo
-pDQ\ibDD

Kazuyo Nzkano

Dean & Deluca

Broadwav Looking South Broadway Looking Soufh Sidewall of Adverfisement in SoHo
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There’s a new kind of

graffift1infown

Graffitihes long been @ method of
ragging, showing ownership and
leaving s personal insignia. So, what
are billboards, brand names and
logos? Why Is one so excepfed and

fhe other shunned”

Because one is paid for... and that Is
honest exchange In a consumer

soclefy
y

Advertfisement on a Building

Nearbyv Billboard & S

Window advertisement

Streached Canvas Adverfisment near

Billboard near Site

Site
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Strest By Sfreet Characfer:

Broadway Looking South

Crosby Looking South

Broadway:
Broadway is a dividing sfreef through the island, starting on the upper west side and crossing the island like
a beauty pageant sash. Broadways is an artery of movement, constantly filled with vehicular traffic and
pedestrians. Many of the major commercial sfore fronts are on Broadway so the character of the sfreef is
geared to fhe pedesfrizn Street level displays and building defails hover at eye level Lommercial space
also uses upper levels througheut the area and the sfreetf facing windows are used as ftheir announcement of
existence. Each entrance off of the street is indented into the building mass. Flags and banners as well as
canoples announce store fitles and preminence. The only store with no sign, ironically, is Prada. The inferior
ifzelf cozes high fashion and high cost. This street is constantly busy with people, especially on weekends,
but also during evenings. Thereis net 2 lot of night life in this area but the stores and boufiques stay open
late and act as enferfainment for many people. The crowd is always mixed in age, gender and race and pace
Several subway stops emerge onto Broadway as it is a consistenfly popular place to do business  The sife

comes fo a poinf on fhis streef

Houston:
Housfen s a busy thoroughfare Commercial establishments are not as freqguently orienfed fo this street
because it is very wide and has very fasft moving fraffic. There is a median on this busy arfery Many
pedestrians do use this sfreef however. The connection to the other side streefs from this streef is very
high volume. The commercial arez is alsc on eifher side of this street so many people are at this infersection.

The sife has ifs longest zide on fhis streef and is opposite the only modern building in the area

Crosby:
Crosby is a unique avenue because if 15 so shorf. If ferminates just one block up from Houston and is much
like an over used alley. | understand, from a business owner on fhis stresf which if is actually quite busy
compared fo five years ago There are store fronfs on this street, but also some delivery access for stores
fhat face Broadway [f1s a frue mix of streef level window shopping and hidden enfrances. It is a narrower
street and remains mostly dark. Businesses on this sfreef are of a smaller scale as well as more unigue
versus the sfrong presence of chain sfores on Broadway., Feople tend to use this street only If they are
going into one of the building, not as a passage. Feople also hang arcund in the alley areas of this streef |t

Is both service and farade. The secondary farade of the site s on this sfreef



|: «  Site Information:

lliﬁ' 4

The Site from Croshby

From the Site Looking East

Adjacent:
Adjacent fo the sifeis a six sforey masonry structure that s commercial and residenftial with the loff code
applying to it The stone work on the Broadway farade is light in color with defailing at each fleor and
befween each cpening in the farade Columnar detfails and classic elements are used throughout. This
buillding probakbly dates fto the turn of the century The shape of the building i1s the dumbbell, which came
about in the same time. This shape allowed for interior openings and an air shaff on the infericr of the
buillding. This space is now expesed and goes cne level below grade for light and ventilation fo the below
grade spaces. UOne either side of the shaft the exposed sidewalls contain adverfizements. One iz 3 painted
surface, which is semi-permanent and the cther is a strefched and prinfed canvas, which is temporary. The

exposed sidewall contains three windows at the sixth floor.

Wit hin:
Emerging from underground the Lafayette/Broadway subway stop is af the narrow [Brozdway) end of the
sife. This element renders below grade use to a minimum, however, the funnel of the subway I1s under the
street and the tunnel from the actual subway to the porfal goes away from the site towards Breadway and
Housfen. Ancther consideration is a fruit and vegetable stand that exists in the point of the sife, befween
fhe subways stop and the peint at which the site 1z angles due fo fhe angle of Houston and Broadway

There iz a small permanent sfructure and opens and expands fo display areas for goods

Facing:

Across Houston is a not yef finished modern glass building. It 15 a one of a kind in this area. Also facing the
sife is ared brick masonry sfructure with classic defails and grand stair cases info each section. It confains
arches above the windows and is 7 & 8 stories However befween that structure and the site 1s a common
gas station, canopy and all. Across the infersection 1s another masonry structure that wraps around the
corner to have facades on Housfeon and Breadway that are ornate and full of detall Another common
elemenf Is the area is large scale adverfising and billboards. Many exposed sidewalls face Houston Street
and are used as a surface fo sell goods. Very large billboards alse hang out info space to cafch vehicular

traffic



Temperafure & Hours of Sunlight:

’: - Site Infermation:

L 1° MW Latitude 73 °W Lonpitude Averages:

Climate:

January: 32L°F 5 Hrs. July: 76.3°F 10 Hrs. —
Ranging from =now and ram in Fhe February: 3L B°F b Hr=. Bugusk: 15 6°F U Hr=.
winfer monkhs of Fo sunshine and March: L2 L°F T Hr=. Sepfember: b8 2°F B Hrs. I,.,—\‘
heat and homidify Fhat only a ciby tan April: 52 3°F ¥ Hr=. Ockober: 573°F T Hrs. S
produce, Manhakbkan Island provides May- 62 5°F B Hr=. Movember: LIL®F b Hr=. i
an opporfuniby Foite skafe pufdoors June: T1L"F 10 Hrs. December: 37.1°F 5 Hr=.
as well as Feel uncomforbably sweaty  [hFbp /7 wwwbbe co ukl
with millions of obher people ab your Precipitation & Wetl Days:
side. Averages: ™
The ity has been known, on prrasion January: 34 In. 12 Days July: &3 In. 12 Days j—
Fo be brufally hob and humid in Fhe Fehruary: 3.3 In. 10 Days Bugust: &0 In. 10 Days F \‘
summer. On Fhe other hand winfer March: L1 0n 12 Days September: 33 In 7 Days |
shorms also run their course, bob ik iz April: £2In. 1 Days October: 3.6 In. 1 Days
usually @ mix of snow and ram May: L4 In. 1 Days November: L5 In. U Days :
because Fhe cify core produces so June: 3.7 In. 10 Days December: 3.9 In. 10 Days [’:I_,;I
muth heal. [hkbp ## werw bhe oo ukl

“So hot vou can Fry and egg”™
Dave Makhew's Band

“Hot as a hawrdryer in your Fare.
Hof as= a handbag and a can of mace.

Hew York”
-UZ Mew York

Both Imapes Time Sguare



r « Site Information:

Population:
(July 2002
Total 8,084,316
Male 3,794,204 (47 4%5)
Female L 216 074 (52 62%)
Education:

(25 Years and over)
High Schocl or Higher: 723 %
Bachelor’s of Higher 274 %

Grad./Prof. or Higher: 116 %

Mean travel fo work: 40 Min

Race:

White
Hispanic
Black
Other:

2 or More:
Chinese:
Asian Indian
Am. Indian
Korean
Ofther Asian
Filipino

NY C
350 %
2710 %
266 %
13.4 %
L9 %
L5 %
21 %
11 %
11 %
1.0 7%
0.7 %

[www city-dafa com]

ITalian
wWest Indian
Irish
German:

United States

Foreign Born
Latin Am
Asia

Europe

8.7 %
6.9 %
53%
32 %
30%

359 %
189 %
86 %
10 %

Demographics:

Ancesfries:
—_—

—
£

a

News Stand and Subway Entrance

China Town

Wig Disolay
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Fhyzical Geography lau naturalh

Manhattan Island is surrcunded by
fidal estuaries: the Hudson River on
the West and Scuth: the East firer
on the East and the Harlem River fo
the North. Manhatfan lsland contains
one of five boroughs of New York
Cify, that being Manhatfan. The
island iz fairly flat ranging from St
above sea level at Battery Park to

LOOTE at Washington Heights
[http //3dparks wrusgs.govl

Fhysical Geography e built environment|

The site 1s at the intersection of fwo
busy streefs in Manhaftan, Broadway
and Housfon. Houston is wider than
most streets in Manhattan Bounding
the East side of the site is Crosby
Street which s a narrow street for
only fwo lanes of traffic

Builldings are generally & stories in
height and azround 80-100 feet There

are some that are ftaller and are up

to 10 stories

Geology and Geography:

Geology

The subterranean condition of Manhattan Island is comprised of various forms of metamorphic rock
Metamorphic rock is rock thaf changed into a more compact and more highly crystalline form that was shaped
There are also

Much of

and formed by glaciers as lafe 25 10,000 years ago. This iz not long ago in glacial tferms
parts of the island that have been fermed with landfill notably, Batfery Park [htfp //www.citidex com]
the terrain of Manhattan and the Brenx s only covered with a thin layer of soil which arrived with the last
glaciers and the island 1s surrounded with mud banks [http//3dparkswrusgs.gov] MNow of course most of It is
paved, but there is this little area called Cenfral Park (840 acres), which just celebrated its 150" anniversary
recently Rock oufcroppings are present in the park and are parf of its features. However, not all of them
are nafurally occurring, much of the park has been designed and alfered, but no rock was imperfed, there was
The specific site that |

enough to go around In fact it 1s part of the building material of many buldings

chose has the exit/enfrance to a subway stop located under the surface. Af street level there is Liffle else

than the enfrance and some nen-permanent vendors

Rock Dut Cropping in Central Part

Excafation of 2 Sife in Manhattan



Why?

L__“ © Major Project Elements
Why Not?

Many of the spaces can have multiple functions threugh out the day. The multiple use of a space relies on a
certain level of flexibility within the spafial planning of the bullding. Certain spaces would be prone fo affer
hours use. Such spaces include the gallery and recepfion area fo hold opening exhibit recepfions or the

Space Value
spaces could be renfed ouf to hold various gatherings. The audiforium could also fo hold evening screenings

Many insftitutions zlready do such things, however the function is usually tied to aninstifution celebration
Ruljfi-Funqrign Examples include the Walker Art Institufe in Minneapclis, Minnesota and the Plains Art Museum in Farge,
Morth Dakota The Walker helds events called “After Hours™ What the gatherings come down to s a social
event in a museum People can wonder the exhibifs, have a drink, usually there is music and dancing, and lofs
of conversing. It’s a party and if brings traditionally 9-5 places alive in the evening hours and even the early

morning hours.

What 1s imporfant aboutf This concept 1s that a building can accommodate what T 1s meant To and what s
imaginable Taking advantage of a building in such a therough way is linked to the consumable essence within
all architecture. If | can make my personal bedrecom into a gallery for art, a gallery can hold a parfy, and so

on

Cerfain ofher funcfions would also cause the building fo be alive 24/7. Due to the nafure of research and
creaftive endeavers, which know no fime, the research areas would be used well into the night, morning, next
week, and a Thanksgiving break. The living spaces also provide an cpporfunity fer the buillding to be
providing for the inhabitants and visiters at all hours. The nafure of scme of the information that the
buillding would provide would also know nec end according fo fime  Certain displays and the subways stop

would always be running, pausing and moving onward, only fo repeaf.



Ix_] : Major Project Elements

Private:

considered personal space

01 Research Stafions/Areas

5@ 350 SOFT

02: Living Space
7 @600 SAFT

Much like a private studic, each researcher would have confrel cver a particular space inorder fo research,
wrife and design exhibits about consumerism. These areas should be accessible upon invitation fo non-staff

participants as part of the educational and outreach te the public

Since research participants would be from varying backgrounds and areas of sfudy,; the research area would
have to be flexible in arrangement and furnishings. The space should be cpen buf could include built in
shelving and an area for a computer. A window to the outside, streetf side specifically, is important fo these
spaces as to observe people or as a basic consideration of daylight and connection to the outdocrs since

rhese spaces will be heavily used

YVisifing researchers that stay cne year +/- would have the opporfunity fo live at the facility in order to
accommedate and ease research. These areas would be as private as the researcher desired. Again they

would have control over certain aspects of this environment

The living space accommodations would be similar to a small apartment, however should include a small
enfertfaining space for several guests. Kifchen, wash facilifies and one bedroom are necessary along with a
living room type space and dining area. Built in furnifure such as shelving, dressers and cabinefry would be

appropriate for ease of care as well as suitability to multiple users over fime.



L__“ : Major Precject Elements

Semi-Private:

used by staff persennel

03 Adminisfration
2@ 225 50FT
2@ 150 SOFT

04: Workshop for Technical Staff
1@ 800 SAFT (workshop)
1@ 150 SAFT (of fice area)
T@ 150 SOFT [tech of fice)

05: Storage/Archives
1@ 500 S0AFT
lincoming/outgoing)
1@ 500 SAFT
(cataloging/archiving)

Permanent staff areas fo organize press releases, exhibition schedules, lectures, visiting researchers/
scholars, pay bills curafe exhibifs, cafalog and preserve exhibits. There would need to be a head curafor,
assistant curator, director of exhibits and personal relations work and an assistant for that person Each
person would need a personal office area Placing that near the research areas would be important to make
relations between the two groups cenvenient. In each persenal office area a flexible space 1s necessary in
order for basic furnishings such as a desk, book cases, file cabinets and seating to be varied by the user
These perscnal spaces should have direct windows fo the outdoors as day lighting, venfilation and views are

imporftant for such spaces.

This area would be a work area large enough fo werk on full scale exhibitions. An area for tools and a large
work surface as well as equipment such as a wood shop, and a welding area. Very large scale exhibits would
be builf in the exhibition area. These people also need space for some paperwork and of fice duties such as

ordering maferials

Special considerations should be made fo accommodate a welding area and fable, a layout ftable, as well as
higher ceilings to ease the moving of large maferials or exhibition related objects. A separate area fer light
paper work should be adjacent, but separate due to dust and debris that would ke part of fabrication or

repair of any exhibificn related maferials.

Storage for exhibition pieces, maferials assembled and collected by the instifution would need to be housed,
as well as incoming materials and outgoing maferials. Archived materials would be housed of f site. A loading
dock and freight elevator will be necessary. The guesfion of keeping exhibits also arises, as the function of
fhis building is to present current informafion. However refrospect s very imporfant and histery is a

necessary element fo undersftand the present and fhe future.



L__“ : Major Precject Elements

Semi-Public:
open to public/

available for private funcfions

06: Exhibition Spaces/ Galleries
T 5000 S0FT

07: Reception Area
1@ 1000 SAFT

OF: Auditorium
1@ 1500 SOFT

09: Library
T@LCC0 SAFT

10 Conference Room

T @500 SOFT

This space should be ulfimately flexible but should have scme permanent mediz installations that would be
defining spatial elements that also show portions of an exhibit. It should be multiple levels in height fo
accommedate any kind of installation. Smaller exhibifion areas should also be part of the experience. Special
consideraticns should be made so that lighting can be adjusted specifically for any certain exhibit or desired
affect for display, but day lighting is also imporfanft. A system that can be manipulated or operated from the
building i= 2 considerafion. This space needs fo be multiple levels in height, no less than fwo sfories in a

portion of the area.

This are can double for other functions. It should be arelafively open area that accesses the areas where

presenfafions are made, being the exhibition hall and suditorium

Accommodating lecfure by visiting schelars as well as researchers would happen in the audiforium. It should
be able to accommodate a screening of a visual presentation as well. The auditorium will seat 75 people and

should be equipped with a control area for viewings, lighting and sound cenfrol

This space houses books, movies and computers for research for the public as well as the in house
researchers, If should have space for an affendant and areas for reading and viewing. Small viewing/reading

rooms are a considerafion for privacy.

