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	 The purpose of this thesis is to provide a clear look into the impact of the 
theory of 24/7 stadiums on communites. With that, this theis will in turn show how 
the stadium can be used at all times of the day instead of being a venue used a 
couple times a week. In theory, the stadium will provide jobs, new establishments, 
an increase in revenue, and an overall large space to be enjoyed by its community 
which in turn, creates a strong and greater community.

	 Architects often lead their users on a journey through their design. Keeping 
that in mind, 24/7 stadiums are a great way to include the user more often than a 
day or two for a few hours. While there are spaces that are more user dependent 
like a clinic or data centers, using the designed enviorment at all times allows 
users to accomidate the space whenever they please. Concourses are hundreds of 
thousands of square feet that offer many uses besides circulation. Understanding 
such is key to a successful stadium and even more prevalnt in 24/7 stadiums.
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I  N  T  R  O  D  U  C  T  I  O  N 

P  R  O  J  E  C  T    G  O  A  L  S

	 This research report dives into the idea of stadiums 

being operable at all times, 24/7 and how they impact the 

surrounding community. The studies conducted will provide 

me with enough quantitative data to then analyze how much 

of a difference a 24/7 stadium will have on a community, 

small or large. If there is a positive difference, 24/7 stadi-

ums may be a possible new alternative for future stadiums.

	 The essential goal of this research porject is to see if the 
impact a 24/7 stadium has on a surrounding community. This re-
search could provide enough data to provide future architects 
with insight on 24/7 stadiums and their overall impact they have 
on the community to design such a stadium. Providing enough 
circulation space along with operational space while allowing 
new 24/7 spaces will be key to success. If all 24/7 spaces don’t 
interfer, the research will provide clear positive impacts on the 
community.
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M E T H O D O L O G Y 
24/7 Stadiums | Their Impact on Surrounding Communities

	 In the field of architectural design, 24/7 stadiums aren’t something used as the 

typical stadium design. Today, modern stadiums are designed with multi-use aspects 

which have similar purposes as 24/7 stadiums. How these stadiums can be used effi-

ciently at all times of the day, all year around has not been studied before. Using 24/7 

stadiums can provide many benefits that are being left out in the modern design of sta-

diums. Achievment in the use of 24/7 stadiums will bring a new aspect of the built env-

iorment and provide more uses than a 

typical stadium.

	 This research report studies time matrix’s/schematic designs, case studies, and 

NAICS codes. The time matrix’s and schematic designs feature as the basis for the NA-

ICS codes. Using 3 schematic designs of difeerent sized stadiums in different cities of 

different sizes, the data from the NAICS codes can then by applied. Within the case 

studies, different aspects are covered from sustainability, 24/7 aspects, and overall 

stadium design, ect.. All these topics lead to the development of this research report 

and provides the facts surrounding the idea of 24/7 stadiums.
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C A S E   S T U D Y  --  L  I  N  C O  L  N    N  A  T  I  O  N  A  L    F  I  E  L  D  
	 Located in Philadelphia, Pennsylvania, Lincoln Financial Field is a multi-use 
stadium home the NFL (National Football League) team, the Philadelphia Eagles. 
When the stadium is not used by the Eagles, the stadium is used for collegiate 
football, collegiate lacrosse, MLS (Major League Soccer), Monster Jam, and many 
types of concerts/events. The stadium features seating for 68,500 people and was 
opened on August 3rd, 2003. Once the stadium was finished, Lincoln Financial Field 
started its ‘Go Green’ program with the help of the National Resources Defense 
Council (NRDC). Jeffery and Christina Lurie, the owners of Lincoln Financial Field, 
have strong philanthropic values which led to the overall beginning of the Go 
Green program. According to Don Smolenski, the current chief operating officer 
of the Eagles, “Our owners are philanthropic by nature; it’s a very important part of 
who they are. That philanthropy carries over in their personal lives as well as with 
the team,” … “The green message resonates with our owners. They recognize the 
incredible platform that professional sports and the Philadelphia Eagles must 
demonstrate social good. They made a strong green commitment and fully believe 
that the Eagles can make a difference by reducing our environmental impacts.” In 
2018, Lincoln Financial Field became LEED Gold Certified and before that, was LEED 
Silver Certified in 2012.

	 Lincoln Financial Field has many green accomplishments in its design and use. 
Some of these accomplishments are the Eagles have installed 11,000 solar panels 
and 14 on site wind turbines to generate all of its electricity on site, having 
multiple energy conservation programs to reduce energy consumption by 33%, the 
Eagles’ energy conservation and green power initiatives from 2003 to 2010 were 
enough to power 7,150 average American homes for a year, the Eagles’ efforts to 
reduce paper usage and purchase recycled paper from 2003 to 2010 saved 
approximately 6,000 trees, and the Eagles’ RFPs mandate that all vendors include 
green-certified materials in their proposals as the default option.

G  R  E  E  N    A  C  C  O  M  P  L  I  S  H  M  E  N  T  S

	 The average person creates 4.5 pounds of waste a day. 
With that in mind, Smolenski said “We’re a big building. We can 
fit close to 70,000 people. We use a lot of energy and water 
and generate a lot of waste, but that doesn’t mean we have 
to be wasteful,”. Recycling efforts began by putting up signs 
at tailgating to help users know where to recycle, pair recy-
cling and normal trash bins next to each other, a ‘Green Team’ 
that helps recycle waste after tailgating, transforming their 
waste stream from trash to recycling. All these new initia-
tives have helped Lincoln Financial Field to divert 75% of their 
waste from landfill in 2011 and in February 2012, went up to 
99% waste diversion from landfill. Lincoln Financial Field 
also had vendors to help with the diversion rate. Each vendor 
had everything from cutlery, plates, napkins, to wrappers for 
the food to become compostable by 2012. With support from 
all the managers in Lincoln Financial Stadium and a detailed 
timeline, a stadium can be a couple steps closer to becoming 
self-sustainable. 

C  H  A  L  L  E  N  G  E  S

1110
M  E  T  H  O  D  O  L  O  G  Y

n 

OFFSETTING TEA~ TRAVEL 

In 2022, with the help of The Ocean Foundation and 
Ocean Conservancy, the Eagles offset l 00% of their 
team travel carbon emissions through seagrass and 
mangrove restoration in Puerto Rico's Jobos Bay National 
Estuarine Research Reserve. The Eagles are the first U.S. 
professional sports team to offset team travel through 
the support of Ocean Conservancy's Blue Playbook. 

CLOSED-LOOP RECYCLING PROGRAM 

As partners in recycling, the Eagles and Braskem 
collect bottle caps and other plastic products and 
turn them into new material for use at Lincoln Financial 
Field through a closed-loop recycling program. Some 
featured items include a six-foot tall replica Lombardi 
Trophy, bicycles, pellets tor dry wall and park benches. 

SUSTAINABLE RAIN GEAR 

With the help of Braskem, the Eagles purchase 
sustainable rain ponchos for gameday staff. Made from 
sugarcane ethanol, a renewable raw material that has a 
carbon-negative life cycle, the ponchos were produced 
by GreenGear Supply Company and can be reused or 
recycled through the Eagles Go Green program. 

WATER CONSERVATION 

Since 2015, the Eagles have saved more than one million 
plastic water bottles with the installation of water 
filtration fountains at the team's facilities. In addition, 
the installation of simultaneous flush urinals throughout 

Lincoln Financial Field saved more than 5,000 gallons of 
water per event during the 2022 season. 



	 To make a stadium truly 24/7, the stadium needs to be always used. One of the 
ways this can be done is by designing apartments to be part of the stadium itself. 
In April 2016, the Cooley Law School Stadium in Lansing, Michigan, developed an 
outfield portion to be used by guests during and after baseball games. This out-
field portion will create a new concourse for the stadium with a covered picnic 
area, a craft beer bar, and a year-round banquet space that can be rented out. It 
will also serve as the base for the new apartment complex. 
	 The apartment complex has 84 rooms featuring 1- and 2-bedroom housing as 
well as micro units that are 380 square feet. The designer, Gillespie, had to 
focus on the overall benefits of the added apartments such as revenue to the 
city as well as a balance between life for tenants while a baseball game is play-
ing. This took many discussions with the city to decide, especially in cost. The im-
provement cost was $13.8 million and at the time was only generating $875,000. 
But after some time, everyone came to an agreement. The tenants of the 
stadium would not be allowed to use the public areas of the stadium while the 
game was in play. However, tenants could watch the game from their 
balcony free of charge along with any guests they had. Gillespie also designed 
the apartment with shatterproof glass and other damage resistant materials in 
case a ball was to hit such. After construction, the total revenue 
increased $515,000 to $1,390,000 per year. 