The conference room should accommodate workshops and small meetings, s a flexible plan s important
Accommodations include a large conference fable that could be broken info smaller fables as well as an

infoermal sitfing area for more intimate conversafions or inferviews



L__“ : Major Precject Elements

Public:

variable control

11: Book Store
T 500 SOFT

12 Kitchen/Del

T 500 SQFT
Hyper Public:
no control
13 Subway Stop
14 News Sfand
1@ 150 SAFT
Ancillary:
Resfrooms: (@ 1500 SAFT
Circulation(@ 10% = Z100S0FT
Meachanical:{n 10% = 210050F T

Open fo the public this space should have sfreet level window space and be zppealing to enter, even fo
passers by, The book sfore should have its own sfreef enfrance and be connected fo the reception area and

main enfrance to the building

The kifchen would be equipped fo handle small functions or catering from outside sources. Equipment would
include industrial ovens, a stove as well as cold storage A bar/café area should be included that is easily

accessible from the street but will also function for recepfions

This I1s already part of the sife, incorporating it into the bullding is impertant. The Broadway-Lafayette stop
comes above ground on fhis sife The F and V lines that run from Queens through Manhattan fo Brooklyn and
fhe S line, which is a shert Manhattan line, meef af this stop. The &, 5 and 6 line which runs from Erooklyn,
fhrough the Financial District, the Upper E2sf Side fo the Bronx is also connecfed to this sfop. Inessence
part of the ground floor accommedates this function and there will be no below grade spaces that are a part

of the building spaces

This is an incarnation of the mediz as cbject fo own. It would be a daily stand that would service the
neighborhood, pedestrians and fourists. This would nof necessarily be a space Thaf passersby would enfer,

Ifs design should be a service counfer with an area for one person



I
| I + User & Client Description

Researchers should be available to
rhe public at cerfain levels Although
their work stations would be private,
invited guests should be able fo
access fhese areas. Researchers/
Scholars would also be available fo
the public through the lectures and
exhibitions they are involved in
Research may include informaticn
gathering, via books, journals, web
sifes, inferviews, fravel,

experimenfs  The resulf of their
ressarch may range from scholarly

papers fo creative wrifing, object

gathering to object {art) making

Administration helps to facillitate the
researchers by gathering materials,
providing a means fo publish research
and exhibit ideas and organize an
audience and schedule lectures at the

facility and at cther instifutions.

(: Rotating Researchers: Peoplesituatedin the institute for a short duration +/- one year

that have the opfion to live there [Cach person weould have a persenal work area and separate living area
These people would also present their work through exhibitions, presenting papers and other research or
conducting experiments. The types of people that would be included in this would range from social scienfists
fo graphic designers. There should be space for two such people

(2: 5emi-FPermanenf Researchers Peoplethat are onstaff researchers that do not live
fhere. These people would require Their cwn research area fhat would be interacfive with the rotating
resszarchers. A shared lounge and common area for all researchers would be in this area also

03 Administraftion: Personnel that write grants, inferview researchers, schedule exhibits, staff
the library, store, lounge and news sfand , answer guestions from visitors, assist researchers and
instzll/cataleg exhibits. This involves fwo groups of people

One personnel member being administrative and controlling the functions of the building and the institute’s
agenda. This would include a direcfor to oversee the exhibitiens, organize funds and public relations. An
assistant to the director would assist in grant writing and organize publicaficns for the exhibits and
researchers. Another necessary posifion would be a curaforial position with an assistant. This person would
need a personal space to organize exhibits, catalog archives and arrange incoming exhibits. Organizing
materials in the library would also be part of the curatorial duties.

The second group has less administratien duties but help the buillding feo function. These people would be two

exhibiticn attendants and a book store clerk and library assistant



I
| I + User & Client Description

Public invelvement is crucial to the
purpose of this institution. The aim
of the institufion would be fo
educate inform, and raise awareness
for The general public. So making fthe
facility inviting 1s imporftant. A
variefy of activities is also important
and The building should hold lectures,
panel discussions, workshops,
children’s activities, changing

exhibitions and up-to date

information and gatherings

The public can take part in this
bullding in many ways, much like
window shopping, which this area of
NYC is suited to and prone to; the
building would show some of its
products (research} on the exterior in
order to create interest and
curiosify. There should also be
places where the public can fake in
fhe informaticn in a more infimate

fashion.

0h: Technical personne l:People that maintain running exhibits and build/repair exhibits as well
as a sfaff member that assists in technical presentations in the audiforium. This would be two design/build
people and one computer technician. For large exhibits femporary consfruction/buillding personnel would be
on sfaff These people need &2 workshop that would facilitate welding and include a wood shop as well as
some office dufies. The fechnical staff member would need a work are to fix any fechnical equipment and
would maintain the institutions web sife

05:Mainfenance Personnel

FPeople that mainfain and clean the spaces. This would be one day

person and one evening person and they would reguire janiforial space in convenient areas.
06: Secur |y : People to keep other people and exhibits safe Two roaming security position would

provide security fo any valuable exhibifions as well as monitoring visifors

07: Imteresfted Publ | c:People using the facility to inform themselves, attend lectures, research
at the library These would more than likely be people from New York that use the facility fer their own
benefit. These users are people that come here on purpose, either because they are involved in aftending
lectures or doing their own research. They may alsc afftend the buillding for a screening, enferfainment or a
work shop

08: Tour 1sfts:

People that make a stop aft the insfitufion as a destinafion or by accident. These

people arrive to see a current exhibif, would use the book store and possibly aftend a lecture
(9:Passers-By Pecple cn the streef thaf will ke in 3 position fo take ininformaticon. These people
engage in the building by passing though it from fhe subway stafion or cn the streef. These people could

become mere in depth users if something catches their attention



01 Folk Art Museum

New York City, Unites Sfafes
Tod Williams Billie Tsien &

Associates

2001

Program

Permanent home for the study and appreciation of the art that show cases America’s cultural diversity which
invelves the varied history and fraditions of America. Many of the artifacts are a testimony to personal
creativity as well as communal circumsfances of a beginning country. Over 400 masterworks come from the
collection of Ralph Esmerion and form the cornerstone of the collection and with such a permanent collection
a permanent display was necessary. The cellection includes 18" and 19" cenfury paintings, guilts and
sculptures and compares them to contemporary self-faught arfists. Gallery spaces as well as cther
educational facilifies such as a rare book collection, library, auditorium and a classroem are housed in this
building. A museum shop with its own enfrance, reception arez, and administrative of fices are also included
[Pearson, 2002]

\deology and Development
Modernism A new way of thinking that gave way with the Industrial Revolution [t i1s a departure from
fradifion and ornament and ufilizes scientific or analytical design methods. Offen it emphasizes function and
provides for needs insfead of imitating nature as previcusly done in Art Nouveau. Post-War Modernism paved
fhe way fo deconsfructivism, functicnalism, minimalism and eventually a embracing of the past and decorafion
with post-modernism. (no more isms, | promise) It was the beginning of the departure fowards the future
Granfed, there are problems with many Modern era ideals, but what being 2 medernist today means

perspective in foday’s world of design

Tod Williams:  “Being a medernist is about right now, being of your moment. We use the resources that are
avallable to us foday. Tous, being modernis not abouf being predictive, it s about being in the
preszenf and fhat means zlsc being in the past. We all carry both arcund inside ourselves. Our

work 1s at its best when it embraces both ™ [Stunge, p30]

Billie Tsien:  “What we are doing is building things that will live into the future We re not predicting the

future ™ [Stungo, p30]



2002 Arup World Architecture Award
Best North American Building
Best Cultural/Public Building

Site:
Midfown Manhattan Surrounded by fhe MoMa

12.2 M: (LOFT x 100FT) site on West 53™ Street. The building has virtually stood as a single sliver only filling
part of a larger void, but as the advertisements say, “New York will be modern again”. And thaf means fthe
new Museum of Modern Arf by Yoshio Taniguchi will be reopening soon and will surround the Folk Art on
fhree sides, fwo of which are shared parti walls. The Folk Art site refains a front fagade and a back fagade
fhal will sfill have openings. The fragic loss is one of a view of an old dilapidafing brick residential building
from the back sfairwell It was a mark of a very differenft fime in fhe area which now houses several of fhe
fop museums In fhe world as well as Eero Saarinen’s CBS bullding. The front fagade faces south and has fwo
enfrances which are contained within rhe larger volume of fhe building instead of coming ouf fo reach fhe

pubilic they are behind the folded farade and are entered rather cbliguely [Pearson, p205]

Solufion:
Since Willlams and Tsien do nof claim fo be fheory based they sfart ouf pragmafically from fhe inside
outward Only once fhe inferior is resolved fhey move fo fhe exferior. This makes the inferior space more
complex Fhan would seem from fhe exterior [Stungo, p30l. Alfhough fhe size of the building is small it never
feels fhal way due to how fhe inferior opens fo an afrium on fhe ground level from the roof level six sfories
up. Light is brought info fhe enfire building due fo Ifs slimness and inclusion of & sun scoop on fhe roof. The
above grade floors are filled with public spaces including the galleries, museum store, cafe, atrium, and
reception. Below grade spaces are remaining adminisftration, support and educafional facilifies necessary fo a
museum foday. These spaces include an audiforium, classroom, offices, cloakroom, and resfrooms. Although

nof ideal locaftion for offices, If was 2 concession Fo pul all public galleries in fhe Limited space above grade

Experienfial:  fthe interior experience evenfually generafed ifs lock
Sensory experience Fhrough fhe senses rafher than infellectually
Progression:  enlivenmenf Fhrough devices and displays thaf allow one to see fhe same object or space from

a variefy of angles allowing many experiences of cne object



Exterior:

Much like the Whifney in the Upper
East Side, the Folk Art Museum is a
small building with weight fo its
presence. In fact it is the first
museum built in New York since the
Whitney in 1966 by Marcel Breuer
Also like the Whitney if is “...a
rugged urban object with a hearf
soffened by light, flowing space and

graceful circulation” [Pearson, 204]

Its solidarify Is expressed by fhe
facade, which acts as a veil and as
shield, offering peaks inside under a
suit of armor. The facade, which is
the first experience of this building,
Is a heavy, solid folded metal and

concrefe wall with fwo angular

enfrances that are behind the facade.

Fissures in fhe cast mefal facade
creafe a variety of characteristics
and levels of luminescence providing
a variefy of looks depending on
lighting conditions. It is very
visceral, and factile, is practically

asks to be touched

Inferior:
“We believe in ...buildings that encourage exploraftion of the Museum by foot, at an appropriate pace...it
gives the eye time to see and the mind fime to experience, think and understand” With these words if is

imporfant to reflect on the circulation and variation from level to level [Pearson, 204]

There is a flow from one gallery fo another and from one floor fo fhe next thaf really emulates how light
flows info all of these spaces. [t happens, and without prefense or force. There are a variefy of ways fo
maneuver around the galleries. Each stairwell changes width, location and character, leading fo a new space

every fime, One can actually decide how fo move through fhe building because there are opfions. The afrium

space also changes af each floor plane and opens up af the ground level. [t s a very archifectonic
experience. Form, solids and voids define fhe experience from top fo boffom and side fo side

The variety in spatial confext allows for many opportunities to display the arfwork in a variefy of spaces and
inavariety of ways. Some pieces are affached to the walls and project outward, ofhers hang fradifionslly
on the wall. There are cases in the walls in the stairwell and fhere are cases on fhe floor fhat provide
pedestfals. The art is highly integrated info the spafial experience of the environment of the museum. The
variefy of display mefhods helps in fhe orienfation process as one moves through the building. Dramatic

lighting, shadows on fhe walls and iconic pieces of arf act as anchors of the spaces in fhe museum along side

the volumes and circulaftion. The whele building s experientfial, not just the arf, nof just the architecture.




Materials:

Interior:

Douglas fir floor planks-salvaged from a lake boffom, exposed aggregafte concrefe walls and floors,
brushed/hammered concrefe walls, glass balcony surrounds, fiberglass, gypsum

Exterior:

Tombasil- an alloy of copper, zinc, manganese, and nickel, poured concrefe shell with exposed aggregafe,
stainless sfeel

Furnifure and Fixfures:

cold rolled steel display cases and handrails, cherry furnifure, glass, steel,

Experiential Qualifies:

The concrefe walls provide the densify and form of the building tectonics. Stairwells vary from concrefe to
wood. The combinafion of materials is warming even fhough they contrast greafly. Densify and sfrengfh
make one feel separate from the outside world. The windows create sliver views which also hold fhe visitor

iInside and separafe.

Design Issues:

01: Modernism: Apparently it’s back in style, or more importantly, never went out of style. This
Is imporfant; the MoMa makes a big deal ouf of if, fhe designers are calling rhemselves modern, and If is
importanft fo me. Ifis imporfant because if relates fo fime passage, sfyle and funcfionality, and fhis lasft
elemenf comes down fo program. If is program where | will starf with issues | fhink are imporfant fo carry
forward info design of the Insfifufe. Modernism in general was a move away from decorafion and
ornamentafion fowards functionality. If is much more formal and reductive in ifs language using fecfonics,
mass and formal composition. Forward looking mentality and designing for the needs of the modern {hu)man
lead early, varied modernism fo become more sfrict lafer in fime. To be modern foday still embraces a
forward looking approach by means of design always reaching for a beffer solufion fo an age old problem:
designing a habifable space. However, if really is abouf being of the time, as Williams said. Making betfer
sifuaftions foday thaf one can live with fomorrow is fhe forward looking nature of archifecture as a whole. |
fhink the analyfical nature of modernism is a relevanf way fo approach confexf, mechanics, and program in
relafion fo archifecture. Driving needs in fhe program advance space planning, openings and circulation and

overall thorough design. Today’s modernism seems more layered and less strict however
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02 Variety/Layers Wwhatissogreal about moving through the museum s one’s route is never

Fhe same as it was the previous bime: yeb it 1s uncomplicated movement. Spaces progress from open and

square fo more slender and rectangular One reason for fhe variefy and simplicify 1s that these varied

spares flow info each other and funekg

space Is really gallery space D|ffer9ﬂf views of fhe same objecft occur from fop fo botfom as you progress

emsnner, as gallery Even what seems like circulation

i ] e

through the galleries. Viewing and ftake of fhe [DIIQ,[HDH occurs from all angles because the bulding’s floor

planes all relafe to a vertical | afrium space, The v

ical apd horizontal experience is apparent at all fimes as
one experience  This gquality assists o relare gt jects fo D‘#Iher ohijects and understand a more fulfilling
context of arfwork architecture and one’s ogn intake pFDEEl‘iS.
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03: Solidar| f-y.l;/sual heft
veracify. Even Fhough il is

ind a solid fagade render the feeling of privacy, strength and
public, [ultl\‘ural building 1 Shows a thick skin to thie streef. This armor 1s very

profechive and once msdi gnesfeels vei: separate from H'I'e busy street. [f provides an environment in which

infrospection and realizas.mﬁn about theartwork, as well as archifecture occurs uninferrupted It is important
focreate an environmenf.#_’?:af can givefinformation to the people that pass thpough it easily, vet with some
degree of privacy. The Feeliﬂ!a of uacptective fagade.s wiportankin my process because the nature of an
insftitubion that looks af current trends in society .wi[.'l fjome under much scrufiny. However, for it fo funchion
it has to be an environment Waf can facilitate what may be controversial resegrch, uninferrupted, while
refaining the ability to share information with the public. The"buildings Solwdariufy i= an imporfant

characteristic as 2 public relations message that sfates ifs presence with confidence.

Tod Williams: “We don’t He e im o= reiterhure = —
Billie Tsien:  “Architecture cah Te light-filled but it’s always heavy.”
Billie Tsien:  “The single mosH important issue is that the interior iS??mDre imporfanf than the exferior.

Interiors need fa be r\th| ing Conm Ef& L E E[ly once fhese spaces are resolved that we

starf rhinking agopt the @‘x*e’mo# |'EF\DI" xperiefire... generates.its Looki® [Pearsan, 210
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rada kEpicentre

Tokyo, Japan
Herzog & de Meuron
2004

Pregram:

To create aworking
pxperiment and s space designed
specifically fo accommodate change -
chznge in the store's funcrionalify,
inferzctions znd confent

To reinvent theretall
experience info 2 visual and sensory
experience. Funchions nclude: Relall
space, showroom, dressing rooms,
office space, staff changing space,

and sforage.




|deoclogy and Development:

Much as fashion designers use maferial and form to create 2 unique image, so do archifects

Herzog and du Meuron Ideal:

Firmifas:stability through complex, multi-sensorial impressions

Prada Trademark

Invent | ve useof out-of-context materials and fechnologically innovative fabrics

Prada Ideclogy
F'e reshape both the concept and function of shopping, pleasure and communication,
fo encourage the meshing of consumption and culture (developed by Rem Koolhaas!

Fo presentf anexchange of experience and to participate in cultural debate [Alba 2002]

Site:
The sife iz located in the fashion disfrict of Tokyo called the Aoyama disfrict and more specifically on
Omotesando Avenue. It is locafed close fo a subway access point. The confext ifself is a mixed-use
neighborhood of low-rise buildings where nof a square meter of land goes unused The area has gone
through a transformation and now hocuses some of the largest infernational fashion retail goeods and
services. |F 1s officially a shopping disfrict Ifalsohappens fhat these

high end refailers have faken onboard big name, cutfing edge archifectural designers fo create their sales
environments These relationships combine wearable fashions with architectural experiences; which is now
common In this area of Tokyo and all over the wesfernized world of refail shoppingg. Tour de force
relationships include Tado Ando for Collezione, Future Systems for Comme De Garcons, and Jun Aokl for Louis

Vuiton [Pearson, p94]




Materials:

Solution:
The epicentre store is six above grade levels plus a below grade level fotaling 1000 square meters (30000
sguare feef]. The valuable land is also used for an ouldoor space af the main entrance which is over the
basement level. The form is domicile with its slanfed roof surface and rectilinear wall and plan design.
However there is a lack of dif ferentiation befween what is roof and what is wall. Dne of the ways in which Fhe
archiferts describe it 1s ¥a house and plaza” In reference fo much of Herzog and de Meuron’s work 3

minimalist formal shape 1s used with clean lines and infersecfing planes.

It is a frall, narrow kaleidoscope among the low-rises, nof that it is much taller than many of the ofher
buildings. Two levels of the buillding are refail space and then multiple levels of offices are housed in the
upper porfion. The form was also derived from shadow regulations which created certain angles that were
established in order to assure nafural lighting fo the sfreef. The volume is concenfrated at one corner of
the site and used the shadow planes fo creafe the roof planes. With fhese tonsiderations a porfion of the
sife was liberated and allowed fhe exterior open spate. The open spate ifself Is af the scale of domesficity

rafher than public plaza

The mossy plaza is the green carpef fo fhe glass box. All facades have a rhomboid grid of sfructure with
varying glazing. From convex, fo concave, fo flaf the glazing gives fhe exterior a surface much like fashion,
continually changing in varying condifions. The farade also atts as a microscope, both inwardly and oulwardly
with the convex and concave surfaces. Visual concentration affects people on the inside and outside of the

structure.

On fhe inferior fhe design resumes a dialog with fhe rhomboid shape of fhe glazing yef i1s spaftially complex.
Multiple staircases, a cenfral volume, penefrafting steel and the irregular form make fhe inferior info as much

a new experience as fhe exfterior. Many of the inferior spaces ufilize the natural daylight and fhe floor

layout was considered in relation to the daylight distribufion.




02 Adapfability
/Unconvenfionalify
The plan remains open in fhe main
display areas, fhis is for formafion of
varying product displays, evenfs, and
arrangement of fixtures or
mannequins  This keeps fhe space
flexible and changeable, as that s
what fashion does best. There are
also specialized display area fhat are
smaller and more intimate. These
(reafe areas where varying displays
and inferacfions tan occur befween
sales people and guesfs. Prada has
used unconvenfional dressing rooms
as well. They employ gless which
when electrified will fog fo an almosf
opague whife, buf when un-connected
remains clear. The philosophy pushes

privafe and public boundaries

03 Context

The respanse fo fhe sife has fo do

Response

directly with lighting issues. The
form of the building relafes to sun
pafferns as fo bring opfimal sunlight
Info fhe spaces. Thereis also an
oufdoor garden and in an area where

square inches are prime building area

01 Material
fhe design of this building
buf none-fhe-less, ta clofthe people

guarantee fo be fashionable

one can go oul in public, 1s fo porfray a style, preference, aftitfude, and/or demeanor

personal, It Is faste, buf It Is a visual ftasfe

as well
visual characteristics

denying It

Well, what daes this have fo do with building materials

expressive building through its materials

We just can’f deny that fact

Design Issues:

Expression: Beginning with fhe main reason Prada exists has a lot fo so with

So fheir exisfence hinges on clofhing people, granfed people wifh a lof of money,

So for a lof of money one can own designer clofhes, they come with 3

Now, fhe essence of clofhing, besides actually covering parts of fhe body so

All of a sudden it is

Fashion haes a lof To do with being fashionable and being in style

Peaple go though the warld, and believe It or nof look al each ather and pass judgment based upon

Visual characteristics are imporfant in our culfure, no

Prada Tokyo happens fo be a very visually

It 1s nof different than dressing one’s self if 1s an image. The

rhomboid glazing 1s one of fhe most expressive elemenfs, nof only because it I1s fhe exferior skin, buf because

It varies

ofher canvex, depending upon which side of fhe wall ane I1s on

focusing inward by channeling & view or oufward, expanding one’s view

Some panels are flat, providing an equal view from aufside fo inside

Ofher panels are concave and
This variation causes visual distortions, either

I'liken this fo the way fashion is

scrufinized, at fimes If Is Inward as self expression, af fimes if s oufward as ofher people may gaze upon

someone else. Fach circumstance Is different and fashion, clofhing, i1s really a covering If creates labels and

the distorfions of the windows are also in effect abouf the distorted image clothing can porfray. The wall,

even fhougn If can be visually penefrafed it 1s 2 barrier, much like clofhing between the body and fhe

elemenfs. The maferials on fhe inside and oufside boll down To being very diverse, expressing varying

fextures and surfaces

'

wear dif ferenfly

much Uke clothing. Each fabricis different they look different, feel different and

The expression of varying surfaces compliments and highlights the clothing and

accessories as a funcfional expression as well




03 Nl{etherlands)
Alrchitecture)

nstitute)

Rofferdam, Nefherlands
Jo Coenen

1993

Program:

The primary function ef this buillding 1s 2 museum of architecfure. Housing one of the largest architecture
collectiens in fhe world containing drawings, skefches, models, phetograpns, boeks, journals and ofher
materials, if 1s a prominent instituficn A museum has various functions ifself one, being the safe keeping
and management of archives and collections and fwo, being the ability to make these rescurces avallable to
fhe public. In furn, a major function of a museum s alsc education and communication. In this case,
communicating about the variefy of mefhods used fo shape human space and the bullt environment s the main
agenda It is important fo realize the public means both professicnals and non-professicnals. There are

erganized educational werksheps and lectures year around

The building houses a library with cver 35 000 bocks on archifecture and related disciplines; plus an

extensive range of Dufch and infernational jourmals. The public can access these materials and use fthe
reading room for study. Each year there are fiffeen exnibitions held in the main exhibition hall and other
exhibition space offers room for projects initiated by third parties. Auditorium and conference space Is
availlable for renft and is used for varicus lectures, discussions, and symposiums through the NAL In the

foyer is a café and great book store that are open to the public with out admission



Could it be to

Entertain?

Like a play, an exhibition must fell us
a story and capture the attention of
a diverse public immediately.
Exhibitions, which are organized
displays of information with a fheme,
must also reach the public’s mind or
heart in order to communicate
personally, internally, and in order fo

make a difference.

Sometires special effects must be
used, nof only fo enfertain, but fo
make a cerfain associafion or
coherence clear In general complex
cormmon elements are revealed and
comparison made in order fto facilitafe
learning, enlightenment, and
engagement of or in an idea or
situation. The combinafion of
informafion and enjoyment Is a very

powerful fool of communication

/deology and Development:
putting fhe funk in funkfional
Why Communicate deas?
R N Tl A LR NN e Lo L =T PP
Cross gender, Class and CUlEUT Al LM S ettt ettt et et ettt et e st ettt e et e e eaaeas
start, sHMuULaie and Maintain GIal0 g ettt e ettt ettt ettt ettt ane e e et e s eaeeraeeennaeeenneeeaneeeaanens
creafe ingredients of S0CIal AN CULTURAl LI Ba i e

present Ristorical Context WiTh CONT M PO Ay T0BaS u ettt ettt ettt ettt e e aneeratteeineeaneeaneeaneeneenn.

generafe awareness so the public understands, values, observes and profects what 1s valuable ..o,

Kristin Feireiss was the director of the Netherlands Architfecture Institute from 1996-2001 she inifiated new,
enferprising ways fo exnibit architecture and related areas of study fhat removed the presenfafion of
archifecture as object or arf, and made exhibifions that presenfed new ideas, uncharfed ferrifory and
advanced the study of Archifecture. The above reasons are described by Feireiss as useful funcfions of the

architecture museum she directed

The correlation between what an architecture museum should strive fo achieve is related fo what many ofher
cultural institutions have the possibilify fo accomplish. Experimentation with new ideas helps fo raise fhe bar
across the board as well. Presenting fhe possibilities of archifecture on an exhibifion scale makes the real

fhing one step closer fo realization

What 1 f 11 15 nclusion?

Generolly, an infernalized experience 1s more memarable. It involves a specific fime, place, and experience
fhat is recallable. Creating a specific dialogue, or exchange, and emotional rappert with inanimate objecfs or
unfouchable ideas is dif ficult Exhibits must overcome the detached observer mantra and become Inclusive

and sensory experiences



First Experiment!

Rapping, | mean wrapping

The exhibifion bullding was wrapped
with billboards measuring 30 Mefers
by 10 Mefers. These were visible

from afar, attracting the public and

arousing curiosity

Siboard i e Stediem - The At of Mass Short, M1, Rettertam, 2000

THE Exhinit:
Beyond the Wall, 76567 by Daniel Libeskind, 1997

It was really an experiment
It was really a sculpfure.
It was really a labyrinthine

It was really a building within a building

1,800 sguare mefers of steel panels lafer there was nothing more than... something really r e a |

This exhibit went beyend representation of a building or of a part of a particular piece of architecture It
was an experimental form, not simulation, but 2 unique festing ground for new ideas that Libeskind was
working on. Although fthe exhibit included models and drawings it also included the concrete extension of
spatial experience. The idea was to follow a non-linear path in order fo participate “the other side”™ the fact
Fhat archifecture is not an assemblage of homogeneous components but a fusion of seemingly irreconcilable
dimensions. The endeavor was to follow an unfolding spiral in relation to the Carfesian geometry of the
exhibition hall. The box of the gallery transformed info continuing folding and unfolding of a new sfructure
The public experience was to create a link befween abstraction and experience and also between space and
structfure. The original exhibitien hall s altered and given new undersfanding due to the relationship with the

installation representing the ever evolving life of archifecture

This exhibit was aninstallation that changed the way the museum exhibited architecturse Shows fhat

followed pushed even more boundaries  SWent Coflisions an exhibition by Morphosis actually moved (and way

before that museum in Milwaukee) presenting a negotiation befween tectonic and fransitory forces and flux




Spaces:
Four distinct volumes: the lobby with
fhe Foyer and the Auditorium, the
Fxhibition Wing, The Archives, and the
Library with offices above There are
fwo enfrances one via a shelfered
arcade lif by Pefer Struycken’s Light
sculpture the other a narrow
foofbridge. These fwo enfrances are
linked fto either end of the lobby and

become part of the Museumpark

The bullding 1s surrounded by o
narrow pool with a sculpture by Auke
de Vries Ihal separales il from alher
urban surroundings. Off the foyer s
on outdoor terrace designed by

Doutuin, Margrief Essink, and Tom

Mosman

| obby & Foyer: 350 M* & Receptions: 250-300 persons & Dinners: 100-150 persons

Foyer and Café open fo public and available for hire

Suited for receptions, presentations, informal business gatherings, dinner parties, sociel gatherings

Cxhibition all: 1,000 M* & 9 M high
Large open plan & fhree stories tall fo suil various exhibitions

Most of the 15 exhibitions a year are fabricated here and displayed here

o

Archives

Fighteen Km of shelves confaining drawings, skefches, models, photodranhs, books, journals,

Conference Room: 30 persons
Multi-functional room for workshops, small gafherings, and meefings

Fauipped for Technical presenlalions wilh movable furnilure o sull

Auditorium: 170 persons

Situated off of the foyer and is used for receptions and temporary exhibifions

Conferences, Symposiums, and lectures are held here and It Is equipped for fechnical

Terrace and Pool: 80 M?

Situated off of the foyer and is available wealther permitting

Library & Reading Room

Open fo public and houses 35,000 volumes + many Journals

NAI Booksellers & NA| Publishers

Book store holds confemporary readings on archifecture and relafed fopics

Generaftes NAI publicafions & exhibition cafalogues as well as third party publications

efc

resenfations



A NA)

B: Museumpark
a: whife garden
b: black platform

c romanfic garden

[om}

:Boymans Van Beuningen Muzeum
D: Natuurmuseum

E: Kunsthal

Site:

Museumpark: Nefherlands Architecfuurinstituuf

Direcfly across the streef is 2 theme park with varying paths and non-linear progression through
Museumpark. If begins with the white garden forecourt with apple frees fo the black platform with bands,
and the romantic garden. Alsc across the sfreef is the Boymans Van Beuningen Museum from 1928 and at the
other end of Museum Park is the Natuurmuseum and the Kunsthal (What a colture ridden area ] The
Netherlands has the highest percenfage of museums per capifa. This is an urban and pedestrian area of
Rotterdam. The site itself i1s bounded by a busy street to the outer edge as the building faces the
Museumpark. Most of the building is surrounded by the pool that keeps it relafively open and separated from

other urban features

Materials:

Varicus materials were used for envelopes of each wing of the building

Lobby, Library and Dffice Yolume

Glass curtain wall which reveals the underlying concrete structure

Surrounded by a tall pergola sfructure echoes the tower of the Boymans Van Beuningen Museum
Exposed concrete beams and columns, glass block, steel railings

Fermal and material modernity, Kectilinear in form with exposed materials

Archive Wing:
Concrefe and red steel paneling

Curvilinear Volume with an arcade on the ground level and archives zbove

Exhibition Wing
Dark Brown Brick Masonry, which refers to the museum buildings cpposite, atop a glass ground level
Wood Floors, Meftal Balconies look down from above

Modern, Rectilinear form with traditional materials.



Design Issues:

01:Experimentation

The leadership af fhis insfitution was visionary in fheir approach fo rhe display of archifecfure fo non
architects. Numbers have gone way up due fo fhe change in display formafr. Inferactive menfally and
physically, the exhibifions provide more fhan a didactic relafionship with fhe viewer. The exhibifion is nof
merely full of objects, buf of new ideas. The instifufion provides a platform for fhe advancement of
architecture and relafed disciplines fhaft would nof ofherwise be possible. They have also experimented with
means to bring fhe public info the building fhrough adverfising, such as wrapping fhe exhibition hall in
billboards and providing educafional opporfunifies and constant lecfures and panels. Ifis an all inclusive
environment that houses and shares historical documents buf also provides brand new ideas fhrough iIfs

exhibifions. If provides informaftion while being engaging and enferfaining

02:Multi-Function

Many of the spaces are mulfi-funcfional providing public space a majority of the fime, but also available for
affer hours privafte functions. This concept and program function is inferesfting because fhe idea is fhaf
space can be used and reused af various fimes for various reasons. The idea that a space can be fwo things
keeps fhe usefulness of fhe building high. Such examples are fhe Foyer fhat is also used for recepfions, and
Is also used for banguefs. It ranges from public fo semipublic fo semi private. The audiforium also funcfions
Fhis way providing an area for recepfions: less formal, and a space for lectures: more formal. One of the
ofher mulfi-functional spaces is the exhibifion hall. It is of course an exhibifion hall most of fhe fime,
providing a forum for fhe exhibifs and informafion. Bul befween exnibifs is If 3 workshop. If is fhe display
and fhe dismanfle, but also fhe site of building most of the exhibifs. It may not have been planned fhaf way,
but it cerfainly funchions that way foday. In fact, for rhe Libeskind and Morphosis exhibifions a lof of
building materials had fo be brought info the building and assembled on the spot. “Through a Finy exisfing
door fo the main exhibition space we brought in [piece by piece) steel columns and plafes in order fo consfruct

a genuine self supporting structure”



04 Media-Landscape

media for the

Pennsylvania Station Redevelopment

New York City, United Stafes
Lisa Strausfeld
2007

Background:
Pentagram Design
Stravsfeld is one of zbout 20 partners in this firm. One should note it is a firm where everycne 1s a partner,
so everyone is on an equal playing field. Her background is in Art History, Computer Sciences, and

Architecture through educational fraining

InformationArt & Perspecta

She is also a parftrner in this firm, in fact it is her own design firm and she feunded Perspecta, a informat
archifecture scffware company. She has cusfomized digifal environments for historical interfaces and
customized software for Encyclopedia Britannica, Merrill Lynch and Ouekka, 2 digital sports enterftainment

company

Large scale media installations, or media landscapes, mulfiple informaticn sfreams, visual graphics, and three
dimensicnal digital environments are her specialty. Visual informaticn, as well as, display and inferaction with

complex infermation are areas of sfudy, design work and lectures

Ideology and Development:

Information Arf, Sysfems Arf, Infrastructure Arf, Soffware Arf

You name it we gof it Archifects and Designers have always worked at infrastructure scales so to present
Information as art is part of a system much Like an infrasfructure. Many fimes such sysftems can be
maneuvered through, like a videc game or a web sife, parficipafion is necessary and makes these fhings more
exciting. In the formof informaficn and systems it could have to do with visual layout, moving fext and
images, like that in Time Sguare, or actual cbjects as part of an environment that display information. The
arrangement and visual gualities of information presentation makes the information mere appealing, more

Inferactive, more dynamic, more overwhelming, or more demanding



Presidence:

Jenny Holzer. In fact, Stravusfeld
mentions her art. Holzer used LEDs
and advertising situations, such as
lighted billboards in Time Sguare fo
display truisms. Truisms were the
antithesis of advertising, yet
displayed like advertising Examples
include: PROTECT ME FROM WHAT |
WANT, THINKING TO MUCH CAN ONLY
CAUSE PROBLEMS, MONEY CREATES
TASTE, and HUMANISM IS DBSOLETE

Ofher messages were personal and

emofive as well as social and cultural.