C A S E   S T U D Y  --  2  4  /  7    A  S  P  E  C  T  S

A  P  A  R  T  M  E  N  T  S  /  L  I  V  I  N  G

D  A  T  A    C  E  N  T  E  R  S
	 Another way to include 24/7 aspects into a stadium includes data centers. One 
specific way this is shown is by looking at Sofi Stadium. Sofi included a Distributed 
Antenna System (DAS) data center to help broadcast the events at Sofi as well as 
provide cellular data and Wi-Fi to those in the stadium. The average user in the 
stadium uses 538 MG (megabytes) of data adding up to 18 TB (terabytes) of data being 
used during an NFL game and 24 TB being used during a concert. While no events are 
being held at the stadium, the data centers are still working providing cellular data 
to the surrounding community along with broadcasts at home.  The facility is 13,500 
square feet and has a 2.5-megawatt critical capacity. 

	 While data centers are a great way to keep a stadium functional 24/7, 
clinics/field hospitals can be another use to provide all year-round operation. 
Most stadiums in the U.S. serve as field hospitals or clinics when in time in need. 
In 2020, the Corona Virus struck the world and caused hospitals to fill up with 
those affected by the virus. Needing space within the cities to create field 
hospitals was needed to keep up with the infection rate. In turn, this caused 
stadiums to open their doors and allowed 100,000 square feet of the stadium 
to be used as a hospital and house those who need care. By Bill de Blasio, the 
New York Mayor. Another example Creating 350-bed facilities that was deemed a 
“…lifesaving place” By Bill de Blasio, the New York Mayor. Another example of 
when a stadium was used as a clinic/field hospital was in 2005 when hurricane 
Katrina hit New Orleans, Louisiana. The NFL team, the Saints, opened their 
stadium doors to those who had no home or shelter after/during the storm. 
While this may not be a typical use of the stadium, it still adds the fact that this 
can be done at any time of the year. Keeping the stadium functional and with the 
correct amenities to act on at a moment’s notice will bring more 24/7 aspects 
into the stadium.

C  L  I  N  I  C  /  F  I  E  L  D    H  O  S  P  I  T  A  L
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	 The U.S. Bank Stadium was built in Minneapolis, Minnesota in 2016 for the NFL 
team the Minnesota Vikings but is a multi-purpose stadium. The stadium was designed 
by HKS architects and features 66,200 seats including 7,500 club seats, 125 
suites, a party plaza, and a hall of fame museum all spread over 1.8 million square 
feet. The stadium was built to reflect the culture, climate, and context of the 
city, bringing in inspiration from ice formations on St. Anthony’s falls and other 
design techniques such as Scandinavian design like Viking longboats. The sta-
dium in Minneapolis is a versatile venue that can be used for a variety of events 
throughout the year such as baseball, high school and college athletics, 
concerts, festivals, conventions, and NFL games. This helps to attract visitors 
and businesses to the city, which drives economic growth and real estate 
development. As mentioned by HKS, 2 of the stadiums notable design innovations 
include The Legacy Gate that is comprised of 5 pivoting glass doors ranging from 
75-95 feet tall, and the first ever ETFE roof in a United States stadium. This 
allows users to have plenty of natural sunlight, making it feel and look like they 
are outside, but aren’t subjected to the elements. Along with all this information, 
the U.S. Bank Stadium was certified LEED Gold in 2018. 

	 With seating being a large aspect of a stadium, HKS architects went with a 
unique technique for U.S. Bank Stadiums seating. Seating will be the closets seats 
(41 feet) and closest turf suites (25 feet) from the sideline in the NFL. Typical 
seats range from 19-22 inches wide and 33-35 inches between rows. These seats 
are wider with more legroom compared to other stadiums, allowing users 
circulation to move more smoothly and comfortably. As mentioned earlier, the 
stadium features 66,200 seats. 6,000 of these seats, however, are completely 
retractable. These seats were placed on a rail system which has a faster 
installation process and provides flexibility to remove seats or move them closer 
together to allow for additional seating. On the north side of the stadium there 
is more retractable seating which allows the stadium to be reconfigured for 
other events such as the hundreds of high school and college baseball games 
each year. 

S  T  A  D  I  U  M    S  E  A  T  I  N  G

	 While the U.S. Bank Stadium provides a home for the 
Minnesota Vikings, the stadium itself is home to over 
600 events a year. These events are held for baseball 
(college and high school), football (college and high 
school), concerts, conventions, trade shows, 
private/corporate events, and community events. The 
stadium itself was built upon the same site as the 
stadium it replaced. The area before the U.S. Bank 
Stadium was run down and had little to offer to 
the community. Allowing all these events to happen 
brought in more businesses to the area as well as 
increased housing. With over 600 events a year, the U.S. 
Bank Stadium brings in hundreds of thousands of 
people to the surrounding businesses. The stadium is 
open to the public for private rentals, allowing the 
stadium to be used at almost all times of the day, any 
day of the week. With general events allowing for 
multi-purpose, the U.S. Bank stadium also has a data 
center in the stadium. This allows the stadium to provide 
data and Wi-Fi to those in the stadium and not overwork 
the community data centers. Besides events, the stadium 
itself has other vendors. Most stadiums have access to 
vendors to of course feed/supply the users of the 
stadium. Keeping these vendors open after events can 
be a great way to keep the stadium functioning 24/7 
while not taking up unnecessary space. 

M  U  L  T  I  -  P  U  R  P  O  S  E    A  S  P  E  C  T  S

C A S E   S T U D Y  --  U .  S .   B  A  N  K    S  T  A  D  I  U  M

	 The U.S. Bank Stadium is LEED (Leadership in Energy and 
Environmental Design) certified Gold and with that comes a huge 
benefit to the surrounding community. The stadium is able to meet 
this certification by following a few sustainable ideas. First, U.S. 
Bank Stadium built a 2.5-acre green roof that reduces the urban 
heat island effect, insulates the building, and captures rainwater 
for irrigation. Following such, the stadium is designed to use energy 
as efficiently as possible, with features such as a low-energy HVAC 
system, LED lighting, and a building automation system that optimizes 
energy use based on occupancy. Next is renewable energy; the 
stadium has a 2.25-megawatt solar array installed on its roof, 
generating enough electricity to power its LED lighting system. In 
addition, the stadium has a partnership with a local utility company 
to purchase wind energy credits, which offset the stadium’s energy 
consumption. While renewing energy, the U.S. Bank Stadium also has 
a water conservation aspect in that the roof collects rainwater 
for the green roof along with other non-potable applications. A 
small but useful way along with rainwater is the plumbing fixtures 
and systems that recycles water from ice-making machines. On the 
topic of recycling, the stadium has taken steps to reduce its 
environmental impact by implementing a comprehensive recycling 
and waste management program, including recycling stations 
throughout the facility and a system for composting food waste. 
Lastly, the stadium has bike racks and bike valet service to 
encourage users to bike rather than drive to the stadium. 

S  U  S  T  A  I  N  A  B  I  L  I  T  Y
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N  H  L    S  T  A  D  I  U  M

S  C  H  E  M  A  T  I  C    D  E  S  I  G  N  S
	 The time matix allows me to see just what exactly is happening at what times per 
each stadium. All the stadiums do have similar aspects such as data centers, events, 
water collection systems, clinics, wind turbines, and solar panels. All these aspects 
together allow the stadium to be used at all times of a day. The time matix will overall 
allow me to take these ideas and find their NAICS code to give me general data based on 
each aspect. In turn, I will be able to see just how much one of these aspects can impact 
the community. The specific aspects were selected due to their square footage and 
applicability to the stadium. While stadiums are large, they need space to operate 
correctly. Taking too much space away from spaces required for operation will in turn 
of course, not allow the stadium to function. The largest of the spaces are the water 
treatment plant and the data center. This does not include the solar panels or the wind 
turbines as these are located on the roof’s of the stadiums and don’t interfer with 
there oepration of the stadium. Housing and hotel are among the largets as well. 
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	 The schematic design of the stadiums allowed me to see just how many 
spaces would be taken for the NAICS codes, but also to see if there would be 
space for 24/7 aspects. Since there are no 24/7 stadiums in the world, I have to 
come up with designs for each of the stadiums or modify the floor plans of an 
existing stadium. These stadiums range from small to large, featured in small to 
large communities. The high school stadium is located in Prosper, TX. Medium sized 
in Tempe, AZ. Large size is in Minneapolis, MN and is the U.S. Bank Stadium. These 
designs will allow me to compare just how much of an effect the stadiums will 
have on their surroudning community based on economics from the NAICS codes. 
Without this, the whole research project/thesis would fail. Housing was 
mentioned in the last page. Housing/hotel I believe is a huge aspect that is missed 
out on in stadiums. Enthused fans I know would want to live or stay in their 
favorite teams home stadium and not having to travel far for a game is another 
great seller. Keeping the stadium open to the public and acting as a mall will 
allow the space to be used at all times and let vendors become 24/7.