Advertising takes all of its visual
gues from graphic design and the
graphic arfs The display of
advertisements not only sells
objects, buf reinforces stereotypes,
provides product information, and
provides a platform for desire News
on the other hand, presenfs current
events, Soinformafionis really

powerful and actually very necessary

to a consumer culture

The Project:
A 200 Foof wide by 40 Foot high media wall for the main concourse is the main element. The information
displayed on this one screen would range from train schedules, news, financial data, and weather fo
advertising and maybe even art. When | saw her speak on her work in 2000 this idea was in fruifion and she
spoke about its possibilities | attended a lecture at the Walker Art Center called Elemental Architecture,
where Strausfeld and others formed a panel to address minimal art in relation to and in collaboration with
archifecture. The larger project is the development of the current post office info the Fennsylvania

Transportation hub and is being worked on by S0OM

Sfrausfeld showed examples of the work thaf was going info the Penn Station project. It included media
panels, much like large screen televisions, that would have local audio in order for passers by to sfep if
necessary cor desired, buf not creafe a more disfurbing audio fo passersby. These screens displayed a visual
and audio level of inferaction. Although af a cerfain distance, it was purely visual. Other elements were tall,
slender LEDs fthaf provided varying kinds of information. These were basically tickers of information and
came af scales that were human and scales that were inrelation fo fhe building and the mulfi-level
concourse. [he concourse would be a large mostly open area and these presentation sysfems would be
scattered throughout. Placement of the media screens and LEDs would delineate space and more than Likely

create pathways for movements across the large open concourse

In the media landscape the information that could be presented ranges from weather and sftock informaticn to

happens [Constant information

Senate and House votes displayed by party, state, and name as 1

whether it be news or adverfisement is part of any environment at cerfain levels and intervals

Much like what

This pro ject
Is supposed to be a hub of transportation, movements and transition between two places
information can to, it has an effect on people whether it be emotive, informative or a sales tool It has the
power of persuasion and is transformative of ideas and opinions. Information and advertisements have
increasingly also become visual exercises as well as informafive exercises. The imporfance of color, graphics
and image are equally important to fhe writfen or spoken word. There are very few cases wherean 1mage

s nof as 1mportant as nolseintoday’ s marketing strafegies



Design Issues:

01 Presentafion
The “as it happens” news and
information age is imporfant fo
embrace because even in remofe
areas one 1s nof immune fo this
phenomenon The fepography of the
media environment is all around us.
Media in flux is what makes up this
fopography and system According fo
Font Magazine, Televisicn News
reaches fhe most households, yef
fexf based news remains very
important, even if it is notf
permanent, but femporal. As day fo
day blogs become more important
forums to discuss the world around
us, day fe day information and
changes in that information keeps the
system moving along. Yet, as the
printed, non- morphing information
hiolds on, It has new connotations and
Is still highest in times of crisis due
to emotional impact and actual
ownership of information instead

of the passing of the CNN banner af
the boftom of the television screen,
which is femporal and guickly

expelled

02: Elements

The actual pieces that come fogether are very inferesting. The screens and free standing LEDs are not only
information displays but create spatial condifions. The idea of a space for infermation that is also a
fransportation hub links physical movement around fthe city to progression through information reception via
the media wall and cther elemenfs. An ever changing environment demands engagement of even the passer
by. News and Information have become an everyday herald We are constantly engaged in actions all across
fhe world fhrough our felevision screen, radio, palm pilot, newspaper, journal, cell phone and running banners
It i1s beth amazing and overwhelming how much information can be displayed and faken in at one given time
Media presses the limifs of comprehension fo the overload by displaying a talking head, a running banner and
images all af the same fime but with divergent stories or ideas. The business of news, infermation and

advertisements has enfered a time where its visual quality is as important as it7s informational guality and

fhis project brings all of these elements together while creating spatial conditions, mass unity and visual

candy.
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347 Million Households,
Worldwide
Lable Network Television

1987

Background:
August 1%, 1981 at 12.01am: the day that “The Video Killed the Radio Star” The first video that aired was a
precursor fo what the Music Television Station would achieve. MTV is a cable television station that appeals
fo the demegraphic of 12 fo 24 year olds. This part of society was 2 hard to reach demographic that was
eagerly sought after by mass media. “/ f's Fhe cnly ftelevision enftity of any
kind fhaf ever had a generafion named affer I, 6 ”saysRobert
Thompsen, a professor of media and popular culture. He is also the founding director of the Center for the

Study of Fopular Television at Syracuse University [Dennisoff p32] .

There iz no LNN generafion, no ABLC generation no Nickelodeon Generation, the only thing fo worry about iz a
future FOX generation. Thompson also comments on the fact that nermally this group would have listened fo
despairingly different radio stations, “Buf they all came together in this cne felevision hangout ™ The symbol
of MTV iz an astronaut landing on the moon with an MTV flag. This symbol Is 2 perfect postmodern equal to
fhe programming that this channel airs. The symbol is playing of f of a historically symbelic moment in the
history of America and using it to represent the next new unbelievable feat by human kind. [t's about
what’s next, what this moment means; not what the build up of the past means, it’s about friumph and the

moment That occurs within

In the beginning MTY was the portal to a place where music that could not gef exposure on the radio, gof
exposure. It presented the audience’s real first taste of punk, New Wave, metal and ska music. The sfation
foday is acfuzlly quite the opposife. Playing fop fen videos s much more important than showing anvthing on
fhe fringe of the industry. The change in this program agenda only reveals that even this revolufionary
medium of music expression has also channeled itself What once was music videos has become a plethora of
reality programs that don’t necessarily reveal anyfhing new, but only bring us insfances of sferectyping
fhat we fry to dispel. What has also changed is the format for viewing If starfed with pop ups, or adlibs
fied fo the acfion within a video or on a dating program. Now it i1s a consftant presentation of whaf i1s coming

up next and mulfi-layered presentafions of information



What is important fo realize abouf
fhis statement is that it is an
ideclogical shiff fo understanding
music: even if [dol did not mean It
that way. By using the word,
“showed” a reference to the music as
visual, breaks with what was, being a
radio experience, and becomes what

will be, a vizual experience.

Presenfation has become more and
more visual. Ideas only held in
people’s imagination before are now
laid cuf in a narrative guality in order
fo understand fhe music on anofher
level This visual relationship
befween I0ea and understanding that
idea carries it’s self over info a2
variety of forms informaticn comes in
foday. | am not saying MTV started
this trend, but the importance of the
departure from the norm fhat MTV
employed and still uses fo
communicate s one of fhe most

fantastic, shameless examples.

Characteristics:

01 Faster-Ils-Belter:

presenfation, “junk ™ In retort, Pittman said, “ | think what they’re [the audience) going to find is those

Film Critic, Gene Siskel called the information tidbit approach to

people will read faster, they will get fo the essence of the informaticn...they may not pick up all the
adjectives as well...they may not pick up necessarily the writers flavor. Euf they’ll pull the information our
ina much more concise way...” [Dennisoff pl28]

02 Diversion: Traditional programming technigues have almost been abandoned and there is much
more emphasis on image and stafus. Une example is the quality of their presenters. Generally these
positions are held by recognizable faces due fo other media exposure; versus the position held by an
experienced presenfer or some one with that skill. As far as the presentation of information goes this is
where MTV stands alone inifs unigueness. Abandonment of linear legic by lack of continuity is standard
presenfaficn. The MTY channel instead adopfed an aesthetic more in fune with ifs video programming of
early days. This presentation formaf is characterized by the jumpcut, the replay, and the abandonment of
narrative structure. As Robert Pittman, one of the MTVY founders, stated, “What we have infroduced with
MTV is @ non-narrafive form. As opposed fo conventional television, where you rely on plot and confinuity; we
about the momenf and reaction

rely on mood and emotion™ In other words | 15 really

03 As-I|lt-Happens .
The Keal Worid program, are what MTV distributes

Current issues and reality programming, which fies it’s beginnings fo MTV s
This agenda shows a commifment fo the present, the
now Programming like this is Like advertising or marketing, tying itself as directly as possible fo the
audience It is an appeal to the experience of watching television In the beginning MTV was never supposed
fo be about 2 program, It wanfed a deparfure from the Amerrcan Ssndstand typology. It was fo be somefhing

fo tune infe, af anyfime, nc beginning, no end



Visual Format
Split Screen
Two mages side by side, create comparison and can show or represenft two various fimes. One can
move slow while the ofher fast
Pop Ups:
Immediate and ephemeral informafion that answers guestions or reveals unknown facts and
information
Funning Ticker:
A smaller, less significant informant that is used for headlines.
Layered Images and Graphics:
Multiple images and graphics that inferact with each other, creafe depfh, and association befween
layers/ images
Ouick cuts:
Fast Images, from one to the nexf guickly. They are repefitious but vary.
Multi-Message:
Many informants at one time, the brain multi-tasks the information and put together what Is
important and what is related
Frenmefic Bursts
Affenfion grabbing fhrough audio
High Impact Visuals:
Graphic, colorful, confusing, confroversial
Random Transifions
Ideas and images that jump from one to the next and they may not relate, but usually in the end are
part of anarrative of some sorf.
Non-Stop
It7s 2677
Time/5pace Dwnership:
Specific attribure of reality programming where there s 3 public arena and a private arena where fne

character talks fo the audience- highly privafte?



Media Negafives

In general, adverftisemenfs and fhe Wou dow't juse
charge people fees
land not tell them.

media, from print fo television and

A Tamreasibarty Phat's Sundo
from billboards to signage, pervade i Vi

i " : School 101"
our senses. Advertfisements - L |

specifically carry a lot of cultural

infermation This form of
communication porfrays current
products and evenfs in ways that
accentuate cerfain characteristics. —
Advertisements are mostly 1‘ e r e O “7 e
ephemeral and are abouf fhe moment y D
as well

Vodka as a Rugged Adventfure
This information also has z lot of
divergenft messages affached fo if.
One such negative example is
stereotype reinforcement and
SYHLGITAEIBH. Oftine draas 5f Driving a Car as a Wide Open Advenfure
parficular regularity and

effectivenessare bl atant

lity, subverted
SEXUSHTY, S LDV The Geed Times Involve Kelaxing with Whiskey
sexualify, 0 bv 1 0 US nostalgia and
cbscoured nostalgia. Such
characteristics are a means and tool

of the media advertisement Cell Phone Coverage as Honest as a Christian Pastor

communication style



Initial investigaftion yielded fthese

negafive affributes about the - k now 0 ]C S d l es -
messages being communicated and

Chewing Gum Fierce Enough fo Crush an Innocent Childhood Enterfainment Character
how The media is communicating,

Through a cerfain amount of -C h o0& e D s d U C T & —
manipulaftion along with graphic

fechnigues the communicafion is Provocative and Foreign Advenfure 1s Purse Ownership
layered with message, meaning,

—_ragi1se awareness 61 events-

infent, observation and percepfion

In fact, these messages are almost Sink Design with Variety and as Novelty

cryptic. However, they are also _ShOW DFO[:IUCT ChaFa[TEF|S1—|CS—

complex enough fo garner some sorf

of reaction and inferpretation from Clothing as Expression of Sexuality
fhe viewer and require a cerfain level ‘ ‘
of attention and interaction This a { ealrnn d b o0 u T s8IV I LES D rovi d = d B

style of communication s very clever
and really asks something of the
viewer about the adverfisement —

Obvious Nostalgia
However straightforward the ads ™~

Obscured Nosfalgia

may seem, there iz also a level of
reaction necessary. Although
regafive and distorted, the amocunt
of information provided by
adverftisements and fhe reasons fer
rhem seems like a way fo empower

consumers. Once you wade through all

the peripheral information that is

KOHLER

Subverted Sexuality = Blatant Sexuality

Media: Negafives



Media Negafives

[Investigations]

As an arfist my invesfigations info
rhe media and adverfisements
started through a fair amount of
observation and ccllection of images
| make some statements abouf ifs
negafivity and homogeneity through
physical sculptures, installations and

collaged drawings.

What drove the ideas in the following
pieces and investigations info the
mediz were scme viclent feelings
about the state of American culfure
in general. Some feelings come from
observation, some from experience
The ending results, along with the
fexfs are eye opening in several
ways: ocne being realization that the
guise that the media parades around
in has been fooling us all, the ofher
Is about hope, even faith in one’s self

and ofhers, or humanity in general

Media: Positives

[Inferpretations]

For all fthe negaftive emofion and disgust |
Ffried To porfray..
..there was always an edge or gl impse of beaufy
and reconciliaftion through form, nuance, defall
and assocliafion.
All of a sudden 1 all became possibiliTy..
..and possibiliries are endless

Constant opposing forces are always working to reveal the differences. A balance between failed infentions
and pofenfial suddenly seemed apparent and importanft enough To investigate in a new way and through

another means of expression, that being architecture.



Paysical [xpression

Do Not Disturd

bress Jed, cotfon linens, glass casfers
feether pillows, slio-tast ow-"ire ceremic
2004

In ~he env ronment fhaf, as a cu.fure, we cutrently creafe; Thete s a3 sfer Lty
asd homogeneily ha pervades auch of ou consumnable and experienial
commodil es One cango o he same vestau anl mnany diferanl cilies, buy
fhe same ore-packagad food af any store, parciase the same clofhes af any
mall, and cve i The same house as el neighbor. he same ness This creales
Is disturbng and makes 7ie ques-ion what else s There? In many respecrs we
Fely on The past The nostalgia, which keeps corlan ideas valuadle and hanes|
inour minds At himes 1t may be the fature we “2ly on, ~neidea tha things ge-

bo Terover Fine and Twill all be okay,

In Jux aposifion of despa o and hope, | have pul ogelher The ideas of mul olic
and prvafe or personal Therows o whife houses share are (Zonic farm in
Amer ca. The saneness of cach one and the gr d ar-angemant s "o sugges! a

sterility and calmness or even numbiess fhaf exisfs. The houses pos ~oned on

fhe bod which is a very private, sensua. place, are inreac on o persona. his ory

hope and nd viduality

References o landscape, theidoms: "lein the sed you ma<e”, or a "bed 0" nais”,

and references fo feninnity and mascuanify a. ex st as well. Many o her
assoc alions can be made because as peaple we can "elale 0 hese Torms,
odjec s and feelngs. [T 1s very persona. how any given persan will view This

[Yisis how | describe it {the objact), how do yoa perceve i77

y

Statement:



Physical Expression

Behold the Answers

low fire ceramic sculpfures, sod, felevision

2004

Even fhough we, as a sociefy have become highly individualistic fthrough ownership

of goods or fransporfafion; there is a collectiveness that pervades acfivify and media
And the media is parf of everyday life. The average American household has a felevision,
many households with mulfiple felevisions. No marrer what the class level people have

felevisions

The greaft commodification made us all egual. When I buy a Coca-Cola | buy the same Coca-
Cola a maovie star or billionaire buys. This is an example of a product, something physical,
but more imporfantly and more pervasively is adverfisemenfts and media proliferafed
information that does nof judge. We are all part of a society of consumers. We fake in
goods, services, images, and information everyday, all day. The scope of the media is very
large and fo a certain exfenf causes homogeneity and misinformation. Even fhough we are
iIncreasingly individualistic, we are always part of somefhing larger, a mass culfure, a

consuming culture, frymng fo fif mn, survive, align

IT1s a dif ficult system to understand sometimes and it misinforms people through nostalgia,

stereotyping, divergenft comparisons, and spin. People become enferfained by fhese ideas
and It 1s hard fo decipher real from unreal, real from hyperreal. The environment of The
gallery has been changed info somerhing unexpecfed, awakening tThe senses

But there is always possibility, and free will. The individual pieces, each a differenft form
rhrough slight variafion react fo each other, swarm fogether and are mesmerized by The

bleank screen. Only fheir slight variations in form and reaction fo each ofher is comforfing

and posifive, revealing e sensitivity, individuality, and sensualify

Statement




Physical Expression: Starement:

Just Befween You £ Me Understanding the ideas of cur own participation in society and as part of a consumer culfure are feund in
wood, steel sfaples this piece where in Sehald The Answers helps to formulate the larger idea of homogeneity and the power of
2004

the media. Just Between Vou & Mereferences the interpersonal, and is representafional of two individuals in
relation to each ofther The scale of this piece i1s slighfly larger than human scale One can approach these
and look at them at eye level relate fo them as similar and bring the ideas to 2 infernal revelaticn. Where

Behoid The Answers expresses the big idea, this brings that idea into one’s own hands

The forms are absfract and are nof based upon figurative absfraction, yet their scale helps fhem fo be
familiar Down one side are steel staples piercing the form They take one the appearance of staples or
stitches inskin or even a spine. They are a mark, a scar, meant fo fold something together. Physically they
rise zbove the smoofh form and creafe 2 jagged edge on one side. Their meaning is representative of a
lasting mark and 2 physical represenfation of a brand. Many people brand themselves with actual physical
atfributes such as taffoos or brands, but more commenly are fashionable names, symbols and icons that are
pocpular for a shert fime and can be changes. They help people define themselves and are as much a part of

fhe consumer sysftem as we make them




frapped
Mixed-Media
2004

Physical Expression:

Statement:

The first in the progression of drawings is analyfical and layered ininformation. The underlying grid is a
stabilizing force that resembles a city grid. As cities are always in flux they remain one of our most enduring

situations. Such a grid is a mafrix of people, functions, and movement

This parficular grid arranges various single eyes, the conscious eye, individuality, and separation. Eachis
different and contained in ifs own space in the grid. They become concentrated in some areas and spread cuf
in others, showing density or grouping in confrast to the individual aspecfts of each While the under layer s 2
rigid grid centaining each individual aspect the over layer is a conforfed grid, much like 2 nef. Flexibility with
inasystem is represenfed with the two fypes of grid arrangement. Even though one may be caught up within

the consumer, media driven sysfem, a conscious decision making individuality and freedom will always exist

Cocnnotations of proximity and concentrafion as well as communication or nefwerking are also visually
present. However, each individual is caught init’s own space, close fo others yet isolated Included in groups

wifh ofhers, vet individual



FPolarized
Mixed-Media
2004

Physical Expression:

Statement:

A skewed grid that holds each individual eye, forms the under layer. While the grid controls the placement cof
each individual eye, there s an aspect of confrol fo the grouping that forms where the densify occurs. Each
eye exisfs inifs own space, yef the larger mass of eyes form two disfinct groups that are separafed from
one another. The dissection of fhe larger mass info individual space represents the similarities that oocur

between people without their direct confrol

The homogenizing of individuals s part of an extensive consumer culture. Although we all have individual
choice and conscious, systematic grouping occurs, everyone s part of a larger group. Polarization info the
fwo groups symbolizes a one versus anofther mentality that exists in America. From presidential elections fo

news programming, There seems fo be fwo sides to everything

The skewed grid is part of a mentality of misinformation that the media presenfs fo the public. Through
various attempfs to sell objects, or services there are several divergent ideas that generally come fogether
Examples of this included in the over layer are sensuzlify selling door knobs, sex and promiscuity selling

liquor and 2 nostalgic image of represenftative value selling a new product

These ideas are divergent from each cfher but are tools of the adverfisement trade and reperfoire of sales
focls. While these despairing ideas come fogefher to sell things, people must always make decisions about

accumulating objects and purchasing services in a consumer culfure

The depiction of the two forces are confinually against each ofher, but cver lapping and sharing some of the
same skewed lines on The grid cccurs showing a system fthat is always dependent of compefition, comparizon

and decision



Oranded
Mixed-Media
2004

Physical Expression:

Statement:

The last in the series represents a totality of mass versus individuals affected by cohesion to material
objects. Eacheye s individual, with in a small, bounding box for space. While the background iz completely
blanketed with individuzl eyes the individuality exists within the larger mass. Representfative of the role one

has in the surrounding culture. Everyone thaf parfakes has a cerfain role.

Although there is an adherence to be individual there is also adherence to defining one’s self with certain
consumable goods or services. Instead of identifying with religion, politics, or even cultural fies much of
society finds it easier to align one’s self with brand proclamation. Arguing about a certain liquor preference
or covering one's self with a certain vehicle logo over ancther, are such examples zbout branding ones self.
This sysfem creaftes an individuality or ownership of the symbolic brand, label or logo that people can define

personality or character upen and alse cover fhemselves with
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Media: Positives

nformartion
Nation

Architecture that:
Informs

Communicates

Oemands Abttenfion
Necessitates Thought

Facilitaftes Decisiaon Making

The real rezson for the media and especizally adverfisements is foinform, buf equally imporfanft toc enferfain,
The idea of “infotainment™ is very strong and is & desired approach to a multi-purpose presentation of the

media. The purpose of fhe media mixes information along with enterfainment often successfully, however, af
Fimes it 1= also disfurbing in many instances. One such example 1s news sfories sef fo music, offen dis joinfed
and ever increasing the misunderstanding of the informaticn. The larger idea behind this is called spin. Spin
Is the addition of useless information or deletion of pertinent informaficn in order to present a story in a

shorter or longer time frame or to put a certain feeling cr agenda to a sfory

Grantedis the fact of the matter that we, as information consumers, need fo wade through a lof of spin.
However, the pofenfial for awareness and knowledge along with the vast amcount of infake potential thereis
avery powerful side to forthright and highly available infermation. And informafion and knowledge is
powerful, for individuals, for groups, for everyone with access The posifive side of the media is direcfly
related to information. 4ninfangble but highly sought after commodity in this hooked in, wired up, high
speed cabled, flatfened world.

The idea that, in a fime of mass media when there is mistrust along with inherent use and infake, somefhing
that will move the idea forward must be sought affer. Due to the nafture of a consumer sociefy there is
always a forward kind of movement for improvement. The next years model, a less expensive yef comparable
object, or a more powerful hard drive with more sforage. It is always about more, unless it I1s about cost. And

when it becomes abouf more knowledge and less object: fhere will be a break through and it 1s possible

The outcome is an idea that there are possibilities in a vast network of communication abilities. What is

positive ends up being the starting point for an exploration about manipulating the media into spafial ferms
and into archifectural informafion This means that the media must move beyond consumpticn and it has fo
move beyond conformify. In order to define how the media could become zligned with architecture | defined

ground where the two [media & architecture] could exist fogether and those are Architecture that...

dnforms. Communicates...Demands Atfention.. Necessitates Thought...Facilitates Decision Making
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[Moving Forward]

Media Positives

Since the mediz is such a prevalent part of our daily life, as we enferfain ourselves with it and inform
ourselves with it. How advertfising and the media communicate, visually, physically, and through auditory, is
imporfant. In order fo understand the message and so that informafion means something it must be un-spun
and comprehended by the viewer. Therefore, understanding these attributes is relevant fo understanding

the information presented

The public could sftart to understand the information Through how it s communicated. There are several
aftributes of the media. These zre fhe tools and means of communication of our fime, culture and scciefy via
the media  Attributes of the media lend themselves fo make more complex, multi-facefed information The
down side is that information can become more dis jointed through the same approach. The idea that these
atfributes, as a methed of communication, are literal, as well as, concepfual s part of the reason they lend
themselves fo analysis. How information is presented and in furn interprefed is also part of the reason they

lend themselves fo invesfigafion.

Multiple aftributes were prevalent fhrough cbservation of print and television intake as well as referencing
written materials about media communication. Due to the nature of the media and its constant proliferation
and mass distributien info the daily lives of the public through billboards, magazines, felevision, signage,
radio, and the likes; and exploration inte these attributes is justified. As a part of an everyday environment
fhe importance of undersfanding these seems a necessity If not zlone inferesting Although the media and
advertisemenfs in the envircnment are of fen surface treafmenfs they are still part of cur environment. The
level of infake across the board is also far reaching, so 2 certain level of understanding and accepfance

already exists for such communication and experience

To advance these communication atfributes they must move beyond the surface and become spatial If they
are to become architecture Each affribute must be znalyzed for its presentation purpose and relafed fo
experience and then related to space & void, material & immaterial, movement & stillness or in ferms of
architectural properties. If architecture is faken in af many levels and communicates as architectural

information wouldn’t the two be equal? Lould we consume the architecture?



The Media: In Reality

01 Television coverage of sporting
evenfts: score, time clock, team
names, voice over commentator,
drawing of 2 play ocver an image of
players are parf of the zudio and

visual at any given moment

Kevelations: Finding Out

01 movement: space to destination or
space through space fo destination
0Z egual routes not primary
circulation

03 franslucent image

04 angular movement

D5 fext/information




I'he Mediz In Reality V-oy e ur i s t ic T e ndenc i e s:

01 Keality Television

Revelations: Finding Out

01 atrium: orienfation through a
verfical space

02 multi-view

03 tall thin opening, slifs

04 space within space: overhead
condition, structural elements, cut In
space

05 display kiosk




The Media: In Reality

01 MTY Pop Up Yideo: trivia ahout the
Artist/song pep Info the video to be
Read by the viewer in cenjuncticn

With the video

Revelations: Finding Out

01 visible primary/

secondary sfrucfure

0Z freestanding

03 angular

04 overhead conditions

05 infermation attached to structure
06 void interruptions through planes
07 repetitions

08 masses meefing/tectonics

0% sped up movement




The Media: In Reality

01 Fresidential debate coverage
watch retort and reacfion befween

both people constanfly

Revelations: Finding Out

01 multi-view

02 visual depth

03 freestanding

04 verfical planes of franslucency
05 materizl variations through 2 long
space

06 catwalk

07 verfical planes inferrupting a

horizontal: creates side spaces

08 pattern scale



The Media: In Reality

01 Fast, flashing imagery

02 Television news sfories & snippets

Revelations: Finding Out

01 transition: in between points

07 building mass: angled verticals

(3 repetition

04 solid/void

05 pieces of information given and
faken away

06 verficals inferrupting horizontals

07 variation




The Media: In Reality

01 Dis juncfure between pregramming

and commercials

KRevelations: Finding Out

01 open/closed in a confinuous space
02 destinztion

03 openings w/ glazing separating
functicn

(4 portal

05 view port

06 overhead angular elements




The Media: In Reality T i me / S p ac e O wn e r s h i p:

01 Tevo: confrol of the television

stream &fiming

Revelations: Finding Out

01 freestanding boxes as space and
passage
02 atrium fo deli

03 vertical planes w/movement

0L in between fo divid
05 translucent w/ transparent areas toslice
06 visible destination

07 multi-view/vantage poinf



The Media: In Reality L 3 y e r e d | m 3 g e:

01 Translucent window advertizement
02 Busses covered almost 100% with

advertisements and iImages

Revelations: Finding Out

01 layered verfical planes

07 overlapping

03 cantilever vertical plane from
above/open underneafth

04 sliding planes

05 stacked and sliding

(6 space befween

07 skewing of layers

08 verfical fenestration



The Media: In Reality R unn i n g T 1 ¢ k e r

01 News sfreamer on the bofttom of
the television screen

02 Times Sguare, Manhattan

Revelations: Finding Out

01 facade: angles/correspending
confext defails

(2 packed verficals

03 panel wall open/close, always
changing

Ohhorizontal movement

05 vertical height variafions within

repefition




The Media: In Reality

01 Music in commercials: usually
representative of anidea tied fo a
product

02 Disjoinfed audic: music that enfers

for a parficular movie scens

Revelations: Finding Out

01 indirect path

07 corners, jutting out/in

03 pertal: moment of change
OLfreestanding objects fo create
movement

(5 sudden exit/enfrance

06 impact

07 solid mass




Process:

To provide 2 basis for architecture being consumable beyond just experience, but revelving around spatial
conditions, | found examples in the built environment. Each example was related fo the Media Affributes and
fhen either accepted or denied The Existing Examples are specific examples that offer the possibility for

derivation and re-specification for the eventual design

Once some specific examples were established in relation to the Media Attributes | took each Attribute as 2
separafe subject and created analytical drawings. Each drawing revelved around one Affribute and all design
of the building was refrained from until the investigation into the Attributes was complete. The purpose of
fhe drawings was to define the Aftributes in new ways that related fo architecture zlong with the

inferprefation and advancement of the Existing Examples

Im order to investigate each Media Attfribute various Form/5Space Actions, Form/Space Fosifions &
Form/Space Atfribufes were defined and applied fo the appropriate Media Atfribute. These are lisfed with
each Affribute

Each Existing Example, or Consumable Reality, from the built envircnment was in furn related back specifically

tfo various Media Affributes and these are also listed

The drawings address spatial cendifions, scale, materiality, horizontal space, vertical space, structure,

proximity, enfrance, franslucency, and ofher architectural characteristics and fraifs

This drawing process revezled the possibilities of each Arfribute to inform architfecfural conditions and
elemenfts as well as, sclidifying the abstraction and relationships needed for the association of the media fo
archifecture & architecture fo media Archifectural form, position and spafial characterisfics became Media

Attributes and vice versa



Immaterial Fundamentals that creafe Form/Space Actions
Material Architecture te ErEmt e pill
B to add to push
Architectural Elemenfs
= to break foproject
Architectural Information
to converge fo shiff
to delineate  fo skew
to displace to slice
to diverge fo slide
to divide to split
fo emerge ro subtract
to fold fo surround
Elements of Design T — fo unfold
Form
fo infersect fo unite
Space
Line fo join fo unwrap
Texture
=T to merge fo warp
Color
Time
to plerce fo wrap

Form/Space Positions

adjacent

against

around

beside

free

hover

line

near

over

fhrough

within

under

Form/Space Attributes

color

depfh

density

height

cpacity

reflectivity

scale

fexture

welght

widfh



Existing Examples:

[Consumable Reality]

By faking info consideration the
Media Attributes [before the
drawings were creafed, but affer
each attribute was defined] in
relationship to the envirenment; |
observed the follewing Existing
Examples of what | define as being on
the cusp of consumable or

consumable architecfure.

Some are physical conditions, other
visual condifions

Some are an idea that is fied to
movement, some to motionless-ness,
but all to experience and inferaction
wifh The environment.