... r- -
... -·· ... r· / . . . ·-· . . . . ,. . . - .. .. . . . . . .. / . . . . 
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High School 
Stadium-Texas 
(2021) 
Code: National State National State Natfonal 

Revenue Revenue Number of Number of Employment 

Establishments Establishments (Jobs) 

531110 - $753.2 B $35.2 B 1,665,674 81,415 3,189,315 

Housing 

722330- $23.5 B $1.2 B 87,992 5,492 467,120 

Vendors 

5182LO - $220.3 B $4.5 B 28,400 568 371,100 

Data Center 

2213LO- $120.9 B $10.5 B 115,500 7,800 467,700 

Water 

Collection 

System 

62 l l ll - 24/7 $663.8 B $86.4 B 227,400 33,100 1,318,600 

Clinic 

221114- $31.6 B $3.l B 2,483 423 13,521 

Solar Panels 

221115 - $21.6 B $1.7 B 734 153 8,452 

Wind Turbines 

NIA Code - 50k - - 50k - Unknown 1267 Unknown 

Events IOM l0M 

(Due to High 

School) 

NIA Code NIA NIA NIA NIA NIA 

Stadium 

Workers 

(No vendors) 

(B-Billion) (T-Trillion) 

State Number of Revenue from Number ofJobs 

Employment 

(Jobs) 

148,723 

18,294 

7,422 

38,500 

180,100 

2,748 

1,234 

- 4,000 

NIA 

Total Cost to 
Operate 
~ $41\fillion 

Establishments Stadium 

in the Stadium 

75 

80 

l 

1 

l 

l 

l 

1 

NIA 

$432,352 

$218,499 

$7..9M 

$L3M 

$2,610,237 

$7,328,605 

- $11,111,111 

$1M-10M 

NIA 

Total Revenue 
per Year 
$36,551,655 

Provided from 

Stadium 

2 

120 

12 

8 

-10 

4 

8 

- 50 

- 50 

Total Jobs 
Provided 
293 

NHL Stadium -
Arizona 2017 
Code: National State National 

Revenue Revenue Number of 

Establishments 

721110 - $ 170.3 B $6.4B 54,000 

Hotel 

722330- $16.9 B $175.5 152,000 

Vendors M 

518201- $220.3 B $3.2 B 28,400 

Data Center 

221310 - $120.9 B $540M 115,500 

Water 

Collection 

System 

6211 l l - 24/7 $138.3 B $5.8 B 227,400 

Clinic 

221114 - $10.3 B $556M 2,483 

Solar Panels 

221115 - $14.3 B $370M 734 

Wind Turbines 

711211- $88.8 B $992.7 10,423 

Events M 

624130 - $15.9 B $3 l8M 4,374 

Crisis Center 

221310- $52.9 B l.06B 12,583 

Water 

Treatment 

NIA Code NIA NIA NIA 

Stadium 

Workers 

(No vendors) 

State National 

Number of Employment 

Establishments (Jobs) 

2, 154 2.3M 

887 221,800 

464 371,100 

1,900 446,700 

1,900 1,318,600 

50 13,521 

14 8,452 

158 942,300 

87 153,700 

252 234,900 

NIA NIA 

(B-Billion) (T-Trillion) 