Some are general occurrences and
others are very specific fo a place

and even fime

These examples help fo create the
connection befween defining the
Mediz Affributes and abstracting
them info architectural conditions
These examples are all faken from
observafion, experience and

conversation

01: Aufomafic Lights: always changing with use, persons presence makes a difference/is a necessity

02: Clock Tower: informaticnal and can be inhabited, beacon

03: Napping Pods: space for rent fo fake cat naps (in Manhattan)

04: Reflective/Translucent: layers, visual depth in two directions, multi-message

05: HoDo Mural: anonymous collection, reference, storage

06: Graffiti tagging of ferritory, personal expression

07: Beuy’s Exhibit: large museum w/many visitors, space for 1-2 people fo view large installation, segregated
08: T.V. Window: view to exferior with a convex surface, distortion, like watching television, only it's real
09: Free Standing Image: image as space division, image as focal point frem various vantage points

10: Projection: changing image, movement, information, can accenfuate an archifectural space or a maferial
11: Time Lapse: experiencing two temporal momenfs at one, refrospect, nostalgia

12: Laverman’s/Empire Booths: space off of a circulation space, the people in the beoth can look out

13 Back Door: secref, special, private, one has fo be in the know

14: Dressing Rooms/Telephone Booth/Swimming Pool Lane: personal/public, persenal space for 2 moment
15: Dance Dance Revolution: foot pad and screen fhat 1-2 people react fo and manage through reaction

16: Library Stacks: small space that is fransparent and opague, private and public

17: Silent Moving Imagery: images are readable and complex compared in a short fime, mesmerizing

18: Peep Holes/Slits: Veyeuristic, a sense of ancnymeous infimacy- reality programming, visual pathway

19 Alley: public obscenity, dirty, behind the scenes, also a secref roufe

20: Diller + Scoffidio: Video link from inside a bullding to the oufside sfreef, parallel fime experience

21: Verona Bank Door: fthe door opens at a specific time and slips straight down info the ground

272 Prada: NYC, alarge curved space seems like wasted space, but it houses various displays on step like
platforms and confains sforage underneath

23: Garage Slot: shert cuf befween fwo garages that are butted up to a preperty line, secret route

Zb: Serpentine: curved space befween two fall steel plates, passage for one, can’t see the end or beginning
25 Bilbao Balcony: small intimafe space loocking info a very public space, singled out agammst background
26: Berlin Jewish Museum Void: a space cuf off from all people but viewed from many angles, perspective
27: Campanile San Marco: at the base a ledge to sif on between structural elemenfts, must climb onto

28: People Movers: escalafors that work horizonfally, view everything with a sideways movement



2L Serpenfine

25 Void

26 Bilboa
Guggenheim

Balcony

2’7 Campanile

San Marco

3L: translucent

with function

35: portal
separafion of

environment

36: ephemeral

cloudy

37: reflective
depth

38: horizontal
layers
reflective

see fhrough

79 divergent
0pposIng

organic/

angular

30 light defining

space

31 personal space

37 visible

warehaouse

33 old/new
opposing

divergent




Multiple Message:

17 Cloc T )
02: Clock Tower mLltiple translucencies fc view somethinc of interest

)L Reflective/Translucent
0L: Reflec rHRE L doorweys

)9 ce Standir zge
09: Free Standirg Imzge mzny pafhs corvercing

2: Prada

~NO

meltiple stairwells

view image of what previously heppened in fhe space

Actions: Design Cemponents:

fc converge recepficn

fc adapf gallery areas

fc unfold receivirg

fc unife solic/permeable fecade
fc divide see Inside/outside

Voyeuristic Tendencies:
07: Beuy’s Exhibit

08: TV Window

nitches for waching

balconies for one

12: Lauermar/Emgire Booths fhick vertical elemenfs to stand beside

T Silent Mov ary - ‘ ’
17: Silenf Movirg Imagery visual connecticn fc/from semi-private spaces fo/frar public speces
18 Peep bcle/SHI

25: Bilboa Bealcory

Actions: Design Ccmponents:
: arehoust fc hang gallery areas
fc divide extericr lcoking in
fe slice reseerch stefions fo streef

fc pull audiforiun from oufside

fc subtract Fhin vertical glezinc



Pop Up:
01 Aufemafic Lights windows that charge with certain lightirg ccnditions polarizec windows
07: Clock Tower fcg
10: Projection lighting changes fc reveal scmethinc then coes beck to hide it z2gain

arehouse free standing

phemeral rendor and repetifiors

Actions: Design Cemponents:
fc slide gallery
fc infersect builcing forr

Fc em

m

rge structure

fc converge

Splif Screen:
OL: Reflective/Translucent a verfical surface, parf franslucent, parf fransparent
20: Diller + Scoffidio 7 images one charges while cne stays sfill, billbcard + video screen
26: Void synchronized fime: view ore moment frcn 2 vartage points
79: Organic/Angulal enclosed space {vaic) seerr from various poinls in spece

Old Ney ability To see the same oL ject from variots poinfs in space

Actions: Design Cemponents:
fc unite sidewall visibility

fc merge frenslucert fo activity
fc break mcderr character

fc delineate

fe shiff

Fc splif



Quick Cut:

repcefifion
skarp correr
divergent masses colliding

translucert flash

licht shif

Acticns: Design Components:
fo pierce Broadway corner
fointersect buildinc mass

fo slice erfrance eand cpenirgs
fo divide pedesfriar passages

exterior/skin

Random Transifion:

smeall/closed space To large/open space
derk to light

private to public proximify

attached space (bump-outs/irs) along a path

infermediate space

Acticns: Design Components:

fo break research stations fa gallery
fo emerge research stafions fa gallery
fo joir in-betweer spece

fo splif space planring

fo diverge public To private

toinfersect




10: Projection

11 Time Lapse

16: Litrary Stacks

17 Silent Mavirg Imagery

18: Peep Heles/Slifs
teflective De

03 Neppinc Pcds

HoDc Mural

& Graffifi
L: Dressing Room

6. Likrary Stacks

Alley

Gerage Slof

Q

&

erpertine
Bilbao balceny

Campznile

¢ Graffifi

S Library Stecks

rsonzl Space

Time/Space Ownership:
shart fermrertal of space
lounge arez

incividual booths

private owrership of public arena

Acticns: Design Cocmponents:

fo delireafe living space

fo divide pedesfriar passage

fo slice specialized gallery arezs
fo pull

fo subfract

Layered Image

20 sitration that appears 3D (wall turned relief, projection)

depfth threugh layers

franslucercy franstucer! floors, cellings

repefifious/stacked elements

visual depfh throuch verious spaces

multicle layers of frarslucency, see ouf frem a surraunced irferior spag
flcar leyer inferactions vertical & horizental

verficel openincs, afriums, arcaces

Acticns: Cesign Components:
fo divide structure

fo emerge hcrizontal procession
fo prerce verticel relationships
fo warp intericr fransifiors

toinfersect




Running Ticker:

16: Library Stacks cenfintous with cne enc ard ore beginninc
2L: Serperfine lonc & short
78: People Movers horizontal moverent
38: Horizonfzl See Through one affer anofrer
fragmented
Actions: Design Cemponents:
fc project library
fc delineate circelation
fe slide 0perings
fc wrep exhitifion speces

Frenetic Bursts:

16 Projection meze like
77 Verona Bank Door melti cirectionel
1slucent w/ Function flashing colors

clranging nnages or verious spalial ihages

reflechion in high Iraflfic areas

Aclions: Design Components:
lc diverge subway area
lcinlersecl gallery circulelion

fc break circelation



Process:

An ends
with 2

neans

Acquisition =
Goal =

Qutcome =

Destination

Advancement:
The process of consuming, via purchasing goods in 2 capitalist society can relate as an experience to
archifecture through the concept of desfination. Purchase and acquisifion of goods is a goal of consumerist
cultures. It is a goal, it 1s an outcome of direct and indirect action. | think this relates to destination in
ferms of movement, a terminzl point with many roufes in and as many roufes cut. The element of choices is

imporfant and the act of infake aleng the way i1s relevant and the moment i1s paramount

Earlier in the program I list areas or concepfs that would assist the analysis of the media and in furn could
advance these findings and explorations info the Media Attributes fowards archifecture. | thought fhat
these areas offered a level to think upon about the built environment and design on today’s stage. These
Advancement areas deal with style and value which are related to design and cbject. Twe divergent ideas
because one, that of sftyle, references the ephemeral and fashion-ability, and the other, being value, reflects

longevity, durability and usefulness

INTEGR I TY: stability

GR I D: flexible structure

MODERN I SM: non-flash

BLEND I NG: fimelessness

| CON: permanent transcendence

AWARENE S5 association value

IN YOUR FACE complex space
FASHIONABLE: that is all it will ever has to be



Definition:
The oufcomes of this process lead to an overall investigation info fundamental architectural condifions That
would nof be fied fo fashionabilify, buf fo universals. Some examples of fhese fundamentals are light/dark,
open/closed, and form/space. Offen this invesfigation is aboul juxfaposition and creafing differences to
ralse awareness of archifectural condifions and spafial condifions. Creafing confexftual relationships fhrouagh
many subfle layers and on many different levels was imporfant as the design moved forward because | found
fhat by designing with this agenda It provided fhe ideas on many various scales  This relafes fo the media
direcfly through fhe communicafion facfic of appealing fo specific demographic groups. Each product is
essenfially markefed slightly different for various groups. The subfle differences just manipulafe the facfs
| think fthis idea can be expanded to an appeal of The senses fhrough a more universal dialogue. The Issue of
scale I1s also directly related to the media fhrough the permeability of the media fo enfter our dally experience
at many scales. From a billboard on the side of The inferstafte fo a coffee insulator prinfed with a logo or

adverfisement fhe scale of the media’s presence is af many levels

Issues of fime and confext are equally imporfant to fhe ideas of scale and layers. As | have menfioned a cify
Is a durable condition that I1s home fo consfant, even rapid change over fime. How fthe eventual design relafed
fo this idea at a scale of a building was imporftant. Durability became a relevant issue because In areas where
fhe media constanfly reinvents it’s self to be mare effective; a building can redevelop ifself for new uses,
functions and rearrangements over fime. To sfand the fest of fime, as many sfrucfures in New York do and
as many sfrucfures in SoHo do, It meant to be flexible in e shell of rigidity. As fhis parficular area of
Manhaftan changes many nNisforical aspects remain. This condifion reveals fhaf fhe confexft has been

addressed aver and over already and Thaf these cues, from archifectural defailing fo movement pafferns, are

evolufionary even if fhey sfay the same




Correr of Crosby

and Houston

Form anc Fxterior:
01 Falcme anc Shifting:
The imporftences of these twa lorm/Space ections are pert of the overall design through subtle variation in
form, cpecity, and density. The (rosby [east] sice of the site is the widest at 65 feet. Crosby is particular
fo pecestrian fraffic of people fairly familier with the area due to ifs zlley like feeling and functions
However, the pecestrien fraffic has increesec over the lest few years as | leerned frem a store owner on
this block of the street. |acdressed this side of the site by breaking the Torm of the builcing infe three
verfical parfs; ane cenfaining e steirwell, are an elevator shaff and the middle with verious funcfiors. These
fhiee verfical planes fold enc shift to crecte ¢ veriety of shadews and leyers on the oufsice as well as o

veriety of speces on fhe inside

The first verfical plane, next to fhe exisfting building, folds back to reveal fhe historic cetfzails of fhe
structure that is adjecent. This perficuler fold also meets the ground with scine hecviness. Running verfical
Is a glazec slit through which people in the elevaftor would look autwarc. The space befween fhe elevator
ard the folded plane decreases at the top and provides a space runnirg verfically for aninstallation or ects
as exnibif space that is looked through. Relefionships befween Split Screen and Layerec Imege ere present
because of the visuel depfh chance and pessibility of addressing the clazed area as exhibit. The middle
verftical plane shiffs in the cpposite direction or fold outward frem the crounc plane. This plene also has a
vertical glazed element in which the floor planes would be visible from the oufside. A pedestrian could see
veriety among the floor plare height and understard the space irside af a certein level. The Third verficel
plane stancs verfically straight but the side plane that is exposed beczuse of the ofher verfical plene; felcs
siceways o oufwerc ef the fep. This porficn of the builcing contains the steirwell. The experience af fhe
stairwell landing would confinuelly chenge end become larcer. Due fo enofher verficel glazing element the
experience at each lencing would clso be cne of hovering cver the floor below becactse the elevation is not

orly higher, it is farther oufward

This folcing is relevant to show varicus movements and conditions through the building from the exterior anc
also to create a continuelly changing spatial experience from the inside. Encountering these variatiors is

meent fo assist awareress of movement and enhance experienc

m



View from West Houston

Maodel

View from Lrosoy

Form anc Fxterior:
01 Foluine & Shiffing
The Houston [nerth] sice of the site is significantly longer beinc just over 100 feet The site is the shape of
——————— Friencle with o 18° angle Toldirg oot from fhe peint of Breadwey. To create the verfical plane or
Houston | usec this seme encle anc folded it upwarc to creete fhe qric of fhe curfain well structure. In furn
the angle of the concrete is a right argle fo this folded upward argle. The glazing is flanked by concrefe
elemnents that shiff fo reveal dif ferent views fron the oufside v and from the inside out. The largest of the
verfical concrefe elements houses a steirwell and various functions af each floor. The midcle concrefe
element v an fhe exterior of another stairwell and the herizortal floor plares that fersect each sice ol It
shiff up eand cown as fthe stairs descend or escerd. The third corcrefe element is a verfically stable element
with ancled mdenftafions fe create shadow lines that correlate with fhe clazinc. These shacow lines alsc
provide e moderr defeil in relefion fo the historic horizontel defailing of brickwork anc masorry that creafes

many shedow lines

The larcest corcrete elemert also hes a veriefy of folcing condifions in order fo provice subflefies in ferm
from the exterior anc ¢ feeling of the plane hovering or falling outward while et streef level. The boffom
plane of this verfical element is verfically straight. The middle plane fold outward and the fop folcs back
inward fowarcs the mass of the building. Various angles that these planes fold or were also derived form
fhe 197 site encle. This enfire element has several vertical glezing elements fo adcress movement, light and
accentuate the physicel density. The experience ¢f constent charge is importent throvgh these permenent
elements. Their maferiality represents sclidity end permanence, but throuch veriation there are constant

nuances fo fhe experience

At the cround level there s smeller scale felding that cocurs in direct correlation fo surrounding building
defails  The defall af the ground level of the strrounding context wes full of curves, subtractive and
acditive ruances that were richt et pedestrian scele. 'wanfed fo relate to thet experience in a mere medern
way  Verious cefells from the adjacent bullding or both the Breacways fegace and Crosby facede were

wrappec crourd the builcing and at certain elevations where a significant detail profruded cn the adjacent

M

building a fold was mace in this new sfrucfure, fhis icee relafes fo Running Ticker



Model View from Easl Houslon

Model: View from Broadway Corner

Form and Exferior:
07 Densifty & Translucency
As Form/Space Affribufes these fwo guelities work fogether on many levels and provide an experience both
physically, visually and emofively. The overall confextual surroundings are very dense, heavy masonry
structures Lven with "he advent of cast iron the buldings remamed clad in masonry and exude & Tesling of
strengfn and welght. This was animportant considerafion in choosing concrete as an exferior material. The
density and visual impermesability on Crosby Streef is purposeful mefaphorically fo enforce a feeling of
Inwardness, but also protection The function of fhe bulding is fo house a research and information center
fhat scrufinizes current culture and frend. | think that such scrufiny of the self is difficulf To accept, on

fhis scale if 1s net about the selfl, buf the bigger picfure of American culfure

The densify of fhe concrefe s permeable "hrough three enfrences on fhis streef as well 25 visually through
the slits of glazing It1s meant torepresent strength and durability, as well as longevity as a physical
mafterial, and as a metaphorical feeling or perception of experience. One vertical element on the Crosby
Streef ferade s also cledin Tombasil This material s amefal alloy that covers "he bullding fo accenfuate
the folding over of the space. Physically This mefal has beaufitul qualifies, but if also represents a shielding
or profection of the building enc as a fagade this form s impermeable from fhis face As fhe concrefe wraps
around from (rosby Streef fo fhe Housfon facede The concrefe folds back To reveal fhe inner workings of
fhe bullding and is open fo views, both inward and outward. The repefition of fhis densify accurs in anofher
smaller verftical element on Houston Streef. Unce the concrefe fold away the large Houston Streef side of
fhe building is very exposed. This change from dense concrefe to fransparent and franslucent glazing is a
gesture fo the modern bullding across Housfon Streef. Ihe cleanliness and repefifion of fhe pafrern s
apparent, but fhere is some variation in the size of the glazed elements that correlates fo floor height. The
glazing runs af a diagonal [19°] with subsequent rows of glazing being translucent. The experience from the
outside is a shielding in o suggestive manner. Walking across any of the floor planes the experience nside
would be cne of consfant chande in opacity and perception of the exfterior views. An additional element in
fhis experience is a digital, changing image that Is incorporated as part of the glazing system. In fthis
Instance @0 mage s ooked through fo perceve 3 view and fris references “he Splif Screen, Multiple Message

and Layered Image



East [Croshy]

Crosby Elevation

View from East Houston

Form and Exferior:
03 Light & Dark
As direct qualifies effecfed by fhe exferior maferiality and composifion, lightness and darkness are fwo very
impoli'tant Form/Space Affributes. The light that comes info the building is very purpose(ul throughout the
design. Light and dark are juxfaposed and given and Taken away In order fo creafe cerfain experiences Thaf
coincide with movement inside and well as perceived movement from fhe oufside. Lightness is a significant
element that is addressed rhrough openings as well as the fransparency of tThe opening. By confrolling the
rhythm of openings and franslucency movemrent is fied inTo the experience of lightness or darkness and ideas

expressed in Split Screen

One specific locafion in which this rela-ionship is controlled is the sftairwell on the Crosby/Housfon corner
This stairwell 1s surrounded by concrefe, but on each side of fhe landing there are glazing elemenfs fhatf are
scaled for one persaon fo view out of. The verfical fravel on the stairwell is dark where as af fhe landings
the light is given back and a level of curiosity is made. [ach view would be dif ferent “orm the last floor and
fhe ever changing experience 1S an impor-ant relationship back fo Voyeuristic Tendencies, Frenefic Burst, and
Quick Cut. Once the next floor level 1s reached fhere are again fwo verfical glazing elements where the Light
Is given back fo fhe experience. As a person would move info the floor the concrefe folds back and fhe large

fagade of glazing and views confront the movement through and is derived from Random Transifion