State Number of Revenue from Number of Jobs 

Employment Establishments Stadium 

(Jobs) in the Stadium 

72,245 $3M 

3,356 200 $197,857 

10,102 l $6.9M 

9,200 l $284,210 

9,200 l $3.05 M 

270 $11.lM 

169 $26.4M 

5,333 l $6.3M 

3,074 l $3.6M 

4,698 1 $4.2 M 

NIA NIA NIA 

Total Cost to 
Operate 
~ $40 Million 

Total Revenue 
per Year 
$65,032,067 

Provided from 

Stadium 

33 

760 

21 

5 

- 15 

5 

12 

35 

35 

19 

130 

Total Jobs 
Provided 
1,070 

NFL Stadium -
Minnesota (2017-2021) 
Code: National 

Revenue 

72Ul0 - $ 170.3 B 

Hotel 

722330 - $16.9 B 

Vendors 

518201 - $220.3 B 

Data Center 

221310 - $120.9 B 

Water 

Collection 

System 

6211 ll - 24/7 $138.3 B 

CHnic 

2211 14- $10.3 B 

Solar Panels 

22 11 15- $14.3 B 

Wind Turbines 

711211 - $88.8 B 

Events 

624130 - $15.9 B 

Crisis Center 

221310 - $52.9 B 

Water 

Treatment 

NIA Code NIA 

Stadium 

Workers 

(No vendors) 

State National State National 

Revenue Number of Number of Employment 

Establishments Establishments (Jobs) 

$2.7B 54,000 1,329 2.3 M 

$78.3 M 152,000 461 221,800 

$1.4 B 28,400 600 371,]00 

$748.4 115,500 327 446,700 

M 

$3 .8B 227,400 2,098 1,318,600 

$124.3 2,483 48 B ,521 

M 

$395.9 734 20 8,452 

M 

3.6B 10,423 159 942,300 

$318 M 4,374 87 153,700 

571.5 M 12,583 148 234,900 

NIA NIA NIA N IA 

State 

Employment 

(Jobs) 

33,444 

1,846 

8,442 

4,583 

18,424 

246 

204 

11,461 

3,074 

4.,060 

NIA 

Total Cost to 
Operate 
~ $40 Million 

(B - Billion) (M - Million) 

Number of Revenue from Number of Jobs 

Establishments Stadium 

in the Stadium 

1 

250 

l 

1 

l 

l 

1 

1 

1 

l 

NIA 

$2M 

$169,848 

$2.3M 

$2.3 M 

$l.8M 

$2.6M 

$19.5 M 

$22.6 M 

$3 .6M 

$3 .9M 

NIA 

Total Revenue 
per Year 
$60,769,848 

Provided from 

Stadimn 

25 

1,500 

15 

15 

- 10 

5 

10 

75 

35 

28 

50 

Total Jobs 
Provided 
1,768 



R  E  S  U  L  T  S
20 24/7 Stadiums | Their Impact on Surrounding Communities

	 24/7 stadiums clearly have an impact on the surrounding communi-

ty which may lead to future developments of 24/7 stadiums and even the 

“norm” of stadium design to be focused around the idea of 24/7.

21
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B  A  R    G  R  A  P  H  S

	 24/7 stadiums clearly have a positive impact on their surrounding communities and the rec-

ognition of this can be the future of stadium design in allowing access at all times and profiting 

from such. In the bar graph ‘Available Jobs’, there are only an increase in jobs available. High 

school stadium will be lower due to the overall size of such as the larger the stadium, the more 

jobs needed. The NFL stadium has the largest amount of jobs available allowing for 1,750 new 

jobs. This goes hand in hand with establishments/businesses as the NFL stadium allows for an 

additional 267 businesses. Revenue however is different in that the NHL stadium produced more 

revenue. This is due to more square footage being available for 24/7 aspects whereas the NFL 

stadium had less space for such. These bar graphs help further the data gathered by showing 

just how much of an impact they can have and the overall profit each one can make.

	 The overall profit from the stadiums were postive. 20+ for NHL and NFL and 30+ for high 
school. This is due to high school stadiums not being used typically for anything else other 
than high school sport games. Opening their doors to more events and 24/7 aspects will bring 
in plenty of profit while being smaller in size. The overall operational cost is much lower for a 
high school stadium rather than a professional stadium like NHL and NFL. As stated before, the 
statistics provided are not the total amount of revenue brought in, but is the profit made from 
the 24/7 aspects. Stadiums bring in nearly $500 million or more in revenue but lack the 24/7 
aspects. IF you take the 24/7 aspects and add them to the $500+ million, it adds more revenue, 
jobs, and businesses to the community. IF stadiums were to include the 24/7 aspects and design 
the built enviorment to be open at all times, the generated profit from such would equal to the 
profits shown from the 3 schematic stadiums in this report. 
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“Architecture should speak of its time and place, but yearn for timelessness.” 	
	 - Frank Ghery
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	 All together, the idea of a 24/7 stadium is one that brings a positive im-

pact on any community, no matter its size. The case studies cover all deisgn as-

pects that will be involved with such a project such as sustainability, data cen-

ters, clinics, and many more to allow the 24/7 stadium to truely be operable 

at all times. Time matrix’s and schematic designs allow for an idea of the use of 

space and overall help find just how many jobs, establishments, and total rev-

enue from each sized stadium for the 3 communities. NAICS codes furtherd the 

research by comparing how the the United States of America compares to the 

states within and the overall potential impact the 24/7 stadium can have. This 

led to the bar graphs which show an overall increase in all 3 areas, proving 

24/7 stadiums have a positive impact on surrounding communites. In this study, I 

focused on the financial aspects to provide a clear impact on surrouding com-

munties. While this still provides enough research, there are other ways of 

providing more research. Sustainability was briefly touched on in this research 

report but was not explored deeply. Research on how stadiums can be sustain-

able and even provide for communities can be another source of research to 

show how and why 24/7 stadiums impact surrounding communities.

	 Each stadium provides a profit even with its 24/7 aspects. The NFL and NHL 

stadium’sprovide $20+ million profit after operating costs are taken out of the yearly 

revenue. While this may not be the overall profit and operating cost, seeing the costs and 

profit from specific 24/7 aspects will allow the positive imopacts to show while not 

needing to focus on typical stadiums. Continuing on, the high school stadium nets a $30+ 

million revenue due to the fact that the stadium doesn’t take as much money to run as the 

stadium is much smaller than the other 2 stadiums. While the NHL and NFL stadium make 

twice as much in revenue, the operating costs sink their net profit by 61% while the high 

school stadium loses only 11% of it’s profit. Even though the larger stadiums recieve less 

profit, typical modern day stadiums don’t even bring in any revenue due to their operating 

costs and repairs. Most stadiums don’t make a profit or lose any revenue leaving most 

stadiums to not have an impact on the surrounding community based on economics. 

	 The end of this research project brings the introduction to the conclusion relating 

to the what and the why. Why a 24/7 stadium? What is a 24/7 stadium? All of which were 

answered in this report and how they provide a benefit to the community. Creating new 

housing opportunities, new jobs, new businesses, more revenue, all due to 1 buidling, the 

24/7 stadium. With this research project, there is clear proof that 24/7 stadiums can 

work and provide more than the modern stadium can today. In the future, 24/7 stadiums may 

hit the market and will not only be a boost for the specific sports team, but will provide 

many benefits to the surrounding community.
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Example of Proposed Benefits of an 
NFL stadium on the State of Nevada
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Estimates of Stadiums" Economic Impact Try to Quantify Direct and 
Downstiream Effects 

Direct Impact 
Money spent on tickets, concessions, 
parking, and at area hotels and 
businesses related to stadium visits. 

lndnct Impact 
Stadiums and al98 bu1h1eaes 
hint people and buy supplies ID 
meet fanllourlat demand. 

Induced Impact 
Additional local spending by 
people who earn money from 
direct and indirect impacts. 

Gross 
Economic 

Impact 

State & Local Tax Revenues 

SycamoreTN.org 

(/ l~ \ sou·HER~ NEVADA ___ _ 
, ~ I Tourism Infrastructure Committee : 

DRAFT 

Economic and Fiscal Benefits of the NFL Stadium 

Economic Impacts Summary 

$620 million 450,000 708,000 
Annual Economic Impact New Annual Visitors Additional Room Nights 

18,700 6,000 $38,500 
Construction Jobs Permanent Jobs Avg. Wage of New Jobs 
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