The verfical glazing elements also hint af movement fo the oufside. The floor planes are visible Through
fhese elemenfs and the varying heights from flocr plane fo sfair landing provide information about fhe
verfical movement that occurs behind the solid concrere in the dark area. On fthe inferior wall, or the wall
adjacent to the existing building there is an open air shafft that has been addressed with glazing. This
inferior avallability of light and views I1s parf of the inferior experience of moving fhe lengfh of ~he building In
which the one end is so thin that it is light filled and see fthrough and the ofher is dense and darker

Transifion of ligh-ness is fied fo fhe movement across fhe floor planes



View Th-ouan to Mural

View f-om West —ouston

Nor#h [Houston]
Elevation: %"=1'

Houston Elevation

Enfrances and Movement:
01 Visual Permeability
The idea that even a passerby could parfake in this building or gain information from this building was an idea
fhat derived from the media and ifs pervasive availability. The building would engage the viewer and draw
Fhem in with curiosity is much like media communicafion. Af ground level there are fwo main enfrance areas,
one each on Houston and Crosby and many opportunities for exchange without enfrance Pedesfrian
movement is already high along Houstan end an enfrence on fhat side 1s aporopriate. Crosby is less busy af
fhis fime, however fhis building addresses fhat facade with three possible enfrences. Along fhe ground level
fhere are also exchanges visually befween inside and outside. Af the corner where Broadway and llousfon
meef fhere is currenfly a fruif & vegetable stand. This condifion exists in fhe new design, however Is nof
part of the inferior of the building. Also at this end of the site is a subway entrance/exit that is below
grade As one would move down Housfan fhe ground condifion sfarts as an averhead condifion, being fhe
area for fhe vegefable stand. Nexf is and area pushed info fhe form of fhe building, buf open af the ground

level fo provide an area for an enfrance and fhe subway stair

As the bullding cantinues down fhe sfreef the curfain wall meefs fhe ground and houses the bhookstore in
which a passer would be able to directly see the bookshelves and fhe variation among them. Beyond fhe
booksfore the concrefe secfion of this fagade begins and fhere are several openings. The largest glazing
element houses The coal check area. This visual connection establishes some sorf of knowledge about how
busy fhe building is before enfering. When the storage bins that back up fo the exterior wall are full that
would be percepfible from fthe outside and that gives a cerfain level of information fo passersby. The next
recfilinear opening provides a connecfion fo a media lounge area. This area has movable panels thaf would
hold informafion and as tThey are moved or ordered by sameane on fhe insidce the informafion on fhe oufside
would be effected Also at sfreet level are several small openings fhat would act as looking glasses from
fhe inside ouf and vice versa. Une may have convex glass The ather concave. Af fhe enfire building scale the
fhinness of the Broadway corner lends Ifself fo fransparency and seeing all fhe way fhrough the bullding To
address fthe existence of a painfed mural on the sidewall of the adjacent bullding I left that wall exposed on
fhe inside of the bullding. The adverfisement would still be visible from a far, but up close It becomes

anofher experience and is much more abstract



View from Fcuston

Forlel En 1rance fremm Houslon

Entrances and Movement:
07 Physical —nfrance
As I mentionad fhere are fwo areas for enfrance, one of f of Housfon and the ofher off of Crosby. he
Housfon ent-ance is part of an exchange area with the subways stop. This area is indenfed info fhe sife sa
fhat it s protectad and becomes a separafe oufside space [rom fhe sfreef, buf beflore enfrance info tha
bu.ding hsenfrancais e porfal eanfrance which is faken from fhe Frenetic Burst From fhe exte~ior fhis
freestanding object wauld Je visible. IT 1s ano"gan < form made of stainless steal It ~eaches fraom the
exferio” wal. Info fhe ground level and Is an experience separate f-om T1e odfside of the building, yef tae
ins de of the buillding I1s held from experience while 2 person passes fhrough Views th-ougn fhis are
confrol.ed and the door openings actually occu™ withinif. “he expresson of change of environnent s

he ghteted by this anomaly

The three enfrances off of Crosby are also pa~t of an area indenfad info fha sife foofprint  Tha folding
planes aof the exferior creafe a spec fic ground cond fion n which a pedestrian area is creafed and mases
enfrance available from maly angles. Nis idea s a<in fo fhe way fhe madia conf-onfs the viewer from so
many vantags points and angles. ~he doorways on fhis sfreef pass fhrough conc efe, ve~fica. planes Mat
ars 7 feef foick and fhaf experiance makes one awa~e of the dens fy and sfrengfn of fhe structure Each
enfrance enfers the g-ound floor at a different ang.e and the idea that mulfiple exper ences could bs had and

fhe cho ce of the Jedesfrian are infegral fo the assaciations the madia



Section

North/South Secfion

AA

Entrances and Movement:
02 Mavement
Befween fhe enfrances an Crosby and fhe enfrance on Houstaon fhe main floar acfs as an inferiar alley. If is
somefhing fo be discovered and parf of a person’s pafth through the city. There is a direct line between fthe
enfrances. However, this pafh is made fo vary and engage the pedesfrian fhrough a media landscape
Freesfanding forms creafe a sense of horizontal movement befween fhe enfrances/exits, buf these would
also confain a variety of media interactions. Some may hold screens and have local audio; afthers may have
moving imagery, ofhers with still imagery or text and others yef with interacfive kiosks. The idea of
iInteraction and a varying experience is valuable to idea of constant change within a stafic object or

environmentf [the building]

Once engaged in the building, fhere are three sfairwells, fwo of which run fhe enfire height of the building
and an inferior stairwell that drops off affer the third floor. This infermediafte stairwell services same main
public areas such as fthe library and auditorium. This verfical movement and fhe fact fhat it drops off is
derived from Pop Up. Again the choice of roufe and experience is enhanced due to the personal inferaction
one could have with movement through the spaces. Once above ground level various funcfion dictate fthe
layout of the floaors, but movement usually occurs along Houston Street and along the interior wall. On the
inferior of the Houston fagade the experience of the curfain wall is constanfly changing due to the angle of

the curtain wall mullions and fhe opacify of the glazing elements

Movementf fhroughout the building Is designed by each use, prescripfion is nof parf of fhe desian, apfion is
The nature of experienced the exhibif area is akin fo explorafion. Each level may confain some exhibifion
areas, buf they need fo be seeked ouf and experienced. This building asks a lof from the users, but the

rewards are worth the effort



Manhattan

The place of consfant change,

evolution really; is also a place of
lasfing conditions that can be visited
over and over, even relied upon.

ay
O

Is it the Pace that is important?
Is it the Volume?
Is it the Extreme Contrast?

Between new and old that makes '
change so knowable? Or isif just B
about rapidity against stillness? e :

Change and forward mcvement are

staunch characteristics of fhe times.
What i1s important to recognize is how
change occurs and ifs relaftionship fo

what becomes the pasft.

Change can be informed by what ‘ S “‘ ‘ ‘ | C “‘ ‘ S ‘ “‘ S

exists or it can turn its back toit. It

takes more work and anzlysis to
react to context that not only exists,
but has existed. These constraints

do nof go away iIf ignored they

1
become anofher piece of information \
about place and time. (
[ ]

What makes the 1sland so distinct s

its constraints.
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Drawings: Elevafions
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Drawings: Elevations

SN TTEENE /EENEEEE 1SS am

EEINEE N fERIEEET TEEEnET i

B ABESLE AWML VS AT i b et
] = Y G R | O UL R, i DR Y

LR \ b S ¢ < Wl LAl 'y

AR - Y Wi L\ 7 =L \

1 A b - L) - % e
1 A \ =
i \ AR

L

oy . w. =

Tl

- h -
LB i

North [Houston]
a1

Elevation:

i '
u3

%

East [Crosby]

Elevation:



not to scale

o First Floor

Ground Floor Drawings: Plans
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01 Reception

02 Coat Check

03 Book Store

04 Exhibit
Media Lounge
Media Landscape

23 Storage
24 News Stand
25 Subway Entrance
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e Second Floor

Second Floor

Drawings: Plans

05 Library

06 Conference

09 Book Check

10 Technical Support
23 Sterage
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o Mezzanine Level

Mezzanine Level ‘ Drawings: Plans
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07 Screening Room
05 Library
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Third Floor:

Third Floor:

Drawings: Plans

04 Exhibition
08 Auditorium
14 Control Room
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B Fourth PROON

Fourth Floor

Drawings: Plans

0k Exhibition

11 Archive

12 Work Area

13 0ffice
Archivists



Fifth Floor
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F1fTh FlDeor:

Drawings: Plans

13 0ffice

Administrative

15 Work Shop
16 Kitchen
17 Deli/Cafe
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o Sixth Floor:

Sixth Floor:
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Drawings: Plans

19 Research Station
13 0ffice
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e Seventh Floor

Seventh Floor Drawings: Plans
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20 Residential Loft
21 Outdoor Space
22 Mechanical
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Structural Connection: Drawings: Wall Detail
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Housfon Fagade: Drawings: Wall Detall
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Stairwell Landing
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Drawings: Wall Detail
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View: _rawings Fxter o~ Perspectives

From Crosby fowards Last Housten
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View:

_rawings Fxter o~ Perspectives
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View:

From East Houston

This perspective is layered over fthe
Pop Up drawing to create a mulfi-
layered message and provide a direct
connection fo the ideas abouf fhe
directness and impact of fhe building
meefing the ground and well as fhe

subtle folding that occurs alang

Houston

Drawings: Exterior Perspectives




Vew: Jrawings Inferior Perspectives
From Fast Houston

This perspective is leyered over the
[renefic Burst crawing fo crezfe 2
multi-leyvered message end provide s
Cirect connecticn fo the ideas about
fhe obvious difference befween fhe
portal enfrance and what lies insice

fhe building as well as fhe movement

cf the freestencing elements




Display: Real Experience

A physical manifestation from the design product generatedan inferactive display. The
display was a four sided, freestanding element, muchlike the elements on the
ground floor fhaf creafed movement | Fhought is especially impaorfant for the project fo be an
experience spafiallyandwellas Through 1nferaction Thesefaf plan
drawings and fhe sechions and the elevations required inferaction fo flip through them as fhey were layered
fo cammunicate on several levels. There was also an insef area that confained a compufer with a movie fhat

couldbe acfivated by the viewer

Contemporary American Culture and
Relation tothe Use, Intake and Char
Advertisement and Me



My Mom Said This Is Architecture

bird’s nest ceramic base 2005

And that she did

And mothers are always right

By equafing a nesft fo archifecture
somefhing phenomenal can be
realized. The realizafion that fhings
are not always as they are Faught to
be, or the beaufy of fransformafion
of Ideas info objects are powerful
parts of communicafing, making, and
shaping the environment
Connecfions as absfract as fhe nest
being representalbive of architecture
only makes the rest of fthe
environment hold fhat much more

poftenfial than to be just a fabricafed

exisfence
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Additional Observafion:
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B : Building Typology

Research Institution & Information

Center

01: In house research with varied
presenfaticns of findings
[lectures, installafions, videos,

displays & immediate information|

02: Resource center for the public

.+ Loncepfual Basis

Archifecture as one of the arts is technical aesthetic, cultural, personal, and communal. Many movements
wifhin art and architfecture are inseparable, felling steories, raising awareness, honoring gods, showing the
human condition and expressing ideals, cultural activities and ways of life. Inrefrospect, movements are
forged and leff In FThe way side fimeandtimeagain However, they do help us fo
understand our own hisfory as well 2s ofhers. With fhe postmodern movement many characfteristics from
historical confexts were used in new ways and in new combinaftions. Whether that movement will ever end is
the matter of current trend naming and sub-cafigorization Buf... more impertantly 1s: the guestion of what is
fo ceme that has not yef been named. The future s always locming because, change 15 the constant and

change 1= dif ficulf

Important advancements have been made throughout the history of architecture, by means of materials,
building components, and style These things are always f1ed fo culfoure and fime. What
happens foday we, as a scciety, will learn from tomerrow  Alfhough many great built projects have occurred
in many arenas, there is also a degradation of many factions in architecture. Similar to post WWIl housing, a
new suburban sprawl and homogeneity has arrived and is thriving. Along side vinyl housing has came fthe
steel pole shed turned from a machinery storage facility fo modern day church, restaurant, office building,
beauty salen, fabrication facility, and so on and sc forth One guestion comes fo mind, how can so many
technical advancements lead to substandard selutions? Well maybe “/t7s the economy stupid” Could money

be more important than longevity, infegrity, and dare | say, beaufy?” In a commoditized world? Possibly

We go abouf our daily business in cne beige box and move onfo the next non-obfrusive, standard, panfully
simple Oris it a way fo make architecture easy to change, easy to refrofit, easy to adapt | don’t think
these are underlying solutions or aims. Within a fime when thereare over fly obscene situations,
it is strange fo have such mono fony. Maybe it is a balancing act? Maybe that is what makes one
obscene and the other boring. My aim is to consider all these Things in ocrder fo use characterisfics of the

media to inform architecture and in furn architrecture be informative, informative to the point of consumption.



The S | T -U-4 T |ON" a fast paced consumer driven communication style that forges falsities about

acfual objects including but, certainly nof Limited to: hygiene products, cars, lifestyles, and the human body

The LOMMUN=1-CaTION: attributes of the media which, is something we rely on for fact as well as

fiction

The DH’ B = [_:J EMCEe: values of the built environment that can exude newness within, or as a part of,

values that provide longevity

3 B il e _ _ _ _ _
The JU A= 1 £ D CSITION: a new building in a historical context, a permanent structure in an ever

changing place.

The M OT h BT = L oad: considering architecture in terms of communication, in terms of current media

frends and in ferms of possibility.

. i
The S y M- b|— OTIC' considering architecture in the same terms as the media, layered, image &

information laden, complex, graphic, sexy, branded, fascinating, confusing, symbolic, beneficial, consumable.

i : JFO change
AldFhpugh fthe B __le
Bl M O s T asmtl il "tre TOadap‘
7‘[‘4;/?”1 e Sy af e, o@e fon
\ V #O stand still

gu r‘rrnfts’r adlur &b Fea

permanahtlsifuafion
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\_J  Project Justification

Non-Existence, i1s that possible?

Fear, could that be a reason?

AAILVIOANDda

The typology 1s something that has no exact precedence; there is no current center for the study of
confemporary culture where the basic function is also the basic outward quality or service There is also no
institution that relies so heavily on the system of consumerism to inform consumers. The institufion would
functicn as a research facility within the very fabric it exists: current frend, fime, communication, and style
It would also function as a source for this information. It needs to be provocative and infrospective, as well

as, objective, as new revolufions abouf the self usually are

The service would be fo educate: fo teach durability, the mportance of value, how fo learn from the past,

how tomove forwardby US I Ng today ., nof Just yesterday,

as an object of infellectual conversation and realization, even reason for action. The underlying performance

of fhe building is to create quandary, inifiate provocative ideas and fo present a facilify that has fo be

maneuvered ]L h rou g h

How this service would be projected fo the public would be a process of informaticn sharing, Through

research by a rofating and a semi-permanent residence of people, their findings would be shared with not

only inferesfted persons, but with passers by, people with f U l { atfenfion and people with

fractional attention The imporfance of informing many people, not just the “choir”, drives

how oufward this building needs fo project itself However, it also has to be durable and able to with stand

attacks, fear, and misunderstanding. ¢ 4 D L |:] { \ C f ar ]L ress?

It is important fo sef this kind of example because, in the age of “information™, information is our strongest
fool, device or even weapon against ourselves, Unce we undersfand how we inform ourselves we can educafe
ourselves Falsities fall to the way side and values become obvious. In a time of mass communicational

opportunities, massive educaticn or expansien of undersfanding current situations 1s possible. The infake of

information can egual the intake of goods



MELDTA

guick cuts

ADVANCEMBMT

awWarlrene g : nvalues

minimalis on-flash

intfeqgrifty: stability
blending: of fime, fimeless
In your face complex space
fashionable: that 1s all 1t ever

talways has fo be

E - Emphasis

Media Characteristics: using messages communicative characteristics and cafegorizing them info:

1. Spatial Informants
2. Visual Characteristics
3. Communication Atfributes

LF. Surface Treatment

Considering Architecture in the same ferms as media and advertisement: Architecture thajf Is consumable

srctitesture THIST iforms

Architecture 773 communicates
architecture /2@ 7 demands attention
architecture 7AAT necessitates thought

Architecture ;Lhaffamma’res decision making



The specific location is on the north end (the long end) of a block bounded to the East by Crosby, West by

Broadway and to the North by Houston The surrounding areais very dense, yet directly to the East is a

gas station, a rarity in such dense areas of the ity Surrcunding buildings with exposed sidewalls are

painted with adverfisements such 23 fhe fwo bulldings directly scuth of the site Housfon Streef is a fairly

l cou wide street for Manhaftan It contains six lanes of traffic and a median This parficular area is extremely

woul
busy due to the gas station, which 1s used by cabbies, and nof just a couple cabbies, but mulfiples of them

at a fime. There is also high end shopping, restaurants and residential inhabitants The architecture in this

area is primarily NISTOrIC cast iren that has been refrofitted for new uses. Pedestrians are on all sfreefs
here. Crosby is by far the l2ast busy streef; it 13 2 kind of alley because it iz only six blocks long while
running the long direction (N/S) The Guggenheim SoHo, and the Museum for African Art are directly around
the corner Unfortunafely, the New Museum of Contemporary Art, has just relocated fo Chelsea (go figure)

There is the Angelika Film Theatre and Old 5F Patrick’s Cathedral near by and a Metro step on fhe site

SoHo is & ﬁ@/ghb@ﬁh@@d It is an acronym for South of Houston (House-tun: we are not in Texas

anymore)

SoHo is &/ M E4 Of g@/?ff/f/f@f/@/? Genfrification is one of the major systems that defines

areas in Manhattan.

SoHo is UFD@/? h/‘SfO/U/ Urban history = change

SeHo is aff New Yerk City, especially Manhattan has consistenfly been the American center for arf,

fashion, influx and change

SoHo s /770/7@)/ It became increasingly popular affer the sixtfies

Housto

SeHo is /U/\\//L@/DOS//L/OW The splendor gave way to the city’s first red Light district and then

rjrf:}r__{id\,:\!{—"_}” - DSDY industrislism and in 1962 The ity Club of New York published “The Wastelands of New Yerk City™ which

labeled SoHo a commercial slum.




I\J : Major Project Elements

Private:
considered personal space
01 Research Stafions/Areas
02 Living Space
Semi-Private:
used by staff personnel
03 Administration
Semi-Public
open to public/
available for private functions
04 Gallery/Dizplay Space
(5: Reception Area
(for openings/gatherings)
06: Audiforium
(lectures, movies, performance]
07 Library
(book, video, music, computers)
Public:
variable confrol
08: Book Store
09 Television/Multi-Media Lounge
Hyper Public:
no confrol
10 Subway Stop
11 News Sfand/Vendor Area

\
‘—‘ + User & Client Description

Although the building is a research institufe there will be constant Involvement with the public. The
building will house research facilities; such as a library and gallery, so fhat no only In house research may be

conducted, but research/cbservation by tThe general public. An auditorium for a variety of prezenfations

would accommodate the researchers to Share their information as for the public or interested parties to
gain information. Administrafion staff would be in charge of displaying shows the researchers puf fogether

infermation for. Ofher very public elements will be used by the general public, passers by and fourizsts

People visiting on d || Interest level s canbeaffected by this facility. Many spaces

will double with day/night functions to keep interest in the area at all hours and to develop new uses and

adaptable space Multi-use spaces will accommodate visitors and researchers at all hours. Research is like 2

creative endeavor that can nof necessarily follow a 9-5 schedule; it 1s more organic fhan that. In the same

way passers-by can nof be predicted sc The bullding will essenfially never sleep in order fo always be

consumable

01 Reotafting Researchers: Pecple sifuated in the instifute for 2 shorf durafion +/- one year that live there

02: Semi-FPermanenft Researchers: People that are on staff researchers that do not live there

03 Administration: Personnel that insfalls exhibits, staffs the library, book store, lounge and newsstand ,
answers guestions from visiters, and assists researchers

04: Passers-By: People on the streef that will be in a pesition to take ininformaticn

05: Inferested Public: People using the facility foinform themselves, atfend lecfures, research at the library

06: Tourists People taking in a show?

07: Tour Guides: (also researchers) people to guide tours through the building, exhibits on a schedule

08 Technical personnel: People that maintain running exhibits and builld/repair exhibits

0%: Maintenance Personnel: People that maintain and clean the spaces

10- Security People to keep people and exhibits safe



J + Realization of the Design

Mefthod in the Design Process

By gatherinc nfaormeat on, 2s nuck as
possible, throuch visuel end literary
sources as wel. as my own
odservafions [wll starf with

A

analysis Arzlysis of fhe confext
through, form, patte-n, oderings,
eafrances, movemerts, layers and
Juxtadosing craracteristics | will have
atass fer form, circulation, and

elvelope

My enalysis of media cond t ons and
characteristics [will distincuish a
valus system of posit ve, regafive
and neufra. atfricutes. These wll
Fher be used fo absfract spece, &nd
irform facace, form, texture,
materiality, end exp-essior. Medie
concifions wl. also be employec as
communicafive aff-ibufes af fhe

bur.ding

Analysis anc Refinement

Existing Relaticrsaps

Imporfanft as the differences

02: Lite~atu e Sea~ch: Books and nagazine a~ficles paerfeining to Consumer sm

Ervironment, fomogeneity, & Smulafion wll be used

03 Acvertisement Search: By .ookirc af my own reading meferials, specifica.ly magazines, Wil note ary acs
of inferest and callect them These2 will ba pa~f of fae v sual analysis foinfo™m T‘hg i
media that will be Jsec in ces gn. MTv is also 2 source of st mulafion and as one of ﬁe !
provocef ve felevision will b2 a prime example. [ will wafcy fae fale

0L

04: Drawng Anelysis: [wil. do drawings and collages usinc pafferns, textures, tu
pedesfriar cheracfer stcs, t-aff ¢ flow, spafial ccnd ticns end smal. details thal | obser¥e g
fre mecia. These wll be on s e draw ngs as well as off sife analys s tc nform design

05 Phafc Jocumentation: 2hofos cf the sife will be usec fc inform design form,

VNVEEYD 1100

abst-act re.aficnsh ps, paftferns, confrast, solic/void relatiorsh s, ard zralysis

07: Observation: By usinc di~ect obse~vaticn of the ervironment, not only in So-1j

gether nformatior abcut consumerism, context, and nedia

08: Sculpture: | Fave clready sfarfed ths secfion in dedfh by creal ng installalion orsEig] C

somefhing infatgiole or hlard to find words for [ Lse [:hySEjj@:Té '
| .

In order tc communicete
cenfinge threcughout the woole process



L. + Documentation of Process

Design is a Non-Linear Frocess

Mediz & Advertisement ...... Drawings
CoDPEIER st buomimn midrbsi Drawings
Mediovssssissaue i Drawings

S N TS e
Drawings. oo iveineeiaainens Abstraction

= = = il A n
L T T Space
AT AT IO Pssmasasmamanatnss Plan
ABET BT IO Nssmassmamenmanss Section

(Consistent Analytical Drawings will
Inform fhe Design and be Referenced

Throughout the Process])

N
b5
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P<: ; Schedule () Z[F Fall Semester

Pre-Thesis

100CT03
Begin Investigation of Hyperreality with

Umberto Eco’s Travels in Hyperreality

10JANDG

Do Mot Disturt an installation show in my
aparkment

Initial physical manifestation of “Trapped

and Branded™ theme

01May0&
Finished Trapped
Initial drawing w/ collage to represent

ideas

03JUND&
Trip to New York City
Selech ALk Site

JUN/JULDG

Collected advertisements

21AUG06
Finished Polarized
Continuation of drawings/collages to

represent ideas

weeks 1-4
31AUGD4
SEPTOL
SEPTOL

week 5

2LS5EPTOL

week b

SEPT/OCT 04

week?
070CT0L
0BOCTOL

week B

1L0CT04

week 9-10

weekl]

0NDYV DL

[23AUGO4-19SEPTO4]
Fold- Change Site from Yegas to SoHo
Final Statement of Intent Due

Research consumerism and New York City

[20SEPT04-265EPTOL]
Show Trapped & Polarized to public RVADG

[27SEPTO04-30CTO4)
Research Consumerism and NYC

Work on Sranded and ofher Drawings

[LOCTOL-100CTO4)
Proposal/Abstract/Cover Due
Studio Crik Mulbi-Media + Arch/LArch

[1MOCTO04L-170CTO04)
Cribic Preferences Due

Baccalaureate: Installabion: carve figures

(1BOCTOL-310CT04]
Baccalaureate: Installation
carve figures, bisque, glaze

Case Studies

[0INOVOL-0TNOVDG)

Baccalaureate: HOME work on sculpbure

weekl?
1ZN0YV 0L
13NOV 0L

week13

weekld

ZLNDYOL

2ONOV DL

week15

weeklb

09DECOL
10DECDL

week 17
1BOECOL

weeks 18-20

[0BNOVDL-1LNOVDL)
Studio: Due: Multi-Media + Arch/LArch

Barcalaureate: HOME: work on sculphure

[15NOVO0L-21NOVOL]

Shudio: Presentations

(22NOV04-2BNOVOL]
Oraft Program Due fo Primary
Thanksgiving: HOME: fimish sculplure

[29N0OV0L-05DECDL])
Work Work, Work

(06DECOL-12DECDG]
Final Program Due fo Primary
Last days of classes

Barcalaureate: work on movie

(13DECO4-19DECO4]
Barcalaureafte: Reception
Trapped and Branded show
RYADG and Personal Studio Space

[celebratel

(20DECO&L-09Jan05)
Christmas break Travel and Research
Analytical Drawings from Case Studies

Confexk Model



(This p d FT of the proposal is
subject to Chaﬂge at any given

moment)

O 5 Spring Semester:

week 21

week 22

week 23

week 24

week 25

week 26

week27

(10 JANO5-16JANOS]

Analytical Drawings fo inform Design

Primary and Secondary Meeting

Conceptual/Definitions

(17JAND5-23JANOS]
Primary Meeting
Drawing/Abstraction: Spatial

(24 JANDS-30JANDS)
Primary & Secondary Meeting

Drawing/Abstraction Form

(31JANDS5-06FEBOS)
Primary Meeting
Orawing/Media Affribufes

J07FEBO5-[13FEBOS)
Primary & Secondary Meeting

Spahial Relationships/Sechions

[14FEBOS- 20FEBDS)
Primary Meeting

Entrances/ Circulation/Site Plan

[21FEB05-27FEBOQS]
Primary & Secondary Meeting

Floor Plans/Form

week?B

weeks 29-30

week 31

week 32

week33

weeks 34-35

weeks 36-37
25APROS

29APR0S
0eMAYDS

week 38
12 MAYO0S

[2BFEB0O5-06MARDS]
Primary Meefing

Presentation Preparation

(07MAR0OS5-20MARDS]
Mid-Projech Review
Spring Break Orawings

(21MARD5-27MAROS]
Primary Meefing
Materiality/Envelope

[2BMARDS-03APRDG
Primary & Secondary Meeting

Elevations/0penings

(04APRO5-10APROS]
Primary Meetfing

(11APRO5-24 APROS]
Primary & Secondary Meeting

Presentation Drawings

[25APRO5-0BMAY DS
Thesis Due: &30 Union
Presentations

Oraft Program to Primary
Last Day of Class

[09MAYDS-15MAYDS)
Final Program to Office



01 world View: What | have found fo
be the most exciting revelution is
rhat rural areas and exfremely urban
area are mere similar than anything in

15" Year

befween What is in-between s the

suburban cendition and this situation Painting I: Prof W. Tollefson
fills me with curiosity and fear. Aesthetics: Dr. L. Cater
nd
2" Year

02: Communication: | have found that
Confext/No-Conftext Prof P D7Anjou

Ehly Addition, Fargo & Design Build Studic Furniture: Frof M Yergensgy
Roberts Street Infill, Fargo & Dakota Green, Rural North Dakota Pro.

archifects once they begin studying

fhe subject, begin fo speak a whole

offher language abouf space; space

they inhabit, places they visit, 3rd Year

objecfs on the sfreef. But if you Rest stop, Vermont, Ronald McDonald House, Fargo & Red River Zoo,

pay attention everyone else falks Neighborhood Fitness Center, Fargo & Children’s Museum, Fargo: Prof i
about architecture foo, just in very Seminar: Intervention in Downtown Fargo: Prof. N Palenzuela

different ways, subfle ways European Study Tour: 2 week Italian Tour: Prof N Palenzuela

(3: Self Sustaining: | have realized Lih Year

Fhizlh anchiferture = pae o e miged Urban Planning, Minot, North Daketa: Prof. D. Colliton, Dr. P Gleye, Dr
fascinating and expressive fields High Rise, Chelsea, New York City & High Density Residentfial, i

because it has spatial gualities that [|_ SHT Yeal—-
many cther art forms do not. This is

part of the reason | do installation

Seminar: Hyperreality and Architecture: Pref. B Dougan
art. Arft and Architecture are related.

Teaching Assistant: First Year Graphics Prof B Dougan

th
(h4: Selflessness  [f | did notf think 57 Year
architecfure could make a positive NOSU Dewnteown Campus, Multi-Media + Architecture/Landscape Arch
impact on the environment and Teaching Assistant: First Year Graphics: Porfs [ Scott & 5 Wischer

soclefy, you could count me out
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JENNIFER BRANDLL

| come from rural New Ulm, Minnesofa,

buft thrive on what 1s grban in
Downfawn Farge. | am a product of
these Two exfremes, fhe urban end
the rura., It Is The in-between, fhe
sub-urban, that | “ear with

fascinaftion

Reflecfion:

Architectdre is so imperfent in fimes of expansive growfh and consftant bu lding fhat w fhout a conscierce
designer ~hz built environmen~ will holc us af ifs mercy. Frankly, | think we can do beftar than the sftafe
which archifecture Lies 1n now. [f the sfudents dor’f crab hold of f1e possibilities now, while in schoal, the

out come of reality will Je second rafe af besf

Educafion comes af 3 cost and one may lose Thel™ closed nindedness, buf It can provice you w Th the fools and
a more Jniva-sal resdect and understanding fo tase your values upon. Beinc able To look Eeyond fa2 surface
br rgs the wor.d and our environment, fram fhe infimate scale of our fronf coor sfep fo fhe shared

experiences on fie werld sface, info focus

P.S Take mo~e Human fies anc find you~ own answers

THE AVERAGE AMERICAN /S EXPOSED 70
OVER 3,000 ADVERTISING MESSAGES A DAY.




Architecture is something | think
about during the day, fake home with
me af night and hope fo improve upon
fomorrow. Farf of my support
nefwork invelves people That study
archifecture and art, but alsc people
outside of the academic arena that
are engaged in Their environment,
some on fheir own accord and some

upon my conversation

For constant feedback and
mvolvement | thank my studic mates
and friends, Amanda Henderson and
Neal Zeren. Oufside of specific
conversafion about fthis project, buf
always for being part of conversation
about ideas and philosophies on arf,
architecture and the state of affairs
we are all im; | thank Troy Mann, Rick
Woodland, Jeremy Jorgenson, David
Swenscn, Terry Jelsing, Paula
Brandel,k Andrew Brandel and Matt
Heirigs  Without The constant
interest and support of my parents,
Amy and Alan Brandel, | would nef be
fhe way | am or achieve the things |

do.

Special Thanks:

The thesis process is particularly excifing because of 2 cne on one exchange between student and faculfy.
Part of the key to the success of this project is 2 diverse group of people that | had constant dialogue with
These people were highly interested in not just the building that resulfed but the unique process to achieve
fhe evenfual oufcome of a building design. There are so many facefs to architecture and way to approach a
theoretical premise to design that a diverse group of people fo respond and dialogue with through out the
process was and i1s imporfant. By having mulfiple faculty members and cuf side sources fo react with, a
project can be scrutinized from several directions as it moves forward. Having multiple opinicns and

directions of input is paramount to an explorative design and learning process.

With that inmind | would like to extend my gratitude to my Frimary Lrific, Professor Vince Hatlen for all the
direct, as well as, indirect conversation we had involving this project and for working with me cn a process
fhat was new to us bofh. | mef constantly with both the Primary and Secondary Crific which was not only a
great way to stay on frack, buf also kept any ideas from being lead in only cne direction. So, a special thank
vou fo Dr. Ganzpathy Mahalingham for pushing me, especially in the beginning, to explore the thesis question
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